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gories of applications. These cate-
gories have been set upon the basis
of the present lack of television
service in the communities from
which they are filed. Non-commer-
cial educational television station
applications will be processed sepa-
rately beginning July 1.
Processing Procedure

The first applications to be proc-
essed will be those arising out of
final determinations made by the
commission with respect to present-
ly operating television stations
whose channel assignments will be
changed as a result of the orders
to show cause set forth in the com-
mission’s third notice, since the
implementing of these changes will
affect the orderly implementation
of the Table of Assignments. These
applications will be processed be-
ginning with the effective date of
the new rules.

When the commission completes
the processing of the applications
from the orders to show cause,
two processing lines will be estab-
lished to operate concurrently. The
operation of these lines will not
begin before July 1, in order to
allow a reasonable period for filing
new applications and amending
those on file, the commission stated.

Will Favor Larger Cities

One line will process applications
for new television stations in cities
presently receiving service. Within
the group in the first processing
line, the cities for which applica-
tions are filed will be taken in the
order of their populations, so that
the largest concentrations of popu-
lation now receiving no service
will be handled first.

Five separate groupings have
been arranged for the second proc-
essing line. The first two of these
groups give precedence to the UHF
service, where either no VHF chan-
nels (excluding non-commercial
educational channels) are assigned
on all VHF channels (excluding
noncommercial educational chan-
nels) are already occupied.

Processing Explained

Explaining the processing pro-
cedure, the FCC order stated:

“Since all existing stations are in
the VHF band, and all present re-
ecivers require at least some modi-
fication to receive stations in the
UHF band, this precedence will
help enable the younger service to
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start first, a matter of great im-
portance to the development of the
assignment pattern provided in the
Table of Assignments.”

The three remaining groups pro-
vide, in order, for cities with one
service, but no local station, for
cities with one service from two
or more stations, thus carrying out
the principle of making service
available first to cities now receiv-
ing none, and then making avail-
able a local service before other
cities are provided with multiple
services.

A separate processing line will be
set up by the commission to handle
application to modify construction
permits granted after July 1, 1952,
petitions for reconsideration of ac-
tions taken with respect to appli-
cations for new television stations,
and petitions for waiver of hear-
ings of these applications, all to be
processed as filed.

Basis of Allocations Qutlined

Basis of the Table of Assignments
is set forth in the commission’s as-
signment principle where *. . . en-
deavored to meet the twofold ob-
jective to provide television serv-
ice, as far as possible to all peo-
ple of the United States and to
provide a fair, efficient and equit-
able distribution of television
broadcast stations to the several
states and communities.”

With this as the objective, the
commission set up priorities as fol-
lows:

Priority No. 1: To provide at least
one television service to all parts
of the country.

Priority No. 2: To provide each
community with at least one tele-
vision broadcast station.

Priority No. 3: To provide a
choice of at least two television
services to all parts of the United
States.

Priority No. 4: To provide each
community with at least two tele-
vision broadcast stations.

Priority No. 5: Any channels
which remain unassigned under the
foregoing priorities will be as-
signed to the various communities
depending on the size of the popu-
lation of each community, the geo-
graphical location of such com-
munity, and the number of tele-
vision services available to such
community from television stations
located in other communities.
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how 1o secure

o ®_©
on television

Five basic requirements are necessary to produce a top television
film program series—from promise to fulfillment. The real job is
to find them all in one organization—with sufficient experience
to insure that all five are working smoothly and efficiently.

These five requirements are:

. an adequate script department
. a mature casting group

. a truly fine production unit

. a top creative editorial staff

. ample capital.

As producers of 44 half-hour Fireside Theatre programs and now
well under way with two new series of 52 half-hours each, Rebound
and Crown Theatre, Crosby Enterprises, Inc. offers agencies and
advertisers a background and experience probably unparalleled
in this field. We have several additional properties available for
consideration.

Inquiries should be addressed to Charles B. Brown, Crosby
Enterprises, Inc., 9028 Sunset Boulevard, Hollywood 46, California.
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With the above priorities set up,
the commission made it known that
no single mechanical formula was
used in setting up the Table of
Assignments, but that geographic,
economic and population condi-
tions were the principal factors for
assignment of channels. In making
the assignments the commission
szid that UHF channels were co-
ordinated with and made comple-
mentary to the VHF assignment
plan. The commission’s report also
states “If all VHF and UHF chan-
nels are utilized, there should be
few, if any, people of the United
States residing beyond the areas
of television service. Provision has
been made for at least one assign-
ment to over 1,250 communities and
it has attempted, where possible,
to provide each community with at
least two assignments.”

DuMont Plan Noted

The report stated that the Allen
B. DuMont Laboratories, Inc., was
the only party to the proceedings
to submit a national television as-
signment as an alternative to that
contained in the commission’s
Third Notice, and after going into
the DuMont proposal at length, the
commission found that the princi-
ples of assignment which DuMont
advocates were inadequate in that
those principles dil not recognize
specifically the need to provide an
equitable apportionment of chan-
nels among the separate states and
communities and “did not provide
adequately Jor the educational
needs of the primarily educational
centers.”

Notice was also taken of the CBS
proposal of views “generally sim-
ilar to those of DuMont in respect
to the need for providing additional
commercial VHF stations in key
economic areas.”

As defense, the commission’s re-
port said that the Joint Committee
on Educational Television alleged
that the commission’s priorities
were deficient in not specifically
recognizing non-commercial educa-
tional TV and urged that an addi-
tional priority he established be-
tween Priority No. 3 and Priority
No. 4 reading as follows: To pro-
vide a non-commercial educational
television service to all parts of the
United States by the reservation of
frequencies for this purpose.

One interesting aspect of the re-
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port on the use of channels is
that the commission has made spe-
cific assignments to the particular
cities and communities on Chan-
nels 2 through 65. The commission
stated: “Channels 66 to 78 or 83
were designated as flexibility chan-
nels and no specific assignments
to individual cities or communities
were made on these channels. It
was provided in the Third Notice
that persons desiring to file an

application for a station in a com-.

munity which (1), is not listed in
the Table of Assignments and (2)
is not eligible for an assignment,
without the necessity of rule mak-
ing proceedings might file an ap-
plication for a station on one of
the flexibility channels without
further rule making. It was pro-
vided, however, that stations on
flexibility channels could not be
applied for, in this manner, in a
community assigned a channel in
the Table or which was otherwise
eligible for such an assignment
without further rule making under
the 15-mile rule.” :
Interesting Changes

Some interesting changes and al-
locations are revealed in the Table
of Assignments. New York City, for
example receiving two UHF as-
signments, one for non-commercial
educdtional use and bringing the
city’s total number of stations to
eight. Chicago, on the other hand,
will have a total of ten stations.
In New Jersey, Andover, Camden,
Freehold, Hammonton and Mont-
clair have been added to the Table.
Denver, long the isolated market,
will receive a total of six stations,
one non-commercial. Detroit, orig-
inally slated for seven stations, will
have only five from the Table, all
commercial, while Windsor, Ont.
remains unchanged with two sta-
tions.

Among other cities to be added
include Calumet and Coldwater,
Michigan, Clemson, S. C., Adams,
Chilton, Park Falls and Shell Lake,
Wisconsin.

Three geographic zones are set
up under the order in the United
States and territories and posses-
sions, and channels have been set
up in accordance with mileage sep-
arations for each zone. Cg-channel
assignment separations of 170 miles
for VHF and 155 miles for UHF
have been established for zone I,

www americanradiohistorv com

e i e e o e e T P )


www.americanradiohistory.com

Chicago’s Newest and Fast

Morning Television Show

“Breaki

with the

D'NEILY

MONDAY THRU FRIDAY AT 10:30 A.M. over WBKB

Some of Danny's
Recent Network

Appearances Have Been . ..
% THE EDDIE CANTOR SHOW
¥ CHESTERFIELD SUPPER CLUB
% THE KEN MURRAY SHOW

e

Number 1 variety show in TV Forecast Annual Awards Poll

“Breakfast with the O'Neils voted best daytime variety show. That's

the thunderous decision proclaimed in TV Forceast’s recent 300,000
vote contest.

Number 1 sinfer, TV Forecast Annual Awards Poll

Danny O'Neil voled favorite local male singer, A great all-around
guy, his genuine sense of humor and sincere manner make him a
weclcome guest in everyone's home. A true product of the informel
easy style of Chicago television.

ABOUT THE SHOW . . . “BREAKFAST WITH THE O’NEILS”

There's music . . . Danny's fine 1cnor voice bringing welcomed ‘melody into thousands

of Chicago homes. There are topics of intcrest . . . as Danny introduces viewers to
evervone from well-known celebrities, lo Liltle-known folks with & real human, vibrant
story 1o tell. There’s informality . . . as Danny and wife Gerrie (a former Broadway

daneing star), chat with pianist Dick Boyell in an atmosphere that makes the viewer
feel they’re all together in a relaxing home atmosphere.

DANNY O’NEIL CAN sea YOUR PRODUCT

Sincerity is the key-note of Danny's personality. You'll see that as soon as you meet him.
And of course there’s nothing like telcvision to convey that sincerity to thousands of
viewers, That's why folks who have seen Danny on Chicago programs for many years,
have come 1o think of him as a personal fricnd. That's why when Danny tells them
aboul a sponsor's product, they know he's given it his personal approval, and tha: he's
sure it would be a good buy for them. When you buy the Danny O’Neil show, you buy
a public’s confidence in an entertainer whese word they trusl. When he asks them to buy
his product, you know they'll buy it.

L\ A,
Reluxing home atmosphere a!
the O'Neils.

" For further information contact John H. Mitchell, Gen, Mgr. at Randolph SELLING
6-B210—Write WBKB, 190 N. State St., Chicage 1, 1ll, or contact our

station represeniative, Weed & Company, in New York, Bostan, Detreit, NTERTAINMENT
Sun Francisce, Atlanta or Hollywood.
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Northeast U. S, 190 miles and 175
miles for zone II, which includes
the territories and possesions and
the entire middle portion of the
U. S., the lower Atlantic states and
most of the Gulf states, and zone
III, 220 and 205 miles, in the South-
east U. S.

At the same time, the order
amends and recodifies the commis-
sion’s rules governing TV broad-
cast stations, and amends the stand-
ards of good engineering practice
concerning TV broadcast stations
to reflect the commission’s decisions
in these proceedirgs.

The order calls for a revised ap-
plication form (FCC form 301) for
new stations or changes in existing
stations. Applications currently on
file with the commission, including
171 applications now removed from
hearing status, must be amended;

otherwise, the commission says
threateningly, such applications
will be dismissed. Applications

must specify a channel asigned.
Opinions Noted

Three FCC commissioners have
written varying opinions on this
decision bringing to an end the
three-and-one-half year “freeze” on
new TV stations. Robert F. Jones,
dissenting from the majority opin-
ion, wrote more than four thousand
words, supporting his argument,
while E. M. Webster issued an opin-
ion concurring with the majority.
Frieda B. Hennock’s opinion was
both for and against.

In his opinion, Jones contended
that: “ ... this firm, fixed and final
allocation plan pretends to keep
the large city broadcasters from
squatting on the best television
channels to the exclusion of the
small city. . . .

“Actually, if you attribute all the
selfishness charged against them in
the commission’s deecision, broad-
casters could have done little more
on an application basis, without an
allocation plan, to carve out an
advantage to the detriment of the
smaller cities. . ..

“The general rules and standards,
and to a greater extent the city-to-~
city allocation plan actually exclude
VHF channels from the smaller
cities unless there happens to be
no larger <city within artillery
range to put them in. This is justi-
fied on the basis that VHF covers
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wider areas than UHF, and that the
larger cities can serve the rural
population. So the general stand-
ards are drafted to the advantage
of the largest cities to accomplish
this basic purpose with VHF chan-
nels.
Shrinks VHF Channels

“This policy literally shrinks the
12 VHF channels of the spectrum
. . . to the equivalent of 4 in the
Northeast part of the U. S. and
other areas like it. This occurs be-
cause the bigger you make any
station’s coverage the wider you
have to space stations. The wider
you space stations the lesser num-
ber of times you can use the chan-
nel in the entire country.

“The commission has pretended
that these high power, antenna
heights, and wider VHF spacings
actually give more service to the
rural areas. In fact, the contrary
is true. In the Northeastern U. S.
and other areas like it, 148 per cent
more rural and city area could get
a grade A service and 59 per cent
more could get grade B service if
the 250 mile median spacing (be-
tween stations operating on the
same channel) is cut in half when
500 foot antennas are used and cut
one-third when 1,000 foot antennas
are used.

“The commission has made 10
kw maximum power for VHF chan-
nels 2 to 6, and 316 kw for VHF
channels 7 to 13 roughly three
times the low band VHF power)
and made 2,000 foot antenna heights
the maximum except in . .. (North-
eastern U. S.) where 1,000 feet is
maximum. These are the values
which have to be used by broad-
casters everywhere (from New
York City to ‘Goldfield, Nevada—
population 336) to make the com-
mission’s plan even approach de-
graded efficiency. This means that
there is a million-dollar entry fee
for every broadcaster to guarantee
the comunission plan’s efficiency. If
broadcasters from small towns
(VHF was given to the largest cities
and UHF generally to the smaller
cities to fill in the gaps not covered
by VHF) are to contribute to effi-
ciency, they had better study as-
tronomy to figure up their balance
sheets and buy lots of red ink. ... "

Continuing, Jones said, “Now
sound UHF station commercializa-
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tion is handicapped economically
and technically by 17 million VHF-
only receiving sets. Any prospec-
tive UHF broadcaster is not only
handicapped where UHF and VHF
are intermixed, but also in areas
where UHF is not used to supple-
ment the inefficient assignment of
VHF channels.

Denies Local Television

“ ... The purpose of the alloca-
tion plan now being adopted by the
commission is to create a nation-
wide competitive television sys-
tem, but the effect of the plan is
to deny local television to cities
not included in the table. Once the
table is established and construc-
tion permits are granted, followed
by licenses and operation on the
channels assigned . . . the commis-
sion will not be able to dislocate
such licenses to make another plan
more efficient without litigation en-
suing between such licensees and
the commission.

“The entire philosophy of pro-
viding the standard service area for
all cities based upon a service area
satisfactory to the largest city in
the table exposes some absurd re-
sults,” Jones said. “For example,
the commission concluded that ‘the
geographical distribution of peo-
ple and cities of the U. S. does not
lend itself to a simple rule for
spacing of stations’ which will pro-
teet the interference free service
area of each channel. Yet the com-
mission has adopted just such a
simple rule that it condemns as
the sole criteria for assignment of
channels and refusal to assign
channels to cities throughout the
nation.”

Commissioner E. M. Webster is-
sued a concurring opinion on the
matter. Affter mnoting that when
the Third Notice of Further Pro-
posed Rule Making was issued on
March 22, 1951, he stated in a
separate opinion that he believed
the reservation of channels for
non-commercial . educational TV
stations was warranted only upon
a showing that here was a reason-
able probability -that, if such re-
servation were made, the channels
would be utilized in the reasonably
near future.

In his opinion Commissioner
Webster said he felt a vast major-

ity of the representatives of edu-
cational institutions had little con-
cept of costs and practical prob-
lems involved in the construction
and operation of a TV station, and
that when brought face-to-face with
practicalities they might find the
economic hurdle difficult, if mot
impossible to surmount.

. ‘One of the considerations which
enabled him to accept the reserva-
tion of channels, Webster said, is
the fact that in event the educators
fail in their efforts, the commission,
at any time it considers it in the
public interest to do so, can recon-
sider its decision and through rule
making proceedings, assign idle
educational channels for commer-
cial purposes and also possibly pro-
mulgate rules requiring other than
non-commercial educational stations
to provide adequate educational
programs. He also noted that after
one year any party is at liberty to
petition the commission for rule
making proceedings looking toward
the commercialization of any or all
educational channels lying fallow
at the time.

Hennock Opinion

In an opinion concurring in part
and dissenting in part Commission-
er Frieda B. Hennock said that
with reference to the educational
reservations of the Sixth Report
and Order, she concurred in the
decision insofar as it adopts the
principle of reserving channels for
educational purposes and insofar as
it assigns specific channels for such
purposes. She dissented, however,
from the decision insofar as it
fails to make a more adequate and
proper provision for education.

Referring to the commission’s ex-
perience with FM where the set
problem was so crucial, Commis-
sioner Hennock said that it was
clear that practical economic con-
siderations cannot be left largely to
chance in the establishment of a
new service. She was referring to
the increases in station power and
antenna height in VHF and UHF.

Further. Commissioner Hennock
stated, she felt the commission
should have adopted its proposal
from the Third Notice to give a
substantial preference in the un-
assigned “flexibility” channels to
cities without TV assignments.

B e e e e  a o e o et e T T
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ALABAMA

Andalusia

Harrison
Helena
Hope
Hot Springs

Anniston
) Jonesboro
auburn Little Rock
Birmingham ......... 6. H‘:Tf‘rzg_lr;l
(11511'3\\'1011 M}Jm‘illon
Decatur Bryrasonlg
Demopolis Pine Binff
DdLhan R & Russellville
POUIER o RORUEY o .
E‘ ('“ ll' Springdale
Fll:)r‘lllzcta Stuttgart
Fort Payne
Gadsden ................
Greenville
Guntersville ATLUrIS .o s
Huntsville Bakersfield
Jasper ......... Brawley
Mobile . ..... ... Chico
Montgomery Corona
Opclika Delano
Selma El Centro
Eureka
Sylacauga . ............. Fresno ...,
Talladega Hanford . X
Thomasville 7I;IoslAng,’cles.Z. 5.7,9. 11,13, 22, 7128 .5‘21)
TEOY oot Madera, . :
Tusi*nloom Merced 34
Tuskezee Modesto . .- 14
University irlontcrv_\' tsee Salinns) 62
NUP& i e 2
Oakland (see San Franeisco)
XA on c cammmmop nmrmae -« -« 2o aiy
Petladugia: . oo st ocaabb oo o .ald
--------- }‘: Port Chicago
2 Red Bluff
Cn_sn, Grande IR Redding
Cllftpn 5 Riverside
Coolidze Sacramento
Douglas Sulinas-Monterey
Eloy ..... San Bernardino . ......... ...
IG’{H;:staff San Buenaventnra
obe San Diego. .. .. 8.1
Holbrook San Francisco-
Kinzman Oakland .2, 4.5.7. %9, 20+ 26. 32, 38, 44
Mesa oo San JOSe ... ... 11, 48, *54, 60
Miami San Luis Obispo.. . 6
Morernei Santa Barbara . . ... 26
Nogales Santa Cruz ...... 16
Phoenix Santa Maria . .... 44
Prescott Santa Paula 16
Safford Santa Rosa

Tucson Stockton

Williams Tulare

Winslow Ukinh .....

Yuma ... Visalia, ¢
Watsonville 22
Yreka City 11
Yuba City 52

Arkadelphia 34

Ratesville 30

Benton 40

Blytheville T Alamosa. ........... 1¢

Camdgn: . .. ...t gbakan 50 Roulder 22

Conway ........c.oouo.... 49 Canon City ...... 36

El Dorado 26 Colorado Springs. . 33

Fayetteville 41 CRAIE .ooem S es . 19

Forrest City b4 Deltth .. .....c60. e, 24

Fort Smith 22 Denver............2 4, *G. 7.9, 20, 26

* Denotes Channel reservation for non-commercial educational use.
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Duranzo ....................... [ 5
Fort Collins
Tort Morgun
Grand Junction
Greeley
La Junta
Lamar

Leadville
Loveland

Channel No.

rr‘__-
i Y ol T T T T ¥ R T Y

ALLOCA’

Brunswick ... ... o L L 28, 34
Caire .o e 45
Carrolflon ., ... .. ... ... .. 33
Cartersville .. ... ... ... ... ... 63
Cedartown 53
Columbus «34

Cordele
Dalton
Donglas

Longmont ....... ... . ... .. . ... Dublin
Montrose Elberton
Pueblo Fitzgerald
Salida ..... Fort Vulley
Sterling Gainesville
Trinid:d Griffin
Walsenburg T.a Grange
Miacon
Mariefliv ... o i i
Milledgeville ... ... . oL, 51
ride E Moulirie . ... ... ... ... . .. 48
o s
Meriden ... Rome 0. 59
New Britain Savannah ... oL B0 *9 1
New Haven Stateshoro 202
New London Swiinghoro 20
Norwalk (sec Stamford) Tifton . ... : 14
NOrWICh oo :I‘h0n1:1<\'1111- .................... 6. 27
Stamford-Norwalk {ﬁ%ﬁﬂq :
g [ sle
Waterbury ... ... Lo Vidalin
DELAWARE Wayeross
Dover ... . ... . ... 40
Wilmington 12, 53, 50
Bl:rek oot
DISTRICT OF COLUMBIA Boisy
Burles
x 3 Caldwell L ,
Washington. .. ...... .. 4, 5, 7.9, 20, *28 Coour AAICNE « o oo oo 19
Emmelt ... 0 o o
Gooding ...
Idaho Falls
Belle Glade . ...................... Jerome
Bradenton Kelows
Clearwater ... .. I ewiston
Daytona Beach 3!”-“‘0\"
De Land E Nampa
Fort Lauderd: Payette
Fort Myers Pocatello ... oo
Fort Pieree ............... Preston ... ..
Gainesville Rexbury
Jacksonville . . Rupert

Key West
Lake City
Lakeland
Lake Wiles
Leesburs o
Marianna ... L i)
Miami

Ocnla

Ovlando
Palatka

Augustine ... L L. 3
St. Petersburg fsee Tamp:n)
Suanford
Sarasotn . H
Tal'lahassee . ............... 11, 24. 51
38
21

Albany
Americus
Athens .
Atlanta. . ... ... ... ..
Augusla

Bainbridge

1009

Sandpaoint
Twin Falls
Walluee
Weiser

Alton

Aurora
Belleville
Bloomington
Cairo
Carbondale
Centralin .
Champaign-1Trh
Chicago L2056,
Danville
Decatur
De Kalb
Dixon
Ilzin
Freeport

Galesburg
Hurr
Jaecksonville
Joliey
Kankakee
Kewianee
La Salle

* Denotes Channel reservation for non-commercial educational use.
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Channel No,
Lincoln .. ... . ... . ... .. .. ... 23

) Oskaloosuy
Macomb G1 Ottumwa
Marion 40 Red Oak . .
Mattoon . ............o e 16 Shenandoah ... ..... ... ........ .. 20
Moline (see Davenport, lowad Sioux City
ML Vernon ... . 38 Spencer . .......
Olney s Storm Lake . ..
Pekin B = 4.5 19 Waterloo ... ...
Peoria . ........... R 19 ! 43 Webster City
Quiney . ... L. Y L2
Rockford et L3 39, *45
Rock Island (sce Davenport, lowsg
Springfield .. ... L A ) L X i
Streator ... Ly e . - @8 Abilene . Lo
Urbana (sec Champaizn) Arkansus City
Vandalin . ............ ... NPT o Atchison
Waukegan ... g e O Chanute
Coffeyville .
Colby .
Councordin
Dodge City
Anderson ... El Dorado .
Angola. ... ... .. .. EMpPOrich ..ot e
Bedford ............... ... Fort Seott ....... .
Bloomington Garden City . ... ... . . . ..
Columbus ... .. Goodland . ........ .. ...
Connersville Great Bend ... ... . ... oot
Elkhart . ........... 5 1T~ (N
Evuansville Hiutchinson .
Fort Wayne e Independenee .. .
GAFY o ovei L@ 38 e 171 v e e e e e
Hammond Junetion City
Indianapolis Larned ........
Jasper Lawrence ...
Kokomo Leavenworth
Lafayette Taberal ... .. e
T.ebanon MePherson
Logansport .. Manhattan
Madison ... ......... NEWon L ... o e
Marion ... Olathe . ... ... oL,
Michigan City Ottawn . ... . ... . . e
Muncie ......... .. Parsons ..., ..
Richmond ... ...... ... 28k EE - B Pittsburg
Shelbyville .. ........... ... Pratb ooow oo e
South Bend ... .. Salina ... ... ...
Tell Cily .. ... ... ... .. Topeka . ............ e
Terre Hante Wellington ... ... o o o
Vincennes ..o - Wichita,.................3,10, 16, *22
Washington Winfield ... e 43
TOWA
Ashland . ... .. ... .. .. ... o,
:E?‘Tﬂ .................. o Bowling Green
Atlantic . . Campbellsville
Boone e o ) Corbin
Burlington ... ........ . Pl D‘:‘_""‘”e
Carroll . ............... .. Elizabethtown
Cedar Rapids ] Frankfort
Centerville ... ... ... ..... Glaszow
Charles City Harlan
Cherokee Hazard .
Clinton 6 Hopkinsville
Creston . ........... e e L 43 Lexington
Davenport-Rock Istund & Moline, LO‘“.S””Q
THRQIS . 2« ¢ v v oo 1.4, 730, 36, 42 Madisonville
Decorah i b b o 44 Mayfield ............
Des Moines ... ....... & L, 'E3 Maysville ...........
Dubunaue . .............. 32 Middlesborough
Estheeville ..o 24 Murray
Fairfield B4 Ownrigtorn
Fort Dodee .............. i Paducuh
Forl Madison 50 Eticevillo
Grinnell ... ... P ' Priceloy
Towa City .............. A L Richmoud
Keokuk ....... 44 ,\?_mvrsut o T
Knoxville . . ... e Winechester ... ... . oo
Marshalltown
Mason City
Muscaline 2y - - B
Newtom ....... an ... RH Abbeville ... ... .. . o, 42
Oelwein ......... . SEme-.-.. BB Alexandria ... oL . 5. 62

* Denotes Channel reservation for non-commereinl educational use.
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Channel No.
Bastrop be
Baton Rouge
Bogalusa
Crowley

De Ridder
Funice
Franklin

Hammond
Houma ...
Jackson ...
Jennings

Lafayctte
Lake Charles

Minden
Monroe " 8. 43
Morgan Cit 36

Natchitoches 17
New Iberia 15
New Orleans ... Gl
Oakdale b4
Opnclousas b8
Ruston 20
Shreveport 2
Thibodiux

Winnfield

Auburn 23
Augusta

Bangor

Bar Harbor . ...................... 3
Balth ... ... .. .. ]
Belfast

Biddeford

Calais  ......... ... ... .. ... . ...
Dover-Foxeroft .................... 18
Fort Kent 17
Houlton . .. 24
Lewiston n
Millinocket . ... .. L oL 14
Orono Bl 1
Portland 47. 53
Presque Isle .................... 8. 14
Rockland 3

Rumford
Van Buren
Walerville

Annapolis 14
Baltimore 30
Cambridge P
Cumberland 17
Frederick 62
Hagerstown 52
Salisbury ...... ... ... L 16
Barnstable

Boston .........

Brockton %
Fall River ......... ... ... ...... 40, 406
Greenfield ...... e 42
Holyoke (see Springfield:

Lawrence . ............ ... ...,
Lowell .........

New Bedford
North Adams
Northampton
Pittsfield
Springfield-Holyoke
Worcester

MICHIGAN
Alma ... ... oL 41
Alpena .. ... ... ... ... o . 9. 40
Ann Arbor . ... .. .. 20, *26

1011
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B i o e i i
Channel No.
46

Bad Axe
Battle Creek
Bay City
Benton Harbor
By Rapids
Cadillac¢
Calumet
Cheboygan
Coldwater
Detroit

East Lansing 6
East Tawas 25
Esexnaba ... 3
BUEAG .00 . v e 28
Gladstone ... ... ... 40
Grand Rapids P
Hincock Y, 10
Houghton .. 19
Iron Mountain . ................. 9. 27

Iron River
Tronwoeod
Jackson

Kialaimazoo
Lansing
T.udington
Manistee

Manistigue
Marquelte
Midland ... ..o
Mount Pleasani
Muskeson
Pctoskey
Pontiac

Port Huron
Rowers City
Siginaw
Sanlt Ste. M
Traverse Ciiy
West Branch

Albert Lea ... ... .. 57
Alexandria 36
Austin 51
Bemidii 24
Brainerd 12
Cloquet 44
Crookston .. ... ... ... oo 2

D 16
Fairmount . ...... . ... e 40
Faribault ... . o o 20
Fergus Falls 16
Grand Rapids 20
Hastings 29
Hibbing 10
International Falls 11
Little TFalls 14
Mankiato L. . 15
Marshall ... .. . 22
NMinncapolis-St. Paul. .*2.4.5,9, 11,17, 23
Montevideo 19
New Ulm 43
Northfield 26
Ow:itoma 45
Red Winyg 83
Rochester .. 55
st. Cloud 33
St. Paul (see Minneapolis?y

Stillwater ... L o e 39
Thief River Falls 15
Virginia 26
Wadena oy
Willmar 31
Winona 61
Worthington 32
Biloxi ... ... . 13, *44, 50

* Denotes Channel reservation for non-commercial educational use.
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FOC

. ®

Chiannel No,
Brookhaven 37
Canton . ........... 16
Clarksdnle 33
Columbia L5
Columbus 28
{"ornith 20
Greenville
Greenwood
Grenada

Gulfport,
Hattiesbury
Jackson
Kosciusko
Laurel
Louisville
McComb
Meridian

Stiate College
Tupelo
University
Vieksburg
West Point
Yazoo City

MISSOURI

Cape Girarvdean
Carthage
Cuaruthersville
Chillicothe
Clinton .
Columbia . ... ...
Farmington
Festus
Fulton
Hannibal

Jefferson City
Joplin ... ..
Kansas City
Kennett .. ... ..
Kirksville . ...... .. ... ...
T.cbanon

arshall

ville 26

Mexico 45
Moberly 35
Monnett 14
Nevada 18
Poplar Bluff 15
Rolia T ™ 3L
St. Joseph . = ooty B0 S5
St. T ouis 5,700 11030, 36, 4
[ s E e A e T A6 28
Sikeston SR 37
Springficld = )
West Plaing 20
Anaconda . .......... ..., 4
Billings ... ... ... ... .. ..
Bozeman .............. ...
Butte ... ... ..
Cut Bank ...............
Deer Lodge
Dillon
Glusgow
Glendive P 5
Great Fullg .
Hamilton 7
Hardin “.. ... ..o Lo mi s mree 1
Havre s ),k
35 £ L T A O 10. T2
Kalispell ... ... .. ... ...
Laurel i
Lewistown 13
Livingston 16

TV

1012

ALLOCATIONS e ®

Channel No.

Miles City . ... ...........0.... 3. *6. 10
Missoula - 13, 21
TPolson 18
Red Lodge 18
Shelby 14
Sidney 14
Whitefish 16
Wolf Point ... ... ... ... ... ... 20
NEBRANKA
Allianee ... ... ... . o . 13, 21
Beatrice .. ........ . ... ... .. ... 40
Broken Bow 14
Columbus 49
Tairbury 35
Fallg Clter ... ... e e e e 38
Grand Island . ................. 11, 21
Fremont ... k
Hastings ... ... o oo
Kearney ........ ... ... ... .. ...,
Texington ... ool o
Lineoln
McConk ... ... ... .. ..
Nebraska
Norlolk
North Plitte
Omaha ... ... .0
Scottsbluff
York ...

Boulder City
Carlin
Carson City
Elko
Ely
Fallon
Goldfield
Hawthorne
Henderson
Lig Vezus ..
Tovelock
McGill
Reno
Tonop:th
Winnemuee
Yerington

NEW HAMPSHIRE

Berhin
Claremaont
Concord . ..
Durham
Hanover
Keene

Laconin
T.ittleton
Manchester
Nushua
Portsmouth
Rochester

Andover
Ashury
Atlantic City
Bridgcton
Camden
Frechold
Hammonton
Montelair
Newark
New Brunswick
Piterson
Trenton
Wildwood

* Denotes Channel reservation for non-commercial educational use.
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NEW MEXICO

Chunnel No.
1

Alamogordo 7
Albuquerque :
Artesia

Atrisco-Five Points
Belen

Las Cruces

Las Vegas

Lordsburg 23
Los Alamos 20
Lovington 27

Portales

Raton
Roswell . 8.
Santa Fe LT
Silver City *10. 12
Socorro 15
Tuecumeceari 25
NEW YORK
Albany-Schenectady-

Troy o vvi e 6. *17. 23, 41
Amsterdam 52
Auburn ... o o 37
Batavia ........... ... . 33
Binghamton .. ... .. .. ... .. 12, 40, *46

Buffalo (also sce Buffalo-
Niagara Falls) ... ...........
Buffalo-Niagira Falls
Cortland
Dunkirk
Elmira
Glens Ialls
Gloversville
Horncll
Ithaca
Jamestown
Kingston
Malone
Massena
Middletown
New York ... ... 2
Niazara Falls (sce
Niagara Falls)
Ogdensbury
Olean
Oneonta
Oswezo
Plattsburs
Poughkeepsic
Rochester ... ... . ... .5,
Rome (sce Utiea)
Sranme Lalse - .oooon . oo ke e
Schencetady (also see Alhany) | .
SYIROUSR . . . - - ommem. o o i o
Troy (sce Albany)
Utica-Rome
Watertown

Ahoskie
Albemarle
Asheville
Burlington

Chapel Hill

Charlotte .. ............ . |
Durham 13
Elizabeth Cily a3
Fayetteville 18
Gastonia .. ... ... L 48

FCC TV ALLOCATION

Goldsharo
Greensboro
Greenville
Henderson
Hendersonville
Hickory
High Point
Jacksonville
Kannapolis
Kinston

Laurinburs
Lumberton
Mount Airy
New Bern
Raleirh

Ronnolke Ripide
Rocky  Mount
Salisbury
Sunford

Shelby

Routhern
Stitesville
Wa-hinzton
Wilmingion
Wilson ... oo
Winston-Salem

Pines

Riemarclk
Dottinrau
Cuarrington
Devils Lake
Dickinson
Fargo

Grafton
Grand Forks
Harvey
Jamestown
Lisbon
Minot
New Rockford
Rusby
Valley City
Wiahpcton
Williston

Aliron
Ashtabuln
Athens
Bellefontaine
Cambmndee
Canton
Chillicothe

Cineinnali .5, 9. 12, 48, 54, 74
Cleveland ...........3, 5, 8 19, *25, 65
Columbus.............. 4, 6. 10. *34. 40
Coshocton ... ... ..o . 20

ay 22
Definnee 43
Findlay 53
Gallipolis 18
Hamiilton-Middletown 65
l.aneasterd .. coriia. .. L. 28
5 A I SO
Lorain .....

Mansfield ...
Marion ..

Mussillan

Middletown
Mount

Newark
Oxford
Pigqua . ...
Portsmouth
Sandusky
Springficld ..., L0 L
Steubenville (see Whecoling, W. Va.)
Tiffin

(sce Hamilton)

Vernon

* Denotes Channel reservation for non-commercinl educational use.
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Channel No.

OFFICIAL FCC TV ALLOCATIONS .
e e o e e e e e e e e e o et e e e e e e

(hannel No.

Toledo .. 11, 13, *30 Erie ..... . 35, *41, G
Warren ey A AL Harrisburg
Youngstown ‘ Hazleton ........... ... ...
Zanesville ... .. ... . Johnstown

Lancaster

Lebanon
Lewistown

Lock Haven
Ada Meudville
AI"}IS New Castle
Alva - Oil Cily v e ie e i
Anadarko Philadelphia. .. ..
Ardmaore Pittsburgh. . ...
Bartlesville Reating: . .. .....
]?19!”‘“"'“ Seranton. .............. ...,
Chickasha Shapon . .o...curbmon-vonennns
Claremore State College ..........
Clinton Sunbury ............
Dunean Tniontown .. ..ivvin e
Dm'un}_ . Washington
Ellk City ................ Wilkes-Barre
hjl Reno ................ Williamsport
Enid York
Fygdertak ~C............ 00 oo g TR s n e r ey
Guthrie
Guymon ...
Hobart .... " - o Q¢
Holdenville . Providenee ............. 10, 12, 16, *22
Hiigo ... ... ...
Lawton ........
MeAlester . ... ... =
Miami ......... Alken ... oo
Muskogee Apderson
Norman TR Camden
Oklahoma City Charleston
Okmulgee ....... Clemson
Pauls Valley ......... Columbia
Ponew City ... . ........ .. Conway
Pryor Creek .......... Florence
Sapulpa Georgetown

Seminole

Shawnee Greenwood
Stillwater Lake City
Tolgd cawon ool

Vinitaw ... ... oL,
Woodward

Greenville

Lancaster
Laurens
Marion
Newherry
Orangebury

Rock Hill
ATDANY  ov oo ns Spartanburg ... ... L Lo 7. 17
AEBIN s a. ... e D8 E e OF 14 Samter .
Astoria . ............ .0 L. ... 10 Union
BRKEY .- - - ---. . HASMBER § o a7
Bend 15 SOUTI DAKOTA
Burns ... ... 16
Corvallis ... . ... ... ......... 7. 49 Aberdeen . ... .o e 9, 17
Fugsene 9. 1. 20, 26 Belle Fourche . .................... 2
Grants Pass | 30 Brookines . ...... ... .. . . ¥*8., 25
Klamath Talls 2 Hol Springs . ......... .. ... ..., 17
La Grande Huron ki
l.ebanon Leud
MeMinnville Madizon
Medford ... ... L Mitchell
North Bend Mobhridge ...
Pendleton Pierre .........
Portland Rapid City
Roscburg Sioux Falls . .. J11, 13, 38, *44
Salem ... Sewreie .. ..
Springfield Vermillion
The Dalles Watertown

Winner .........

Yankton
Allentown
Altoona . ...............
Bethlehem Athens ... ... .. o
Bradford Bristol, Tenu.-Bri .
Butler Chattanooga . .........
Chambersburg .. .. .. .. .. Clarksville
Du Bois Cleveland
Easton ..... Columbia
Emporium Cookeville

L ]

* Denotes Channel reservalion for non-commercial educational use.
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Covington ........c.coiiiinniian., 19
Dyersburg ........................ 46
Elizabethton ........ .. .. ... ..... 40
Fayetteville
Gallatin  ........ . ... ..l
Harriman ............ . ... ... ...
Humboldt ........
Jackson ...l
Johnson City
Kingsport ................cin..
Knoxville ...............
Lawrenceburg ...........0....v.... 50
Lebanon ......... .. ... .. . ... . ...,
McMinnville
Maryville ... .. . ..
Memphis........... 3.
Morristown . ..., .. L 54
Murfreesboro .......... ... ..., 18
Nushville ... ... . ... *2. 4,5, 8, 30, 36
Oak Ridge ........... v, 32
Paris ... 51
Pulaski . ... oo 44
Shelbyville .......... .. .......... 62
Springfield ........... .. ... ... ..., 42
Tullahoma ....................... 65
Union City . ......0v i ... B
TEXAS
Abilene ........ ... .. . .. 9. 33
Alice
Alpine .. ... .. 12
Amarillo .................. *2,04.7. 10
Athens ... .. ... ..., 25
Austin ....... ... ... 7, 18, 24, *30
Ballinger .25
Bay City ... ... i i i 33
Beaumont-Port Arthuar...... 4, 6, 31, *37
Beeville .......... ... ... ... .. ... :
Big Spring
Bonham ........... ... ... ... .. ...
Borger
Brady ... it s
Breckenridge . ........ ... ... ... ... 14
Brenham ............. ... ... ..., 52
Brownficld . 16
Brownsville (also see Brownsville-
Harlingen-Weslaeo) .............. 36

Brownsville-Harlingen-Weslaco(1) ....4. 5

(1) These assignments may be utilized
in any community lying within
the area of the triangle formed

by Brownsville, Harlingen and

Weslaco.
Brownwood ....................... 19
Bryan ....... .. . oo 54
Childress . ........ ... iiuninann 40
Cleburne ......................... 57
Coleman ...................... ... 21
College Station ................. *3, 48
Comroe ............ ..., 20
Corpus Christt ........... 6. 10, *16. 22
Corsicana  ...................uun 47
Crockett ., ............. ... . ....... 56
Crystal City ...................... 28
Cuero 5
Dalhart 1
Dallas............. 4. 8
Del Rio .
Denison
Denton
Eagle Pass ..............ouniinn, 26
Edinburg ......... ... ... ... . . ... .. 26
Fl GAMHE . cvvv - Boibe o v« Bih s o 7
El Pago ......ccom: 4, *7. 9. 13, 20. 26
FalfUERIAE 4. o sdi# § A Fomien™ s gy b oo 52
Floydada ......cu. e nnnennn 45
Fort Stockton .................... 22
Fort Worth .............. B. 10, 20, *26
Gainesville ....................... 49

1015

OFFICIAL FCC TV ALLOCATIONS o o

Channel No.

Galveston ... ... ... 11, 35, 31, *49
GOMZAIES ........000cutiiiiien . ab 64
Greantille ......... 5 comeere ne b 9. [
Harlingen (also see Brownsville-
Harlingen-Weslaco) .............. 23
Hebronville
Henderson
Herelord ....................... ..
Hillsboro ........
Houston
Huntsville
Jacksonville ............. ... ... .. 36
JASPOr L. e 49
Kermit ... .. o oo 14
Kilgore ... s 59
Kingsville ....... . ... . i, 40
Lamesa ... ...t iiaiiaanan 28
Lampasias .. ...t 40
Laredo . ...
Levelland
Littlefield
fongview
Lubbock
Lufkin ........... ... .. .. 0.
MeAllen ... .. ... ...
McKinney ... ... ... e $5
Marfa ... oo ivr L iiiin i 19
Marshall ... ... ... ... .. 16
Mereedes ...l iiii e e 32
MexXia ... e s 50
Midland ................ 2,18
Mineral Wells .. .................. 38
Mission .....viviiiiiie ca e 14
Monahans ........ .. i e 9
Mount Pleasant ................... 35
Nacogdoches ... ... ... .. ..., 40
New Braunfels ............ . 2
L7 T N 7, 24
OFaNEEC ot e e e e e e et e e e e e e 43
Pampa .. ... e e 17
Paris ... ... o iiiinn Lo 33
Pearsall ... o 31
PECOS o i iiin it e s 16
Pereyton ... o 22
Plainview . ..... .. ... ., 29
Port Arthur (see Beaumont)
Quanah ..... ... ... ... ... ., 42
Raymondville ... ..., ... . ... 42
Roscnberg ...... ..t 17
San Angelo .............. 6, 8. 17. *23
San Antonio......... 4. 5, *9, 12, 35, 41
San Benito ... ..o oo o, 48
San Marcos ...... c.eni.eiiiaaaan 53
Seguin
Seymour
Sherman
Snyder ..
Stephenville ... ... ... L 32
Sulphur Springs .................. 41
Sweetwater ... ... .. o e 12
Taylor cuouee i L 58
Temple .o vn i 16, 22
Terrell .ot 53
Texarkana .......ec.c..e.o.... 6, *18, 24
TYIEr i e 7, 19
Uvalde .. ... o 20
13 27 18
Vietoria ... i 19
WACO v eiie e iiie s 11. *28, 34
Waxahachie .................... .. 45
Weatherford ...................... 51
Weslaco {see Brownsville-
Harlingen-Weslaco)
Wichita Falls............. 3. 6, *16, 22
UTAH
BRIFMEIN=T = o ommmmm 77« st s o jomems - 510 o 36
Cadmt ClY oo oy ovomer s pw 7oim s o S bn o b
THOEUE s e 8 b oy a8 8l Booo 48 12, 30, *46
Ogden .. ........0v i, 9. *18, 24
BriGR sassbm. eebrrsr ot d 7 S0, 6

* Denotes Channel reservation for non-commerecial educational use.
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OFFICIAL FCC

"hannel No.

TV

ALLOCATIONS o e

Channel Na.

Provo ......... Seattle .............. 4, 5. 7. %0, 20, 28
Rieh@eld ... .. ... ... . . . il .i.csmee- Spokane........... ... ... 2.4 6. *7
St. George . .. Tacoma....... S11, 13, *56. 62
Salt Lake City. .. L 2G Walla Wallae ..o oo 8, '8, *22
Tooele .......... P T s ET= ) (R 44 Wenatchee ... ... oL *45, 55
VaRel sac. e emeaas 3 Yakima ... oo 23, 29, %47
Bennington Beekley ... o
Brattlebore Bluefield
Burlington Charleston
Montpelier 4 Clarksburg
Newport 40 IR oiy.  sifissccicdd. .. ..
Rutland E 4] Fairmont
St. Albaas kK . Hinton
St. Johnsbury ......... . ... ... .... U Huntington
LTSEIT . ctivagms oo w5
VIRGENTA Martinsburg
Morsantown
Blacksburs ... ... *Gu \P“.'!l{‘.i;”hmg
Bristol (=ce Bristol, Tcin. \\'l(w'irm """""""
ar s 1) 15 y
(C::\l:lll(:‘lti?‘ il T idls ;’i Wheeling (nlso see Wheeling- ..
e i oy i >lc1_1hon\-1llc‘ Oh_ml Ceeee *57
RO Do 55 \\v!lcC[lIIZ‘-SIOH')(‘H\'I”(‘. Ohio. . 7. 9, 51
Farmville 19 Williamson
Fredevicksbure ... ... L L.
Front Royal
Harrisonbury
Lexingtion Adams ...
LenohBUME 55 coeve cmas st Appleton
Marion ... 3 Ashland
Martinsville i, 35 Jeaver Dam
Newport News (=ee Norfolk- Refoit
Port=smonth-Newport News Chilton
Norvlolk-Portsmaouth talso =t Ean Claire .
Norfolk-Portsmouth-Newpori News), 27 Fond du

Norfolk-Portsmouth-
Newport News (alzo sec

Green Bay
Janecsville

Norfolk-Portzmouth) i Kenosha ..o
Karminl wwe.seeegede
DabetRaEE vwua s o et mfms i o ol S Madison
Portsmouth {sce Norvfolk-Payis Manilowoe

and also sce Norfolk-Portsounth- Marinette . ...

Newport News) Milwaulkee. .

Pulaski . ... ... .. ... Oshkosh ... .
Richimond Park Falls. ........... .. ... ...... ot 6
Roanoke Portage ... ... e 17
South Boeston ............ Prairie du 34
Staunton ... ROGHE e rpae s oo s s 55
Waynesboro ... ... Rhinclunder ... o oo 21
Williamsburg Rice LRIRE: ki 0 ae o mp 3 mmg Pr- a5 21
Winchester .. ... ... ... Richland Center 15, *6B6
Shebovean ... Lo 1
WASHINGTON Stradl” [ake ..... o wmreoeen e .
SYIPAIFUAL o e s e o g B B B S L
Stevens Point
23?:’(%?“’8\ Suurzeon Bay ;
Bellinf*h';.m' Superior (=ce Duluth, Mimm.) -

N b Wiansau o el R 7. 16, *486
]}xemel_lon Wisconsin Rapids ........... ... ..., 14
ORmlIA ... ... G300 .de bses. - Gk
Ellensburg .. ............ -

E:)t?rutg“ ................ WVOMING
Bwareth .........00.. .50

Grand Coulce Buflalo

Hoquiam CAasPer ... .. e e
Kelso Chevenne

Kennewick (also see Kenpeuw Cody ...........

Richland-Paseor ... ... Dourlas
Kennewick-Richland-Pasco Evanston
Longview ...... Gillette
Olympia ....... Green River 16
Omak-Okanogan . ......... Grexbull 40
Okaneogan {see Omalk) Lander ... .. 17
Pasco (also sce Kenncwick- Laramie 18

Richland-Pasco) ................. 19 Lovell 36
PO, ATTEHSIE % vovams 6 o 5 b b bl o« o0 1 16 Lusk 19
Pullman ........ ..... s 2 Y10, 24 Neweastle 28
Richland (alss sce Kennewioh- Powell .. 30

Richland-Pasco) ....... .. ...... 31 Rawlins . 11

e A N N N N N N N A S T N N NN NN N NS N AT A A A NSNS SN AN NSNS TSNS

* Denoles Channel reservation for non-commercial educational use.
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R e e e e e e e e e e el ee e Y Y WV
Riverton Channel Xo. HAWAIIAN ISLANDS
Rock Springs ..................... 13 §
Sheridan . ......... ...l 9, 12 ) ) Channel Xo.
Thermopolis . ......... ... .. ... ... 15 Lihue, Xauai .............3, *8, 10, 12
TOrTINELON  © vt e et e o e e Died Honolulu, Qahu........ 2,4, *7. 9. 11, 13
Wheatland . .ouvn oo 24 Wailuku, Mauti. ............3, 8 %10, 12
WOrTand ..oovvee e 34 Hilo. Hawaii.......... 2, *4,.7.9, 11, 13

PUERTO RICO

U. 8. TERRITORIES

AND P'OSSESSIONS Arecibo ... e 13

CAZUNS L e e e e 11

ALASKA MaYagUeZ . .« v s iecnveaaraneve..=3. b

Ponece ... ... .. i 7.9

- ; .

Anchorage . ... ... 2 7. 11,13 San dJuan L. 2. 4, *6
Fairbanks. ........... 204,77, %9, 11, 13

Juneau ... Lo *3. 8, 10 VIRGIN ISLANDS

Ketchikan .................... 2. 4. %9

Seward ........... ... .0 i, 4. 9 Christiansted . ... i 8

Sitka ... . e 13 Charlotte Amalie ............... 10, 12

* Denotes Channel reservation for non-commereial educational use.

The following table compiled by the Associated Press on April 14, shows, state by state, the
number of television stations now on the air, the total possible under channel allocations and the
number of applications awaiting action:

Now in Pending Now in Pending
Opera- Channels  Applica- Opera- Channels Applica-

State tion Assignod tions State tion Assigned tions
Alubama ......... . 2 45 7 New Hampshire .... ¢ 13 1
Arizona .......... 1 30 5 New Jersey ... ... 1 15 5
Arkansas . ... ..., 0 38 5 New Mexico ..., ... 1 38 3
California ........ .11 87 35 New York .. ....... 13 60 21
Colorado . ......... 4] 40 9 North Carolina ... .. 2 51 16
Connecticut  ....... 1 16 7 North Dakota . .... [ 33 2
District of Columbia. 4 I3 0 Ohio ... 12 50 22
Deltaware .. ....... 1 4 1 Oklahoma, ... ... ... ] %5 12
Florida ........... 2 58 19 Orcgon .. ......... 1] 33 5
Georgia .. ... ... ... 3 54 9 Pennsylvania ... ... il 58 36
Idaho ......... ... 0 28 4 Rhode Tstana .. ... 1 4 1
Tllinois . .......... 5 60 16 South Cavelina ... 0 29 9
Indiana ........... 4 48 15 South Dakota ...... ¢} 30 1
TIowa ............. 2 59 16 Tennessee ... < 53 18
Kansas ........... 0 49 7 TeXas oo 6 179 62
Kentucky ......... 2 34 4 Utah ... 2 22 5
Louisiana ......... 1 42 12 Vermont .......... 0 10 0
Maine . ........... 0 29 8 Virginia ... ... 2 39 15
Maryland ... ... .. 3 19 3 Washington . ...... 1 48 9
Michigan ......... [ 70 10 West  Virginia ... ., 1 25 10
Massachuselts .. ... 2 23 16 Wisconsin e ! 5t 15
Wyoming . ........ 0 27 3

Minnesota ......... 2 48 13
o Alaskn ... ... ... 0 19 0
Mississippi ..o 0 39 b Hawaii ... ... 0 20 0
Missouri .......... 2 54 17 Puerto Rico ... .... 0 9 o
Montana .......... 0 40 2 Virgin Islands ..... 0 3 ¢
Nebraska ......... 2 34 R N
Nevada ........... 0 22 3 Totals .. ........ 108 2.053 521

Y e e e e e e e e e e e e e e e e e e e e e e e e L
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TV COVERAGE MAPS

Chart shows extent of current television coverage

How new stations are expected to affect coverage
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A. B. C. TELEVISION NETWORK

ROBERT E. KINTNER
President

At age 41, ROBERT E. KINTNER is : ;. A nalive of Stroudsburg, Pa., and
the youngest President to sit at the " a graduale of Swarthmore College,
nelm of a major broadcasting his career previous to joining ABC,
network. In the span of seven short included work as a staff member
yvears since he first joined ABC as on the editorial depariment of the
a Vice President in 1944, with im- New Ycrk Herald-Tribune, where he
mediate supervision of program- specialized in financial reporting.
ming, public services, public rela- Subsequently, he became Washing-
tions and advertising, the American fon correspondent for the same
Broadcasting Company has  ex- paper and later, with Joseph Alscp,
panded and assumed a ranking was author of a nationally syndi-
position in the broadcasting industry cated Washington newspaper col-
under his able and farsighted quid- umn.

ance.

KINTNER

ALEXANDER STRONACH, JR.
Vice President for the ABC Television Network

¥8  stinl as writer on “We, the People,”
a radic program which he helped
script while with Young & Rubicam,
Inc.; prcducer and director of this
program, as well as “Mystery
Theatre,” “The March of Time” and
several other of the agency’s com-
mercial programs. He also served
as production supervisor, manager
of the talent depariment and prec-
gram manager for Young & Rubi-
cam, Inc.

A former free-lance writer for maga-
zine and motion pictures, ALEX-
ANDER (SANDY) STRONACH, JR.,
came to the American Broadcasting
Company in September, 1948 as
Manager of Television Programs of
the network. In January, 1951 he
was named National Direclor of
Television Program Operations for
ABC-TV and subsequently in May,
1951, was named Vice President
for the ABC-TV Network.

His varied background includes a

STRONACH, JR.

JOHN B. LANIGAN

Vice President in Charge of Television Sales
JOHN B. LANIGAN came to the
ABC network in February of this
yvear as Vice President in charge of
Television Sales.
Lanigan was previously « specialis!
in consumer adverlising for Time
Magazine, having served with that
publication for three years prior to
his association with ABC. In addi-
tion, his extensive background in-
cludes adveriising and sales in sev-
eral media.
Prior {o joining Time, he was sales
manager for the Eureka Williams

Corporation, a position to which he
was advanced fcllowing his dut:es
as West Coast sales manager for
the company over a pericd of a
year and a half.

From 1943 to mid-1946, he was a
space salesman working for the
Chicago and Detroit offices of Time,
having previously served for six
years with Good Housekeeping mag-
azine, where he was manager of
the Defroit sales office from 1941 to
1942 and before thal a member of
the sales force in the Chicago office.

LANIGAN
A A A A A A A PP AN NP NI INII PP PSP
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A MERICAN

BROADCASTING COMPANY, INC.

R.C.A. Bldg., 30 Rockefeller Plaza, New York 20, N. Y.
(Telephone Number: Clrcle 7-5700)

BOARD OF DIRECTORS
Edward . Noble, Chairman

Earl E. Anderson
Alger B. Chapman

Robert H. Hinckley
Robert E. Kintner

C. Nicholas Priaulx
Franklin S. Wood

Owen D. Young
OFFICERS

Chairman aof the Board
................ .. .President
Vice-President
Vice-President
................. Vice-President

Vice-President
........ .. Vice-President
.. .V.P. & Asst. to Pres.

Edward |. Noble
Robert E. Kintner
Earl E. Anderson
Charles Ayres

Slocum Chapin
James Connolly .. .
Robert H. Hinckley .
Ernest Lee Jahncke, Jr..
John B. Lamigan........... ... . Vice-President
Frank Marx Vice-President
Harold L. Morgan, jr.... .. ... . .Vice-President

................. VicePresident
Vice-Pres. & Treasurer
Leonard Reeg . ............ ..... Vice-President
Alexander Stronach, jr..... . .. .. Vice-President
Thomas Velotta. . ........... . ... Vice-President
Paul Whiteman . ... ... ... .. . ... Vice-President
Ernest Felix Assistant Treasurer
Aaron Rubin. ... ... . ... .. Assistant Treasurer
Walter C. Tepper. ............. ... .. Controller
Geraldine B. Zorbaugh Acting Gen. Attorney
and Secretary

john H. Norton
C. Nicholas Priaulx

TELEVISION

Alexander Stronach, Jr
Vice President for the ABC-TV

....... T
Engineering & General Services

Frank Marx Vice President in Charge
Clure Owen Administrative Assistant
John Preston. . Director of Engineering Facilities &
General Services
Director of Engineering
Operations

. .Eastern Television Operations
Manager

William Trevarthen

Merle Worster. .

Special Services

C. Nicholas Priaulx Vice Pres'dent and
Treasurer

Director of Operations tor
Sales and Station Tratfic
.Purchasing Agent
... .Manager of Station
Clearance—Television
Assistant  Treasurer

.Recording Director

Oftice and Studio Service

Alfred Beckman

Thomas F. Foy
Malcofm B. Laing.

Aaron  Rubin
Lawrence A. Ruddell
Joseph J. Spagnola. . ..

Director
Alice Stamatis. ... Manager of Order Processing
Walter C. Tepper. ... ...... ....Controller
Drew Van Dam.... .. .. Director ot Personnel

Reginald Willcocks Tratfic Manager

1026

Legal
Geraldine B. Zorbaugh.. ... . ... Acting General
Attorney and Secretary
Felix H. Kent Attorney
james A. Stabile Attorney
News and Special Events

Thomas Velotta. ... .. Vice President in Charge
John Madigan Director of News and Special
Events—Television

Program
Harold L. Morgan, Jr. ... Vice President of the
Television Program Department

Ward Byron... . ... . .. .. Executive Producer
Nat Fowler. ... ...... ... . ... .. Film Director
Henry Hede. ... ..... ... .. Business Manager

.......... Production Manager
.. .Assistant National Director
of Television Program Production
........ Manager of Film Service
Program Director of W]JZ-TV
Operations Manager
............... Art Director
....... National Director of the
Television Program Department
Mortimer Weinbach _National Director of

TV Operations
Bertha Williams Broadcast Coordinator

Public Relations

fohn W. Pacey.....Director of Public Affairs

Anthony Henniny
Charles Holden.

Robert Holland
Harold Hough
Ruth Kiersted
J]ames McNaughton
Charles Underhili
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Executive Producer of Public

Affairs Department
Ruth Crawford . .................... Librarian
Mitchell DeGroot....... Manager of Advertising
and Promotion

Mary Ahern.......

Arthur B. Donegan..... .. Manager of Publicity
Ellen Heagerty. .Supervisor Audience Information
Grace Johnsen. .. .. .. ... Director of Continuity

Acceptance

Ruth Trexler. .. ... . . Manager of Religious and

Educational Activities

Oliver Treyz.. . .... ... Director of Research and
Sales Development
Ernest E. Stern. .. .. ... .. .. Trade News Editor

John B. Lanigan.... Vice President in Charge of
Television Sales
Charles Abry. .Eastern Television Sales Manager
Edwin Friendly, Jr... ... .. National Director of
Television Sales

Thomas P. Robinson. ... Business Manager for
Television Network Sales

Stations
Slocum Chapin. .. . .. Vice President in Charge

of Owned TV Stations
Manager of Television
Stations Department
Trevor Adams. ... ... ... . Manager of W|Z-TV
Mary Connell. ... . Local and Spot Sales Service
Manager—Television

Don L. Kearney. . ...... ... National Manager of
TV Spot Sales

... .Operations Manager of
W|Z-TV

Henry Worthington. ... Manager of Co-operative
Program Sales—Television

WASHINGTON. D. C.
1703 K Street

Richard B. Rawls

Bernard Paulson. . . . .

Robert H. Hinckley.. ... ... ... Vice-President
CENTRAL DIVISION
WENR-TV

20 North Wacker Drive,
Chicago 6, lllinois
John H. Norton Vice President of Central
Division
......... Research Supervisor
Manager of Traffic &
Communications

Francis J. Coveney. . ..... ... ... ....... Auditor
Francis Dixon....Program Booking & Operations
Supervisor

Walter L. Emerson........ . ... Legal Counsel
Joe Fisher. ... . TV Sales Manager of WENR-TV
Monte Frassnecht. .. ... .. . .. Manager of TV
Program Department

John Fitzpatrick........ TV Production Manager
Elliott Henry, Jr. ... . .. .. Publicity Manager
E. C. Horstmann. ... .. . .. Engineering Manager
Dean Linger...... . .Manager of Sales Promotion
lack McCord . .. .. TV Program Business Manager
Roy McLaughlin Manager for ABC-TV Spot
Sales, Chicago

Music Rights Supervisor
Manager of Office & Studio
Services

News Supervisor

Francis McNulty. . . . .
John |. Manley. . . ..

Cornelius QDea..............
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Patric Rastall............ Sales Service Manager
Robert M. Savage. ....... Continuity Supervisor
James L. Stirton. .. ... .. Director of TV Network
for Central Division
Floyd Timberlake. .. TV Engineering Operations
Supervisor
Gerald R. Vernon.. ... ... Manager of TV Sales
WESTERN DIVISION
Hollywood
KECA-TV

ABC Television Center,
Hollywood 27, California

William Phillipson, Director of Western Division

Cecil W. Barker. ... .. . TV Program Production
Director of Western Division & KECA-TV
Dorothy Brown...... ... Continuity Acceptance

Editor, Western Division

Philip G. Caldwell... .Western Division Manager
of Technical Operations

Program Manager,
Western Division
Henry Daugherty. .. General Traffic Supervisor
Ernest Felix............... Assistant Treasurer
Paul Cates..... ... .. Evening Program Manager
John S. Hansen... . ... Sales Promotion Manager
Philip Hoffman.. . .. ... Manager of KECA-TV
Edward B. Hullinger. .. ... ... Manager, Stations
Relations, Western Division

Frank King..... TV Sales Manager of KECA-TV

Dresser M. Dahlstead

Bill Laramie. ... .. Manager, ABC-TV Spot Sales,
Los Angeles
Francis D. La Tourette. ... ... Western Division
News Editor
Robert Laws. ... ... .. Western Division TV Sales

Manager & Sales Manager of KECA-TV

Adolph Lefler ... . ... . Sales Service Manager
Cameron G. Pierce. . . TV Engineering Operations
Supervisor

Darrell Ross. ..Production Manager of KECA-TV
Victor Rowland. .. ... ... ... Manager, Hollywood
Publicity Department

Florence Shiro.... .......... Personnel Director
Donn B. Tatum.. . .. . .. Director of TV, Western
Division

John Wagner. .. .. Controller, Western Division

KGO-TV—SAN FRANCISCO
155 Montgomery Street,

San Francisco 2, California
James Connolly . .. .. ... .. . . . . Vice-President
A E Evans.. . ... .. . . Engineering Manager
Gladys Ferguson. .. . TV Sales Service Manager
Vincent Francis. ..... .. .. Manager of KGO-TV
Gordon Grannis. .Promotion & Publicity Manager

Edith Kirby. ... ... .. ... . .. Trattic Manager
Dexter Nichols. .. .Continuity Acceptance Editor
Victor Reed. ... ... ... . ... .. . News Editor
Dave Sacks....... Manager, ABC-TV Spot Sales
Bleyce Wright. . ... . .. TV Program Manager
Stations Owned By ABC
WIZ-TV New York
WXYZ-TV Detroit
WENR-TV Chicago
KECA-TV ... . . ... ... ... ... Los Angeles
KGO-TV ... .. San Francisco
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American Bakeries
Anthracite Instilute
Arrow Shirls
Arthur Murray
Bendix
Bristol-Myers
Brown Shoe
Canada Dry
Carter Products
Celanese

Chuckles

Clorox

Cory

Craosley

Frigtdaire

General Mills
Goodyear Tire & Rubber
Dr. Billy Graham
Green Giant

Hazel Bishop
Hollywood Candy
Ironrile Ironers
Jaceques Kreisler
Kellogg

Leter Brothers
Lucky Strike

M & M Candy
Masland Carpels
Minute Maid
Nash-Kelvinator
Old Gold

Peters Shoe

Procter & Gamble
Prom & White Rain
Ralston-Purina
Sterling Drug

C. A. Swanson
Sundial Shoe

Voice of Prophecy
Word of Life Fellowship
Warner-Hudnut

Young People’s Church of the Air

A network is known by the company it keeps ...
and today most of the leading names in
American industry send their goods to market
via ABC Television. One reason these advertigers
choose ABC Television is because it is the

only network that owns and operates television
stations in five of the nation’s seven top

retail markets. Also, because ABC has gigantic
production facilities that no other network

can match—Television Centers in

both New York and Hollywood.

A B C TELEVISION

American Broadcasting Company
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TELEVISION, 1951—REVIEWED

By J. L. VAN VOLKENBURG. President. CBS Televiston

ELEVISION did a lot of things in 1951:

it spanned the continent. su people in
New York could sce the Japancse peace
trealy being signed. and people in Cali-
fornia could watch
the National Leaguc
playoffs—at 10 o’clock
in the morning! It
made the hands of a
gambler into the pic-
ture of the year, and
brought the Ameri-
can people up sharp
against the vealities
of organized crime
and political corrup-
tion with a sense of
urgency that's still
detonating all over
the country today,
and promising that
the 1952 political campaigns will be the
show to watch. It looked on atientively as
a general revived the ancient garrison
ballad, “Old Soldiers Never Dic.” It was
hard for commercial programining to top
the pyrotechnics provided by the daily
news; but nevertheless, 1951 brought forth
some of the best, liveliest and most mature
television shows scen to date. And onc
more thing television did: it Arrived. as
a practical, dollars-and-cents, competitive
advertising buy. The cost-per-thousand of
reaching network television's audience bo-
gan the swift descent that nlways tells
knowledgeable advertising men a me-
dium’s ready to be reckoned with on a
siraight comparative, compelitive basis.
CBS Television wound up the year with
its average cost-per-thousand more than
20 per cent below the 1950 figure. With
the number of U. S. televisitn sets esti-
mated at 19 million by the end of '52.
plus the prospect of new markets opening
up at the Iifting of the construction freeze,
the circulation costs will look even betier
this time next year.

We look to 1952 also for the extension
of two important operations that appearcd
in clear focus during the past year: day-
time television, and the emergence of all-
year television, with the consequent fading
of the “summer-hiatus™ feature. Daytime
television developed a lot during the year.
and provided considerable scope in pro-
gramming, with emphasis on daytime va-
riety, with full show-business values and

Van Vaolkenbury

lop stars. in addition to the customary
daytime serial and music and news fea-
tures. Prophets had said that woman
could not take time from their daily tasks
to walch television; but once again tele-
vision (and the women!) threw the rule-
boock out the window, and as one noted
advertiser said, “Gentlemen. I have news
for you. It appears thalt the American
housewife has time to do just about any-
thing she wants to do.” And what she
wants to do, il appears, is watch television.
By mid-1951, the daytime percentage of
sels-in-use had nearly doubled over the
preceding year, and the average housewife
viewer was watching daytlime shows ten
hours a week, Monday through Friday.
This happy trend brought a lot of new
television advertisers into the fold, and
has crealed a demand, during the last few
months, for an ever earlier start on net-
work daytime programming, with the
result that most networks plan early
morning programming for the coming
year. Once again we are seeing daytime
programming. with its multiple-impression
and low cost-per-impression features.
making a substantial appeal to advertisers.

Perhaps the outstanding trail-blazing
accomplishment of television operations in
‘51 was the success-story of summer tele-
vision. Even the most optimistic and tele-
vision-happy of us could hardly have
predicted that the drop in viewing over
the summer would be negligible; that
many CBS Television advertisers who
stayed on through the summer (and most
of them did) would actually be winning
audiences at lower cost than their Oc-
tober-April average. Once again we are
obliged to hang our heads and admit that
television can always do more than is
expected of it; and that our thinking must
be adjusted to the fact that television is
not a seasonal medium, but a year-round
necessity for viewers and a year-round
selling force for advertisers.

As for CBS Television, we move into
1952 confident that we can continue to
supply audiences with the best in televi-
sion entertainment, news, and informa-
tion; and supply advertisers with top
value. 1951 saw a number of notable CBS
Television program achievements: the
magnificent news program, See It Now,
and television’s most extensive and de-
tailed coverage of United Nations.

e e e
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C. B. 5. TELEVISION NETWORK

J. L. YAN YOLKENBURG
President

A member of the CBS family for 20
years, ]. L. VAN VOLKENBURG, has
risen through o number of executive
posts with the network to his pres-
ent position as CBS-TV president. He
joined CBS in 1932 as general man-
ager of KMOX, a Columbia-owned
station in S, Louis. In 1936 he was
appointed assistant to the CBS vice-
president in charge of the Central
Division. Van Volkenburg was
named general sales manager of

VAN VOLKENBURG

radio sales, in 1945 and three years
later had assumed supervision of
Columbia-owned stations as director
of station administration. Shortly
thereafler he was named vice-presi-
den! and director of Television opera-
tion and in 1851 was named to his
present Van Volkenburg
was born in Sioux City, lowa, Dec.
6, 1903 and attended the University
of Minnesola.

position.

HUBBELL RQBINSON, IR.

Vice-President in Charge of Network Programs

In story book f{ashion, HUBBELL
ROBINSON, ]R. started at the botlom
as a messenger with Young & Rubi-
cam in 1928 and in 1944 was made
a vice president of the firm. Subse-
quently he joined the Blue Network
{now ABC) as vice president and
director of programs and in 1945
he moved to Fcote, Cone & Belding
as vice president in charge of radio.
Robinson came lo CBS in 1946 to
take over direction of AM nelwork
programs. On January 1, 1950 he

ROBINSON, JR.

-

assumed general supervision and
direction of all CBS programming.
both radic and TV. Robinson was
born in Schenectady, N. Y., on Ocl
16, 1905, attended Phillips Exeter
Academy and Brown U., receiving
his B. A. in 1927. After graduation
he beccme a reporter on the
Schenectady Unicn Star and later on
the Knickerbocker Press in Albany.
In 1928 he moved to New York and
enfered advertising.

FRED M. THROWER
Vice-President in Charge of Network Sales

Today's TV Personality: FRED M.
THROWER, vice-president in charge
of sales for the CBS television net-
work, was f{ormerly vice-president
in charge of television sales for the
American Broadcasting Company.
Before World War 1, Fred was asso-
ciated with the National Broadcast-
ing Company. From 1942 to 1945 he
served as a lisutenant in the U. 8.

Fred was appointed a vice-president
of the American Broadcasting Com-
pany when thal network was
launched independently. His service
with the National Broadcasting Com-
pany extended frem 1929 through
the time the Red and Blue networks
were separated. While at NBC, Fred
served for some years as an account

executive. Previously he had been
Navy ond saw service in both associated with the network's pro-
Europe and China. Back in 1942, gram department.
THROWER
1031
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COLUMBTIA

BROADCASTING SYSTEM, INC.

Executives and Staff

485 Madison Avenue, New York 22, N, Y.
Telephone: PLaza 5-2000

Registered Telegraphic Address—COLUMBIA NEW YORK

BOARD OF DIRECTORS

J. A W. Inglehart
Leon Levy
Edward R. Murrow
Samuel Paley
William S. Paley
Ralph F. Colin Joseph H. Ream
James B. Conkling Dorsey Richardson
Frank Stanton

......... Chairman of the Board
President
Executive Vice President
Vice President
Vice President
Vice President
Vice President

Prescott S. Bush
Frederick L. Chapman
Bruce A. Coffin
Lloyd H. Coffin
David H. Cogan

William S. Paley
Frank Stanton ........ .. ....
Joseph H. Ream.. . .. .
Bruce A. Coffin.... ... .. ... .
Lloyd H. Coffin........ .. ... ..
David H. Cogan................
James B. Conkling......... ...
Earl H. Gammons. . .. Vice President
William C. Gittinger. .. ... . ... Vice President
Lawrence W. Lowman. . .. .Vice President
Howard S. Meighan. ... . . .. .. Vice President
Adrian Murphy ... ... ... .. Vice President
Daniel T. O'Shea.......... ..... Vice President
J. L. Van Volkenburg. . ... Vice President

Julius F. Brauner......... ... ... .. Secretary
Samuel R. Dean. ... ... .. .. . .. . Treasurer
Arthur S. Padgett. ... ... .. .. General Auditor
Edward L. Saxe.... ... ... ... .Controller

Edgar Batchelder
William ). Flynn.. ... .. ...,
Ned Marr. ... .. ... ... . .

Assistant Secretary
Assistant Treasurer
Assistant Secretary

CBS TELEVISION DIVISION

OFFICERS

J. L. Van Volkenburg. .. ..
Fred M. Thrower. . .. Vice

~.........President
President in Charge
of MNetwork Sales
Vice President in Charge
of Network Programs
Harry S. Ackerman Vice President in Charge
of Network Programs-—Hollywood

H. Leslie Atlass..... . . Vice President in Charge
of Central Division

Hubbe!l Robinson, Jr
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Frank B. Falknor. .... Vice President in Charge
of Operations

Merle S. Jones. .. .. Vice President in Charge of
CBS-Owned Stations and General Services

I. S. Becker....... Vice President in Charge of
Business Affairs

Herbert V. Akerberg. .. Vice President in Charge
of Station Relations

William B. Lodge.....Vice President in Charge
of General Engineering

Charles L. Glett. ... Vice President in Charge
of Network Services—Hollywood

Network Sales

Fred M. Thrower .. . Vice President in Charge

of Network Sales
William H. Hylan Eastern Sales Manager
George |. Arkedis. ... ... Central Sales Manager
Kingsley F. Horton. . Pacific Coast Sales Manager
William ). Fagan Business Manager
T.D. Connolly. ... ... ... Program Sales Manager
Lorin S. Myers Sales Research Counsel
Robert F. Jamieson Sales Service Manager
George A. Kolpin_.. ... .. ... Contract Manager

Programs

Hubbell Robinson, Jr...Vice President in Charge

of Network Programs

Harry S. Ackerman Vice President in Charge

of Network Programs, Hollywood

.. .General Manazer

............. Business Manager

Executive Producer,

Dramatic Shows

...... Story and Script Dept. Mgr.

Executive Producer, Music and

Variety Programs

james C. Shattuck Director of Editing

Harry G. Ommerle Program Director
News and Public Afiairs

Sig Mickelson Director of News and Public

Affairs

Producer of Special Events

Russell Furse
Henry S. White
William Dozier... .. ..... ..

Edgar Peterson
Marlo Lewis. . ...

Paul Levitan
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William A. Wood. . .. ... Director of News and
Public Affairs, Washington
judson Bailey............... Director of Sports

Operations
Frank B. Falknor.... . Vice President in Charge
of Operations

Henry Grossman. .. Assistant to Vice President
in Charge of Operations
E. Carlton Winckler. .. .. Manager of Production

Gilbert DeStafano. .. Manager of Stage Lighting
Don Darcy...Manager of Production Specialists
Anthony Boschetti. ... Manager of Procurement
Richard Hopkins. .. .. Manager of Scenic Design

and Construction
H. C. Meier. .. . Manager of Network Operations
H. Grant Theis....... . Manager of Film Service

Operations

Waiter R. Pierson. ... Manager of Theatre and
Stage Operations

Paul Wittlig. ........ New Effects Development
James Connors. ... ... Manager of Cost Control
R. G. Thompson.. ... .. .. Manager of Technical
Operations

R. |. Young....Manager of Building Construction
Business Affairs, Network Programs
I. S. Becker...... ... Vice President in Charge

of Business Affairs
Merritt H. Coleman. .Director of Business Affairs
Martin N. Leeds. .. Director of Business Affairs.

Hollywood
Station Relations

Herbert V. Akerberg... ... .. Vice President in
Charge of Station Relations

Fritz Snyder. .. .. Director of Station Relations

Advertising and Sales Promotion

William Golden. ... ...... ... . Creative Director
john P. Cowden... ...... .. Operations Director
Carroll Whedon. ................ .. Copy Chief
Alex Kennedy.. Director of Program Promotion
Robert Meyer. .. .Director of Program Promotion,
Hollywaood

Gordon Hellmann. ... .. Director of Presentations
David Luhmann. .. .. ... Director of CBS-Owned
Station Promotion Services

Edward Side.......... ... Production Manager
Public Relations

David J. Jacobson. .. ... ... .. ... .. ... . Director
Press Information

Michael J. Foster...... ... .. ... .. ... Director

Robert Meyer....... ... ... Director, Hollywood

Research
......................... Director
Director of Coverage and

General Surveys
Rose Marie O’Reilly Director of Ratings
Tore Hallonquist. . .. Director of Program Analysis

General Engineering
William B. Lodge..... Vice President in Charge
of General Engineering

A. B. Chamberlain. ... ... . .. .. Chief Engineer
H. A. Chinn. .. .. Chief Audio-Video Engineering
J.o W Wright, Chief Radio Frequency

Engineering

1035

Legal
W. Spencer Harrison. . ... ...... Senior Attorney
Accounting
Norman C. Hadley................ Comptrol'ar

Network Services, Hollywood
Charles L. Glett..... Vice President in Charge
of Network Services, Hollywood
Austin E. Joscelyn. .. .... Director of Operations,

Hollywood
CBS, Inc., Broadcast Service
Departments
Building Operations and Tickets

James Swenson. .. .Manager, Building Operations
Jack Page.... ..... Assistant Manager, Building

Operations
Laurette Banks..... .. Supervisor, Ticket Bureau

General Purchasing

John E. Forsander...... ... Director of Purchases

Edward Drewes. ... ...... ... Purchasing Agent
Office Services

A H Bryant......... ... .. ... Manager

Maude Stubner...... Supervisor, Program Typing

Emily Schiener.... ........ Supervisor, Ediphone

Personnel Relations
Robert Kalaidjian. ............ .......
Charles Burt. ... ... ..
Dr. Jack Nelson Director, Medical Office
John Anderson. .. . ..... Labor Research Manager
Richard Stanley. . ........ Employment Manager

Photography
Walter 1. Seigal. ... ........ ... ... . Manager
Reference
Wiltiam C. Ackerman........... . ..... Director
May Dowell... .. Manager, General Information
Agnes Law . ... ... .. ... ... Librarian

CBS Television Spot Sales

Thomas ‘H. Dawson. . .Director of CBS Television

Spot Sales
Sam Cook Digges. . ..... Eastern Sales Manager
Maclean Chandler. .. ... Western Sales Manager

Ben Margolis............... Business Manager

CBS Television Film Sales
Fred Mahlstedt Director

CBS Owned Stations
WCBS-TV, 485 Madison Avenue,
New York 22, New York

Craig Lawrence ....... ... .. General Manager
George R. Dunham. ... ... ... .. Sales Manager
Richard K. Doan Program Manager
Robert Patt. ........ ... .. Promotion Manager

KNXT, 1313 North Vine Street,
Los Angeles 28, California

Wilbur S. Edwards. . .......... General Manager
Jlames T. Aubrey, Jr............. Sales Manager
William J. F. Brennan. .. ... .. Program Director
Tony Moe................ Promotion Manager
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TV'S PROBLEMS IN 1952

By CHRIS J. WITTING, Director aund General Manoger. Du Mont Television Network

ELEVISION has two vital jubs cut out

for it in 1952:

One is to put the brakes un soaring
costs, to keep the medium within reach
of the sponsors whose
support is essential

The other is to
meet the public clam-
or for wider video
coverage of historic
cvents as they un-
fold—and in particu-
tar, for full, dramatic
and fair coverage of
the coming political
conventions, the na-
tional election cam-
paigns and the elec-
tion itself.

The industry’s
achievements in 1951
leave no doubt that television is rolling
along handsomely. 1ts gross Dbillings
climbed from a litile over $47 million to
an estimated $129 million duriny the year.
1ts list of advertisers jumped impressively.
The growth of its audience was spectacu-
lar—TV sets in use rose from 1014 million
to around 15 million by the vear-cend, and
may well top 18 million or more during
the coming year.

But while the medium has peen flour-
ishing all along the line, its fast-rising
costs have been causing increasing con-
cern—and not a few cutbacks or cancel-
lations by some of the sponsurs who had
been among television's earliest and most
enthusiastic supporters.

“If the trend continues at 'he present
rate, TV is going to leave the average-
sized advertiser behind. no matter how
good the medium is,” said one lop agency
official recently.

And one of TV’s biggest advertisers was
quoted as saying: ‘“Television costs have
reached the point where action must be
taken. Expenditures are getling so high
even a big-time sponsor can't afford to
handle a show for 39 weeks.”

Some in the trade have predicted that
$50,000 and $100,000 shows are going to be
the vogue of the future. Perhaps they are
right—but we believe the obviously grow-
ing cost-consciousness by sponsors. and
the lengthening list of exits {rom expen-
sive shows, calls for a sober appraisal of
the near-term outlook.

Witring

We believe there’s little guestion that
costs-per-thousand will be trimmed sharp-
ly, barring unforeseen overall economic
developments, during the next couple of
years. Promising gains in this direction
already have been made. but such trim-
ming on a substantial scale will follow
only when the Federal Communications
Commission freeze on new station permits
is lifted, allowing the industry to provide
a truly nationwide circulation.

But meantime television must check its
production costs and time charges so it
can compete successfully with other me-
dia for the advertiser's dollar. Network
operators cannot in 1952 go along pre-
suming that the men who foot the bills
will accept the sort of price rises that came
in 1951,

So far, as the industry’'s billings figures
show, other advertisers generally have
stepped in to take the places of those who
have dropped oul along the rocky road
of steeper prices. Good time still is so
urgently in demand that an abandoned
spot usually is picked up quickly by some-
one else. The disquieting question is—how
long can the new sponsors hang on unless
costs are curbed?

We are confident the voung and ener-
getic industry can handle this cost-control
job in 1952. 1ts ingenuity in finding ways
to meet sponsors’ budget limitations has
been demonstrated with such devices as
its multiple and revolving sponsorship
plans. Wider use of films and tele-tran-
scriptions will help in many directions.
Enlarged and improved studio facilities
and new developments in equipment are
constantly finding short cuts as the indus-
try matures.

There even is some evidence that costly
competitive bidding for high-priced tal-
ent from other entertainment media is
quieting down—that television is putting
more stress on developing its own fresh
new stars, Advertisers and telecasters
alike are becoming increasingly aware
that a consistently high-rated show need
not be a big-budget show.

For television's other prime job in '52
—that of extending its coverage of special
events in the public service—the national
election will provide the greatest chal-
lenge yet presented to the medium.

i o e e
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DuMONT TELEVISION NETWORK

CHRIS J. WITTING
Director ond General Manager

Younges! among majer network
chiefs, CHRIS ]. WITTING, director
and general manager of the Du Mont
Television Network, joined Du Monl
in 1947. Aclive in formulating the
web’s policies, he brought te it wide
experience in industrial management
and business affairs gained as an
executive of Price, Waterhouse Com-
pany, for whose clients he installed
operating systems and internal pro-
cedures. When Price, Walerhouse
was assigned to help set up USO

TED BERGMANN was the Du Mont
Television Network's lop salesman
before becoming the web’s director
of sales in July, 1951. Joining the
organization in June, 1947, he had
had an effective hand in signing
mos! of the major contracts fer time
bought by national advertisers.
These sales coups included ""Caval-
cade of Stars” and "Cavalcade of

Bands,” as well as the “Coptain
Video” deal-TV's first half hour
across-the-board network time sale

WITTING

TED BERGMANN
Director of Sales

BERGMANN

Camp Shows, Wilting initialed the
business organization 1o adminisier
Camp Shows’ worldwide activities.
After 18 months wilh the U. S.
Maritime Service, he was asked to
sel up operating procedures fcr the
Allen B. Du Mont telecasting divi-
sion. Named general manager of
the network in 1949, his position has
included responsibilily for the suc-
cess of Du Mont's owned and op-
eraled stations.

lo a single sponsor. New York
City-boin, Bergmann entered broad-
casting by joining NBC in 1941, leav-
ing shortly for warlime duty. A com-
missioned officer, he was second in
command of radio public relations
on General Eisenhower’s slaff. Leav-
ing the service, he rejoined NBC and
later went to a radio production or-
ganization as creater and salesman,
resigning that position to join Du
Mont's network sales department as
an account execulive.

JAMES L. CADDIGAN

Director of Programs and Production

JAMES L. CADDIGAN, director ct
programming and production fcr the
Du Mont Television Network, is a
pioneer in network television prec-
gramming. Embracing molion pic-
tures, radio and the legitimate stage,
Caddigan’s background has en-
abled him to give lhe lelevisicn in-
dustry an unusual slant on program-
ming. Responsible fer TV's first full
daytime schedule—on WABD, Du

Mont's flagship station -he is con-

ADDIGAN

stantly  experimenting with new
ideas, different techniques. He also
has been a leader in creating pro-
grams of a public service nature.
During the war, Caddigan served as
a colenel on the staif of the adjutant

general assigned to G2. A native of

Bosten., and former vice president
of that city’s Junior Chamber of
Cecmmerce, Caddigan is an aclive

member of ATS and the Scciety of
Mation Picture Engineers.
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DuMONT

TELEVISION NETWORK

A Division of Allen B. Du Mont Laboratories, Inc.

515 Madison Avenue, New York 22, New York
Telephone: MU 8-2600

Network Executives

Chris |. Witting. . . Director and General Manager
Norman W. Drescher. . .Admin. Asst. to the Dir.
Ted Bergmann Director of Sales

John H. Bachem

...... Assistant Director of Sales
James L. Caddigan. .Dir. of Prog. and Production
Etmore B. Lyford... Director of Station Relations

Richard E. Jones... . ... . ... .. Mgr. Owned &
Operated Stations

Clarance G. Alexander. ... Director of Netwark
Operations

Edward Kletter. .Director of Merchandising and
Sales Development

Rodney D. Chipp.... ... Director of Engineering
Tom S. Gallery. .............
Joseph Hess....... ... ... ..

Director of Sports
Director of Budget

Director of Public Relations
and Publicity

Gerald Lyons. .. .. ..

Melvin A. Goldberg. .. Manager, Sales Planning
and Research Department
Donald A. Stewart. . ... ... Manager, Film Dept.

Manager of WTTG,
Washington, D. C.

Manager of WDTYV,
Pittsburgh. Pa.

Walter Compton. .. . ... ..

Harold G. Lund

Milton Morel. .. Manager, New York Operations

Sales

Ted Bergmann Director of Sales

John H. Bachem.... ... .. Asst. Director of Sales

Lynn Cleary. . ..... ... . Manager of Sales Service

1042

David Lasley. ... ...Manager, Central Div., Chi.

Robert H. Miller. ... .. . Chicago Sales Office,
919 N. Mich. Ave., Chi. 11, Tl

Richard S. Railton. ... .. West Coast Sales Reps.,
Monadnock Bldg., San Fran. 5, Calif.

William Koblenzer. Account Exec., Network Sales

Harry Pertka Account Exec., Network Sales

fames F. Owens. . . . Account Exec., Network Sales

Duncan R. Buckham
Account Exec., Network Sales

Richard C. Dawson. Account Exec., Network Sales
William Walters. .. . Mgr., Account Mgrs. Group

Richard Geismar Account Manager

Lawrence H. Buck. . ... ... . .. Account Manager

Operations

Dir. of Network
Operations

Clarence G. Alexander. ... ....

Saul Abraham Supervisor, Adelphi Theatre

Samuel Spachner.Supervisor, Ambassador Theatre

Programming and Production

Dir. of Programming
and Production

James L. Caddigan

Leslie G. Arries, |r.. . .Asst. Dir. of Programming
and Production

Paul Rosen Supervisor of Program Planning

A. L. Hollander. . Production Facifities Manager
Duncan MacDonald. . Supr. of Women's Programs

Don Russell .. .......... ... .. Chisf Announcer
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Etizabeth Mears. ... ......... Casting Supervisor
Charles Mann. ... ... ... . .... Script Editor
Edward Saulpaugh .Supr. of Continuity Acceptance
Dominick Celintano. .Supr. of Music Acceptance

Sam Posner........ Asst, Program Administrator

Marian Glick. . ... ... ... ... . ... News Editor
Ted Hammerstein. . ........ Supervising Producer
Charles Parsons. .. ... .. .. Supervising Producer
Roger Gerry. ........... .. Supervising Producer
Frank Bumetta... ... ... ... ...... ... Director
Harry Coyle. ... .. ... ... ... ....... Director
Pat Fay. ... ... ... .......... ... ... ... Director
H. Wesley Kenny......... ... ... . ... Director
David Lowe. ...... ... ... ...... ... .. Director
William Marceau....... .. ... ....... Director
Arnold Nocks. ......... ... ... ... .. Director
William Seaman......... .. ... ... .. Director
Keith  Thomas.... ... ........ ... .. .. Director

Engineering Department

Rodney D. Chipp
Robert F. Bigwood

Director of Engineering

...... ‘Chief Facilities Engineer

S. Patremio. .......... Special Projects Engineer
H. C. Milholland. . Technical Operations Engineer
Eric Herud. . . Asst. Technical Operations Engineer
Arthur Dencke........... Propagation Engineer

Station Relations

Elmore B. Lyford.. Director of Station Relations
Edwin G. Koehler. . .Asst. Mgr., Station Relations
Robert S. Woolf. .. .Mgr., Teletranscription Dept.
Roylance H. Sharp. .... .. Manager, Traffic Dept.

Budget and General Services

Joseph Hess. .............. Director of Budgets

R. M. Skaar................. Purchasing Agent

Public Relations and Publicity

Director of Public Relations
and Publicity

Gerald Lyons........

Research

Melvin A. Goldberg. . . Director of Sales Planning
and Research

Advertising and Promotion

Walter E. Brown. ... .. Sales Promotion Manager

Norman S. Ginsburg. .. .. Stations Promotion Mgr.

DU MONT OWNED AND OPERATED STATIONS

WABD, New York

Richard E. Jones. .. ............ ...... Manager
Milton Morel. .. ... ... Mgr. of N. Y. Operations
William Seaman. . .Supr., Studio D, 515 Madison

Avenue

Ralph Robbins. .. .Supr., Studio A, Wanamaker’s

LOCAL SALES ACCOUNT EXECUTIVES

Ralph Baruch. . ............. Account Executive
Richard C. Dawson Robert F. Adams
Lawrence Wynn John B. Soell

Arthur C. Elliott Richard Hamburger

WDTV, Pittsburgh

Harold C. Lund. ... .. .. ... .. General Manager
A. Donovan Faust. . ..Assistant General Manager
Larry Israel. ............... .. .. Sales Manager

1043

William A. Krough. ... .. Sales Service Manager

Paul P. Palangi............. Personnel Manager

Dick Fortune......... Public Relations Manager
Jimie Spanos. . Sales Promotion and Merchandising
Byron Dowty................ Program Manager
Mary McKay. . ............... Traffic Manager

Peter Barker.... .. ...... .. Executive Producer

Dave Murray. ......... News and Special Events

Richard Dreyfuss................ Film Manager
Nick Perry. ... ... ... ... Chief Announcer
Raymond Rodgers. ............ .. Chief Engineer

WTTG, Washington, D. C.

Walter Compton. . ............ General Manager
Roger M. Coelos. . .Program Operations Manager
Perry Walders. .. ... .......... Sales Manager
Jules Huber. .................. Film Supervisor
M. M. Burleson. ............... Chief Engineer
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ADVERTISERS* WHO FIND TELEVISION

Bigelow-Sanford
Carpet
Company

Brewing
Corporation
of America

T

ol

Atlantic

 Refining -
Company

Allen B.
Du Mont
Laboratories
Inc.

1

Eversharp-
Schick
Company

Food
Store
Productions

Holeproof
Hosiery
Company

Industrial
Tape
Corporation

Landers, Frary
and
Clark, Inc.

Francis H.
Leggett
Company

Local
Pittsburgh
Chevrolet

Dealers

" Personna .
- Blade Co.,

Inc.

International
Shoe
Company

 Pharma-Craft
. Corp.,

Ine. = 3

Larus ond
Brother
Company, Inc.

...+« USE DUMONT FOR VALUE

*1951 Du Mont Television Network Advertisers
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VALUABLE IN SELLING....

Chesebrough
Manvufacturing
Company

Consolidated
Cigar
Company

Bymart— 4

Er Tini&f;, ‘ k

Inc.

General
Foods

Corporation

Curtis .

Publishing

General Tire
and
Rubber Company

Hamilton
Watch
Company

Walter H.

Johnson

" |Candy Company| 1%

Kaiser-Frazer
Sales
Corporation

Arthur Murray
Dance
Studios

National
Distillers

Inc.

Pepsode nt

Division

Rosefield
Packing
Company

IN TELEVISION

Tidewater
Associated
Oil Company

u.s.
Armed
Forces

Admiral -

- Corp.

oUMONT

TELEVISION NETWORK

515 Madison Avenue, New York 22, N. Y., MU. 8-2600
A Division of the Allen B. Du Mont Laboratories, Inc.
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THE YEAR OF THE AWAKENING

By HAL DAVIS, Vice Pres., Kenyon & Eckhardt, Inc.

INETEEN FIFTY-TWO is the year that

sees agencies, networks. clients and
local stations, both radio and TV, awake
to the basic fact of programming—salcs.

What put the pic-
ture into perspective
was the industry’s
realization that radio
and television are
only parts of the sell-
ing pattern for any
client. Clients are
funny people. They
aren’t as hypnotized
with the glamor of
a sponsor’s booth as
they were in the
dear dead days of in-
stitutional selling.
Today they listen to Davis
the sales force. head-
ed by a sales V-P who has little paticnce
with any property which doesn't ring the
cash registers.

Check out counters have somchow taiken
over the appeal of luncheons at “21.” And
the agencies, networks and slotions not
recognizing the fact are in for trouble.

However, it is apparent that many ef-
forts are breing made to strengthen the
sales effects of radio and television pro-
grams. The new NBC merchandising sct-
up, headed by Fred Dodge. is an exceilent
step in the right direction. Agencies are
waiting to see this service extended to
television advertisers.

CBS countered the NBC merchandising
organization with their announced A & P
deal. Whether they pay off in money or
cirplugs, CBS is whetting the appetite of
many an advertiser who would dearviy
love that A & P display space. Of course.
in this deal, CBS is selling display space
and not programming. It would be in-
teresting to check on the numbier of agen-
cies or clients who could recail the name
of the program!

“Operation Chain Lightning,” or the
trade of spots for display space, is sweep-
ing the country like the Florida boom of
the twenties. Every day, another station
checks in with a merchandising plan
aimed at giving a store display plus to
the advertiser’s dollar. And don't think
that these programs aren’t being carefully

considered as good buys. Of course, the
stations which put on a good program
will be ahead in the long run of the sta-
tions which run dog programs with a
merchandising hook.

Interestingly enough, artists, or “talent”
as they are called in budgets, are begin-
ning to find the facts of sales life. You
don’t have to tell it to Arthur Godfrey,
who takes the palm as America’s number
one salesman in radio-TV ranks. But you
do have to explain it to many other stars.

One television luminary who under-
stands the art of selling is Ed Sullivan,
of Lincoln-Mercury and ‘Toast of the
Town.” No other TV show has had the
local promotion made possible by Sullivan
and his personal appearances. This year,
he worked into a major department store
promotion in key areas, promoting the
Lincoln. its Modern-Living advertising
theme, and the program. Lincoln-Mercury
dealers say that Monday is their big traf-
fic day—and “Toast” is seen on Sunday
nights.

That’s the kind of selling which clients
appreciate.

Local stations know how their retailers
respond to selling goods on their pro-
grams. And they are beginning to apply
that knowledge to national accounts.

Incidentally, as an agency man who has
had considerable dealings with stations
the country over, I know they deserve
considerable credit foi their operations in
one very important field.

We have always found that stations
will do terrific jobs for us on personal ap-
pearances of network talent which ap-
pears on that station. Station managers
and promotion men go out of their way
to be of service and help in every respect.
Additionally, they'll always try to be of
help on odd assignments which we may
have in their cities from time to time.
even though it may not be a direct sta-
tion benefit.

All in all, with promotion, publicity and
programming becoming vitally important
as a package, it looks like 1952 will mark
major advances in the use of radio and
television as selling tools for advertisers.

So far as client and agency are con-
cerned. that’s the pay-off that counts.

R N N NN N N NN NSNS NSNS A NSNS N NSNS NSNS NSNS NSNS NSNS

www americanradiohistorv com


www.americanradiohistory.com

N. B. C. TELEVISION NETWORK

NILES TRAMMELL

Chairman of the Board

One of those career men in radio
who has devoted his energies to
building broadcasting into the great
public service and commercial me-
dium that it is today, NILES TRAM-
MELL, Chairman of the Board of
NBC, got his start as a commercial
representative with the Pacific Divi-
sion of the Radio Corporation of
America back in 1923. In 1928 he
joined NBC as a salesman and
within 12 years had risen to the po-
sition of president of the network.

TRAMMELL

Trammell has dgiligently attended tc
the improvement of NBC facilities
ond programs and is now devoling
much of his time lo the encourage-
ment of new television technique.
He is an all-out advocate of black-
and-white sight-and-sound transmis-
sion. He was bomm in Marietta, Ga.,
on July 6, 1894, altended Sewanee
Military Academy and the Univer-
sity of the South. Commissioned «
second lieutenant, he served in the
Army during World War L

JOSEPH H. McCONNELL

A counsel and executive for RCA
since 1941, JOSEPH HOWARD Mc-
CONNELL was elecled president of
NBC on Oct. 7, 1949. Prior to that,
He had been executive vice-presi-
dent and vice-president in charge of
finance for RCA. Receiving his Doc-
lor of Laws degree from the Univer-
sity of Virginia in 1931, he became
associated with law firms in Florida
and North Carolina. In 1933 he
joined the legal staif of the NRA,
under Donald Richberg, in Washing-

President

McCONNELL

ton, D. C. McConnell served as di-
reclor of one of the agency's three
legal secticns until 1935, when he
became an associale in the New
York law firm of Cotton, Franklin,
Wright & Gordon. There he spe-
cialized in the legal phases of gov-
ernmen! regulaticn of corporate en-
terprise. A native of Davidson, N. 0,
McConnell is @ member of many
organizations, including Phi Beta
Kappa and Kappa Alpha.

CHARLES R. DENNY
Executive Vice-President

CHARLES R. DENNY, a lawyer by
profession, was elecled executive
vice-president of NBC on July 1,
1948. He was admitted to the law
practice in Washingten, D. C. in
1936 and until 1938 served with the
law firm of Covington, Burling, Rub-
lee, Acheson and Shorb. Appointed
to the Department of Justice in 1938,
he remained there until 1941. While
in the department he served as spe-
cial assistant to the Attorney Gen-
eral and was later promoted to

DENNY

chief of the Appelate Section of the
Lands Division. Denny next moved
on lc the FCC where he served as
general counsel ualil appointed a
commissioner by President Roose-
vell in 1945. He was later named
assistant chairman and in 1946 Pres-
ident Truman appointed him chair-
man of the FCC. Denny came to
NBC as vice-president and general
counsel in Oct. 1947. He is a native
of Ballimore, Md.

e Y
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NATIONATL

BROADCASTING COMPANY, INC.

AAAAAS
30 Rockefeller Plaza, New York 20, N. Y.
Telephone: Clrcle 7-8300
Registered Telegraphic Address:
NATBROCAST NEW YORK
BOARD OF DIRECTORS
Niles Trammell, Chairman
John T. Cahill George L. Harrison joseph H. McConnell
Charles R. Denny Mrs. Douglas Horton Edward ]. McGrady
Gano Dunn Harry C. Ingles David Sarnoff
Frank Folsom Charles B. Jolliffe Sylvester L. Weaver, |r.
OFFICERS
Niles Trammell. ... ... .Chairman of the Board Gustav B. Margraf. ... .. V.P. & General Attorney
Joseph H. McConnell. ... ... .. .. ... .. President Frank M. Russell........ .. ... ... Vice President
Charles R. Denny. ... .. Executive Vice President Robert W. Sarnoff. . ....... ... .. Vice President
Joseph V. Heffernan. .. .. Financial Vice President Carleton D. Smith. . .. ......... .. Vice President
Harry Bannister ..... ... ... Vice President John K. West.................. Vice President
Charles C. Barry. ........... .. Vice President Sylvester L. Weaver, Jr..... ..... Vice President
William F. Brooks............. .Vrce Presfdent Frederic W. Wile. .............. Vice President
Ted Cott.................... Yice President Harry F. McKeon.. ... oo Controller
Sydney H. Eiges,. ... ... ...... . .Vice President Lewis MacCo § Secreta
w nach .................

George H. Frey,......... ..., .Vice President ¢ VIS hac " 'ac . i
James M. Gaines. ... .. _ Vice President Felix Schleenvoigt . ... ... .. ASS.ISI’anf Secretary
O. B. Hanson. ... .. Vice President lohn Q. Cannon. . ........... Assistant Secretary
William S. Hedges. ......... . Vice President Thomas E. Ervin. ... ... ..... Assistant Secretary
John K. Herbert.......... ... .. Vice President Paul B. Lynch...... .. .. .. Assistant Secretary
Harry C. Kopf. ... ... ... ... Vice President Joseph A, McDonald. .. ... .. ... .. .. Treasurer
Edward D. Madden. .. ... . ... .Vice President William A. Williams. ... ... Assistant Treasurer

TELEVISION NETWORK

Sylvester L. Weaver, |r... .. Vice President in of Television Network Operations & Sales

Charge of Television Network Richard A. R. Pinkham. .. . Manager of Planning

Edward D. Madden. .. .. Vice President in Charge for the Television
1050
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Controllers Departments

Charles J. Cresswell. . . Controller for Television
Network

Francis X. O'Shea. .. .. ... .... Manager of the
Accounting Department

William V. Sargent. ... .. .. Manager of Planning

& Auditing Department

Operations Departments
E. Lyman Munson. .. .. Director of TV Network
Operations
Stanton Osgood. .. . Assistant to the Director of
TV Network Operations & Manager of

Theatre TV
Wiiliam Roden... ... . TV Personnel Supervisor
J. Robert Myers. ... . .. . Manager of Tclevision

Purchasing Department
Manager of Special Effects
Department

James A. Glenn. .. ..

Production Services Department
Robert Wade. ... . ... . Executive Coordinator of
Production Development
Ernest T. Heiss. ... . ... .. Mgr. Prod. Operations
Benjamin Webster. . . Manager of Staging
Services Division
Anthony Hennig....... .. ... Mgr. TV Network
Studio & Bldg. Ops.

Film & Kinescope Operations
Department

Frank Lepore......... . . Manager of TV Film &
Kinescope Operations Department

Technical Operations Depariment

Robert Shelby... ... . . Director of TV Technical
Operations Department

F. A. Wankel. .. . ... .. Manager of TV Technical
Operations

Reid R. Davis. . Television Operations Supervisor

Production Departments
Frederic W. Wile, Jr. ... .. Vice President &
Director of TV Network Production
Robert W. Sarnoff. .. . Vice President & Director
of TV Production Units
Manager of Commercial
Program Planning
Thomas A. McAvity. .. . Director of Talent &
Program Procurement

Carl M. Stanton. ... ...

Davidson Taylor. .. Gecneral Production Executive
Leonard Hole... ... .. . TV Production Manager
Ernest Walling. ... .. .. TV Program Manager

William McAndrew. .. Director of Public Affairs

Station Relations Department
Harry Bannister. .. ... Vice President in Charge
Sheldon B. Hickox, Jr.. .. Director of TV Sta. Rel.

Public Relations Department

William F. Brooks. .............. VP in Charge
Frank Young.... ... ... ... .. Public Rel. Rep.
Press Department
Sydney H. Eiges. ... .. ... VP in Charge of Press

& Information
Anita L. Barnard. .. .. ... ... Mgr. of Information
Allan H. Kalmus. . ... Mgr. of TV Network Publ.
Samue! Kaufman. . .. .. . ... Editorial Director
William A. ). Lauten. .. ... .. Trade Press Editor

1051

News, Special Events and Sporis
Department

Frank McCail.. ... ... . Director of TV News &

Special Events

Adolph Schneider. ... .. .. Manager of TV News

& Special Events Operations

james Dolan. .. .. Assistant Director of TV Sports
Sales Depariments

George H. Frey..... .. Vice President & Director

of TV Network Sales
Edward R. Hitz. . ... TV Network Eastern Sales

Manager

Frank Reed. ... .. .. Manager of TV Sales Service
Department

John Cron. .. .. Manager of Film Syndicated Sales

Sales Development Department
Ruddick C. Lawrence...... Director of TV Sales
Development
Advertising and Promotion
Department
James H. Nelson. . ... Manager of TV Advertising
& Promotion
Sales Planning & Research
Department
Robert McFadyen. ... .... Manager of TV Sales
Planning & Research
TELEVISION SALES OFFICE—
DETROIT
622 Lafayette, West,
Detroit, Michigan
Tel.: Woodward 2-2000
Walter Gross......... Mcznager of TV Network
Sales—Detroit
Manager of TV Network
Sales—Chicago
Manager of TV Network
Sales—Hoilywood

Owned & Operated Stations

Eugene Hoge. . ........

John T. Williams. .. ..

James M. Gaines. ... . .. Vice President for the
Owned & Operated Stations
Themas Rowe. ............ Assistant Controller

National Spot Sales Department
Themas B. McFadden .. Director of National
Spot Sales
.National Mgr. for TV
National Mgr. for Rep.
Stations
H. Norman Neubert. .. . . . Manager of Sales
Development, Advertising & Promotion

WNBT—New York

John H. Reber....... ...
Richard H. Close...... ..

Ted Coft. ...... ... General Manager of WNBC,
WNBC-FM, WNBT

Charles Philips. . ....... .. Exec. Admin. & Sales
Mgr., WNBT

Theodore Zaer.......... Controller for WNBC,
WNBC-FM, WNBT

Jay Smolin. .. .. .. Director of Radio & Television
Advertising & Promotion

Philip Dean. ... ... ..... Director of Publicity,
WNBC-WNBT

Ceorge Wallach. ... ... . Supervisor of News &
Special Events, WNBC-WNBT
Richard Pack....Manager of Television Program

Department (WNBT)
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WMAQ, WMAQ-FM, WNBQ—CHICAGO
Merchandise Mart, Chicago 54, Illinois
Tel.: Superior 7-8306

Harry C. Kopf.......... ... Vice Fresident and
General Manager

John Whalley .......... .. ... . .Controller
Thomas Compere. .. Attorney—Labor Consultant
Gienn Uhles. .. ... ... Supervisor of Personnel &
Ottice Services

Robert Kendall. ..... .. ... Supervisor of Package

Programs & Talent Contracts
Everett Mitchell. .. Agricultural Program Director
Judith Waller. . . . ........ Director of Education

John Keys..... Supervisor of Radio & Television
Advertising & Promotion (WMAQ-WNBQ)
Leonard Anderson. . ..... Manager of Integrated
Services Department

Harry Ward. . ... .. .. Supervisor of Continuity
Acceptance

George Gilbert....... ... .. Supervisor of Guest
Relations & Night Operations

William Ray. ...... .. Manager of News, Press &
Public Affairs Department

Jules Herbuveaux. ... . .. .. Director of Television
Operations (WNBQ)

George Heinemann... . .. ... Television Program
Manager (WNBQ)

Jehn McPartlin. .. ... ... . Manager of TV Sales
Department (WNBQ)

Howard Luttgens... .. ... Engineer in Charge
Paul Moore.. .. .. .. Supervisor of TV Technical
Operations (WNBQI

Eugene Hoge. ... .... ... Manager of Television

Network Sales

WTAM, WTAM-FM, WNBK—CLEVELAND
815 Superior Avenue, Cleveland 14, Ohio
Tel.: Cherry 1-0942

Hamilton Shea.

...... General Manager

KOA. KOA-FM—DENVER
1625 California Street, Denver 2, Colorado
Tel.: Main 6211

Charles C. Bevis.. .. ..

...... General Manager

HOLLYWOOD OFFICE & STATION KNBH
Sunset Blvd. & Vine St.,. Hollywood 28, Calit.
Tel.: Hollywood 9-6161

John K. West. ... .. Vice President—Hollywood
Lewis Frost. . .. . Asst. to the Vice President &
Director of Integrated Services Dept.

Donald Norman....... .. .. General Manager of
Station KNBH

Norman Blackburn. ... . _Director of Television
Netwaork Operations

John T. Williams. ... . . Manager of Television
Network Sales

Frank Dellett ... .. ... ... ... ... Controller
Donald Honrath . ... . .. Manager of Continuity
Acceptance

Roger Sprague..... Manager of News, Special

Events & Sports

Paul Gale. ... ... .. .. Manager of Stations and
Traftic Department

Carol P. Ewing. .. ... .. Controller, Station KNBH
Albert Cole. ... Manager of Television Program
Department

..Supervisor of Television
Advertising & Promotion
Robert Clark.. Manager of Television Technical

Richard Eisiminger. ..

Operations

Robert Pelgram. .. Manager of Television Press
Department

Earl Rettig...... Television Network Operations
Manager

H:ward Ross............ ....... Talent Buyer

KNBC, KNBC-FM—SAN FRANCISCO
Taylor & O’Farrell Sts., San Francisco 2, Calif.
Tel.: Graystone 4-8700

Lloyd Yoder.. . ......

...... GCeneral Manager

WRC, WRC-FM, WNBW—WASHINGTON
Trans Lux Building, 14th St. & New York Ave.
Washington 5, D. C.

Tel.: Republic 4000

Eugene Juster... . ...

...... General Manager

Stations Owned and Overated by the
NATIONAL BROADCASTING COMPANY

WNBT. ... ... ... New York (Television)
WNBW ... Washington (Television)
WNBK ... ......... Cleveland (Television)
WNBQ ... ... Chicago (Television)
KNBH ... ... ... ... Hollywood (Television)
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SELLING IN

TELEVISION

B i i i i T  a S Y
By ALFRED J. SCALPONE, Vice President in Charge of Radio-Television Production
McCann-Erickson, Inec.

ELEVISION is the printed page, the
spoken word. plus a dimension all its
own.

With television you know a produ-t is
beautiful becausc
you see what it does.
You know how it
works because you
see it work. And
there’'s the spoken
word to support, ex-
plain and reinforcec
whet you sec! Tele-
vision brings you pic-
tures in action. Many
of the things we have
long hopad to do
with advertising, we
can now do in televi-
sion.

Television selling
can be newsworthy

. exciting, dramatic . . . immediatc. No
wonder selling in television can really
make the word impact mean so much.

Selling in television wears a thousand
faces. It's the live commercial. The man
who says, while he demonstrates, “Just
look at this handy-dandy litile potato
peeler. It's sharper than the eye of a
Peeping Tom! 1t not only gives you french-
fried potatoes in a jiffy — but it's great
for cole slaw, hot slaw, pot slaw — any
kind of slaw . . . it’'s magic for a dollar!”

That's the pitchman.

Then there’s the young lady who makes
washing clothes the easiest job in the
whole world. There’s the cajoler, the
pleader, and also the statesman type.

There are the dramatic vignettes, the
ballet dancers who jump for joy because
you can get their wonderful product, the
hillbillies, the typical housewives, and
thousands wof actors, acting like doctors,
dentists, nurses, scientists. There are the
cute animated cartoons — the cut-a-way
action drawings of the product, puppets,
moppets, cowboy actors who pull up their
horses to tell you about somebody’s bread.
Then there are stop-motion films show-
ing products unwrapping themselves, tak-
ing themselves apart, or putting them-
selves together. There are all the optical
effects: objects turning into other objects,
wipes, dissolves, superimposition, all kinds
of film tricks ~— used to hold attention
... to make a point.

Which of these faces should the product

ki

Scalpone

assume on television? Should it be live
action, film, or a combination of both?

It depends upon the kind of product and
the simplicity of the selling message. It
depends upon how much money can be
spent for commercials. It also depends
upon the aura, the atmosphere wanted
around the product, the company.

The experts — or the should-be experts
— for recommending how to sell a product
in television are the members of the ad-
veriising agency’s commercial department,
thosc responsible for creating commer-
cials.

The commercial department must have
a knowledge of advertising, of marketing,
merchandising, sales promotion, because
a good commercial is written only when
there is a complete understanding of the
client’s advertising objectives.

And, obviously, since commercials are
often integrated into programs, since they
sometimes use entertainment personali-
ties, and further, since they very often de-
pend upon entertainment factors to hold
the attention of the audience, the agen-
cy's commercial department must know
something about show business.

Television is primarily a visual medium.
Words share importance with pictures.

Three basic fundamentals.

First. We've learned that the greatest
opportunity television offers is the oppor-
tunity to demonstrate. Demonstrate to
sell!

Demonstrate by showing the product.
Show it big. Show it often. Show how it is
used. Show whzt it does, how it works.

The second fundamental we've learned
is that of simplicity.

Don’t make the television commercial
a catalog of all the advantages of the prod-
uct. If the product has two dozen advan-
tages, hurray for the company, hurray for
the product. But it won't be hurray for
the commercial if two dozen selling points
are crammed into one television message.
That means the selling story must be
boiled down.

Now the third fundamental we've
learned. The best salesmen in the world
are people.

How many times have you said, “if he’d
just give me a chance to talk to him — If
I could just see him face to face, I'd sell
him.” So, in television, use a personal
salesman to sell potential customers face-
to-face.

e e e
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Establish shot on Camera 1: Berle reiterating
fact that television loday can be the mos!

Camera Directions and Scripf Oufline for Mr. Television
profitable medium ior acdvertising ever evolved
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Move in for close-up: or one super cxamiic Hold on close-up: Texaco gained a 94%

in the culomotive field = . . customer increase with viewers of "“thot show'’

it sponsors.

€6 6 0 00 00000 900000 ¢0EBO o000 0000 ® 0000 00090 00090 c00000600e9° 00
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S

Cut to close-up, Camera 2: /- | i induy's Zoom on Camera 1: 't's “"TODAY"’
iy — the starlling morning operation that's

daytime TV, there's o arect t oppor

revolutionizing tclevision's daytime position

for adveriisers who want thow oxra ¢
— al o low, low budgei.

1054

www americanradiohistorv com


www.americanradiohistory.com

fal . /i
N o N —

R

other meons ol advertising.

.

.

.
Hold on close-up: That dollar lor dollar, . Dissolve to Camera 3: Toke the

.
studies show it delivers more audience . . . more . 37% sales increase among viewers for all
customers . . . and more results thon ony M TV-cdvertised packeged goods —

.

.
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Move in on Camera 2: Another fact?
There are one-third more TV viewers rcached

Fade to Camera 3: Today, TV delivers
18.6 exira customers per dollar in the evening

per dollar today thon a year oga 18.7 in daylime.

€@ 00000008 00t 0000 000NN

Poses by Mr. Television.
Photography by Philippe Halsman.

The sales facts noted here are taken from
"Tzlevision Taday,” the remarkable NBC-

; Hofstra study which will influence your
_{ advertising plans for years to come.

} Copies available from NBC-TV Sales,

.; 30 Rockefeller Plaza, New York

4

X
F:
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4 0 6006006062000 00060005 0ab 6606060606000 09 000
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Cut to long shot: And of course, it’s on NBC —

where advertisers gel the biggest stars an the
biggest shows . . . the biggesi audiences to the
biggest nelwerk . . . for the biggesl results.

The network where success is a habit
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[ F .. vou plan lo operate
.. bow already operale

..... a television station

THEN you know that your station must be func-
tional . . . your business and management policies
realistic. That requires careful, informed plon-
ning. The PETER R. LEVIN Organization offers
a unique combination of skills and abilities to
serve your needs for today while anticipating your
requirements of tomorrow . . . with

COORDINATED . ..

o ARCHITECTURAL SERVICE
o STATION DESIGN
BUSINESS PLANNING
MARKET STUDIES
OPERATIONS BUDGETING
SALES ANALYSIS

For details on these and many other comprehen-
sive or specific services, we invite your inquiry.

PETER K. LEVIV

Management Counsel in Radio and TV

425 East 53rd Street . New York 22, N. Y.
ELdorado 5-3857
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Index of The

 TELEVISION STATIONS

{ of The United States

= R —— . _ e =
A

Station City—State Page Station Clty—State Page
KDYL. TV — Salt Lake City, Utah ...... 1092 W HBF-TV-— Rock Island, IN........... 1069
KECA-TV — Hollywood. Cal. ... ...... 1059 WHEN — Syracuse, N. Y............... 1081
KEYL — San Antonio. Tex.. ... .. ... ... 1091 WHIO-TV —Dayton, O. ............... 1084
KFMB-TV — San Diego, Cal...... ... ... 1061 WICU —Erie, Pa. .................... 1085
KGO-TV — San Francisco, Cal... ....... 1063 WIJAC.-TV — Johnstown. Pa. ........... 1086
KHJ-TV — Los Angeles, Cal....... ... .. 1061 WJAR-TV — Providence, R. L.......... 1087
KING-TV — Seattle, Wash., ... ....... .. 1092 WIBK-TV — Detroit, Mich. ............. 1073
KLAC-TV — Hollywood, Cal. ... ....... 1059 WJIM-TV — Lansing, Mich. ............ 1075
KMTV — Omaha, Neb., ......... .. ... 1077 WIZ-TV — New York, N. Y............. 1078
KNBH — Hollywood, Cal. ...... . ...... 1061 WEKRC-TV — Cincinnati, O. ........... 1081
KNXT — Hollywood, Cal. ............. 1061 WKTV — Utica, N. Yo.................. 1081
KOB-TV — Albuquerque. N, M.. .. ... .. 1077 WKY-TV — Oklahoma City, Okla....... 1085
KOTV — Tulsa, Okla. ................. 1085 WKZO-TV — Kalamazoo, Mich. ........ 1075
KPHO-TV — Phoenix, Ariz. ............ 1059 WLTV — Atlanta, Ga. ................ 1067
KPIX — San Francisce, Cal........ . .... 1063 WLW.-C — Columbus, O. .............. 1083
KPRC-TV — Houston, Tex, ...... ...... 1091 WLW-D —Dayton, O. ................ 1085
KBRLD-TV — Dallas, Tex. .............. 1089 WLW.T — Cincinnati, O. ............. 1082
KRON-TV — San Francisco, Cal.. . .. .... 1063 WMAL-TV — Washington, D. C........ 1064
KSD.TV — St. Louis, Mo.. . c...... 1075 WMAR-TV — Baltimore, Md............ 1073
KSL-TV — Salt Lake City. U(ah ....... 1092 WMBR-TV — Jacksonville, Fla. ........ 1065
KSTP-TV — St. Paul-Minneapolis, Minn.. . 1075 WMCT — Memphis, Tenn. ............. 1087
KTLA — Los Angeles, Cal...... ... .... 1061 WNAC-TV — Boston, Mass. ............ 1073
KTTV — Los Angeles. Cal....... ....... 1061 WNBF-TV — Binghamton. N. Y......... 1077
WAAM-TV — Baltimore, Md. .. ....... 1071 WNBK — Cleveland, O. ............... 1082
WABD — New York, N. Y.............. 1078 WNBQ — Chicago, IIl. ................ 1067
WAFM-TV — Birmingham, Ala. ....... 1059 WNBT — New York, N. Y.............. 1078
WAGA-TV — Atlanta, Ga. ............ 1067 WNBW — Washington, D. C............ 1064
WATV — Newark, N. J................. 1077 WNHC-TV — New Haven, Conn......... 1063
WAVE-TV — Louisville, Ky. ........... 1071 WOAI-TV — San Antonio, Tex.......... 1091
WBAL-TV — Baltimore, Md. ... .. .. ... 1073 WOC-TV — Davenport, Iowa .......... 1071
WBAP-TV — Ft. Worth, Tex.. ........... 1091 WOLTV — Ames, Iowa ... ........... 1071
WBEN-TV — Buffalo, N. Y... ... ....... 1077 WOOD-TV —Grand Rapids, Mich....... 1074
WBKB — Chicago, I, ...... ... .. ... . 1067 WOR-TV — New York, N. Y.... ... .... 1078
WBNS-TV — Columbus, O. . ... .. ...... 1083 WOW-TV — Omaha, Neb. ............. 1077
WBRC-TV — Birmingham, Ala. ........ 1059 WPIX — New York. N. Y............... 1078
WBTV — Charlottesville, N. C.......... 1081 WPTZ — Philadelphia, Pa. ............ 1086
WBZ-TV — Boston, Mass. ...... ...... 1073 WRGB — Schenectady. N. Y............ 1079
WCAU-TV — Philadelphia, Pa. ........ 1086 WSAZ-TV — Huntington, W. Va........ 1093
WCBS-TV — New York, N. Y........... 1078 WSB-TV — Atlanta, Ga. .............. 1067
WCPO-TV — Cincinnati, O. ... ... .... 1081 WSM-TV — Nashville, Tenn. ........... 1087
WDAF-TV — Kansas City, Mo.. ... ..... 1075 WSPD-TV —Toledo, O. ............... 1085
WDEL-TV — Wilmington, Del. ... ..... 1063 WSYR.TV — Syracuse, N. Y............ 1079
WDSU-TV — New Orleans, La.. ... ... .. 1071 WTAR-TV —— Norfolk, Va. ............. 1092
WDTV — Pittsburgh, Pa. ..... ... ... .. 1087 WTCN-TV — Minneapolis, Minn. ....... 1075
WENR-TV — Chicago, Il. .... ... ..... 1067 WTMJ-TV — Milwaukee, Wis. ......... 1093
WEWS — Cleveland, O. ...... ... ... .. 1082 WTOP-TV — Washington, D. C....... .. 1064
WFAA.TV — Dallas, Tex. ........... .. 1091 WTTG — Washington, D. C............ 1065
WFBM-TV — Indianapolis. Ind. ........ 1069 WITV — Bloomington, Ind. ............ 1069
WFIL-TV — Philadelphia, Pa. . ... ... ... 1087 WTV] — Miami, Fla. ............ ... ... 1065

WTVN — Columbus, O. ............... 1084
WFMY-TV — Greensboro, N. £..... ..., 1081 WTVR — Rich 4V 1092

ichmond, Va. ..............
WGAL-TV — Lt'Jncasle‘:, Pa. .. ... .. .. 1086 WWJ-TV — Detroit, Mich, ............. 1074
WGN-TV — Chicago, IIl. ... ... ... ... .. 1069 WXEL — Cleveland, O. . .............. 1083
WHAM-TV — Rochester. N. Y.......... 1079 WXYZ-TV — Detroit, Mich, ............ 1074
WHAS-TV — Louisville, Ky. .. ......... 1071 XELD-TV — Brownsville, Tex. ......... 1089
1058
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TV STATIONS
IN THIE
~ UNITED $STATES

ALABAMA ‘

WAFM TV

BIRMINGHAM—1949—ABC-CBS

E——

DUM
Channel: 13..... AP: 13.6 Kw...... VP: 26 Kw.
Owned-Oper, By....... Voice of Alabama, Inc.
Business-Studio Address. ..Protective Life Bldg.
Phone Number ................ ..., 3-8116
Transmitter Location...... Radio Park-Red Mt
Air Time............... --99%2 hours weekly
News Service .............ccccvevinn... INS
Representative. .. ....... .. CBS TV Spot Sales
Membership .............. ..ot NARTB
Ch. of the Beard.................. Ed Norton
Pres., Treas...................... Thad Holt
Gen., Sta., Comm. Mgr....... C. P. Persons. Jr.
Chief Engineer. ................ Jimmy Evans
Manager of Operations......... E. H. Mitchell
Consulting Engr............. A. D. Ring & Co.

WBRC-TV

BIRMINGHAM—1949—NBC

Channel: 4........ AP: 7.25....VP: 14.25 Kw.
Owned-Oper. By...... ermmqham Bestg., Co.
Bus.-Studio Address...... 1727 Second Ave. N.
Phone Number ....................... 4.7741
Transmitter Location........... Red Mountain
Air Time. ................. 115 hours weekly
News Service.............ovveuunn. AP, INS
Representative........... Paul H. Raymer Co.
President................ Eloise Smith Hanna
General Manager............. G. P. Hamann

"

ARIZONA

KPHO TV

PHOENIX—1949
ABC-CBS-NBC-DuM
Channel: 5..... AP: 875 Kw. .. .. VP: 17.5 Kw.

1059

Owned-Oper. By...... Phoenix Television, Inc.
Studio Address.......... 631 North First Ave.
Phone Number ...................... 4.7367
Transmitter Location. .. ... Westward Ho Hotel
Air Time .................... 70 hrs. weekly
News Service .......................... AP
Representative .. ................ Petry & Co.
Pres. & Gen, Mgr.. ........... John C, Mullins
Sales Manager.............. Julian Kouiman
Traffic Manager. .................. Ann Rush
Program Director.......... ... William Burton
Chief Engineer....... George L. McClanathan

e

= 1

| CALIFORNIA |

|

KECA-TV

HOLLYWOOD—1949—ABC
Channel: 7. .. .. AP: 147 Kw..... VP: 29.4 Kw.
Owned-Oper. By....American Bcastg Co.. Ine.

Business-Studio Address....... ABC-TV Center
Phone Number............ NOrmandy 3-3311
Transmitter Location.............. Mt, Wilson
Air Time................. 8712 hours weekly
News Service. . ..................... AP, INS
Representative .............. ABC Spot Sales
President ............ Robert E. Kintner (ABC)
Board Chairman.............. Edward Noble
Asst, Treasurer................. Ernest Felix

.Donn B. Tatum
Robert F. Laws
Cecil W. Barker

Sta, Mgr., Western Div. TV Dir.
Sales Manager..............
TV Pgm., Prod. Dir..........

TV Program Manager...... Alvin G. Flanagan
Sales Promotion Dir. .. ........ John S. Hansen
Dir. of News & Special Events. .F. La Tourette
Production Manager......... Darrell E. Ross
Publicity Director.......... Victor E. Rowland
Film Director................. Eloise Reeves
Manager TV Engr......... Cameron G. Pierce
Tech. Operations Mgr. .. ... Philip G. Caldwell
Consulting Engineers........ Kear & Kennedy
KLAC-TV
HOLLYWOQD—1948
Channel: 13...AP: 15.75 Kw....VP: 31.4 Kw.

Owned-Oper. By.......... KMTR Radio Corp.
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Here is a comparison of 3
different TV rating services
for Los Angeles, 6:00-10:00
p. m.,, Sunday through
Saturday, November 1951.

STATION 12
\\\ 12.3
B anwwsl BN RN BRI

KTLA leadership is built

on community service.

KTLA has created its own top-

rated programs, developed its own

star “announcer-personalities.’”’
When these announcers speak,

5'5]8 audiences have confidence in what
‘ F ) they say. They get results!

KTLA Studios + 5451 Marathon St., Los Angeles 38 « HOllywood 9-6363
Eastern Offices - 1501 Broadway, New York 36 -+ BRyant 9-8700
PAUL H. RAYMER COMPANY « NATIONAL REPRESENTATIVE

X
L KTLA THe pEs} AD G BUY IN 1OS AN \\&N

-\ \\\\\\ F R QINTINAS
AN SR ERRHRH NS B E S

\ RN SRR
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Bus.-Studio Address...1000 N. Cahuenga Blvd.

Phone Number............... HUdson 2-7311
Transmitter Location......... Atop Mt. Wilson
Air Time................... 98 hours weekly
News Service.......cvveivevnnnnnns INS, UP
Representative............. Katz Agency Inc.
President ..................... Dorothy Schiff
Exec. V.P., Gen. Sta. Mgr...... Don Fedderson
Commercial Manager............ Dave Lundy
Program Director................ Fred Henry
Promotion Director................ Joe Cofiin
Dir. of News & Special Events..... Fred Henry
Production Manager............. Don Forbes
Publicity Director........... Mickey Freeman
Director of Film, Remotes......... Fred Henry
Chief Engineer............ Robert W. Conner
Consulting Engr.....Craven, Lohnes & Culver

KNBH
HOLLYWOOD—1949—NBC

Channel: 4....AP: 13,32 Kw....VP: 25.25 Kw.
Owned-Oper. By...National Broadcasting Co.
Bus.-Studio Address Sunset & Vine St.

Phone Number ............ Hollywood 9-6161
Transmitter Location.............. Mt. Wilson
Air Time................... 88 hours weekly
News Service.........ccovvnnnn AP, INS, UP
General Manager....... Thomas B. McFadden
Commercial Manager. ..... Donald A. Norman
Program Director............. Albert V. Cole
Promotion Director..... ...Richard Eisiminger
Dir. of News & Spec. Events. . ... William Park
Publicity Director............ Robert Pelgram
Film Director............ Robert Guggenheim
Director of Remotes...... William Bennington
Chief Engineer.............. Bobert W. Clark

KNXT

HOLLYWOOD—1948—CBS

Channel: 2..... AP: 12.5 Kw...... VP: 25 Kw.
Owned-Oper. By................... CBS Inc.
Business-Studio Address...... 1313 N. Vine St.
Phone Number............ HOllywood 9-1212
Transmitter Location.............. Mt. Wilson
Air Time..............covu. 90 hours weekly
Representative............ CBS TV spot Sales
President (CBS}. ............... Frank Stanton
Pres, (CBS TV Div.)....... J. L. Von Volkenburg
Vice-Pres. {Net. Pgms.)..... Harry S. Ackerman
General Manager......... Wilbur S. Edwards
Sales Manager.......... James T. Aubrey ]Jr.
Sales Prom. Dir................... Tony Moe
Program Director............... Bill Brennan
Chief Engineer............ Lester H. Bowman

KHJ-TV
LOS ANGELES—1948

Channel: 9....AP: 15.7 Kw.....VP: 30.2 Kw.
Owned-Oper. By. .Thos. S. Lee Enterprises Inc.
Business-Studio Address...... 1313 N. Vine St.

1061

Phone Number................ HUdson 2-2133
Transmitter Location.............. Mt. Wilson
Air Time................... 70 hours weekly
News Service.........oovvvnninennann AP, INS
Program Director............ Kenneth Higgins
National Adv. Mgr............. John Bradley
Operations Director........... Tony LaFranc

KTLA

LOS ANGELES—1947
PARAMOUNT

Channel: 5...... AP: 15 Kk,...... Vp: 30 Kw.
Owned-Oper.. .Paramaunt TV Productions, Inc.
Business Studio Address....545]1 Marathon St.

Phone Number............ HOllywood 9-3181
Transmitter Location.............. Mt, Wilson
Air Time................... 70 hours weekly
News Service.......... UP. Acme & Telenews
Representative.............. Paul H. Raymer
Membership ..................... ... NARTB
Gen. Mar. & V-P, Paramount

TV Prods..o.vevnennnn.n. Klaus Landsberg
Sales Manager............... Harry Maynard
Publicity Director........... Howard Wormser
Production Supervisor...... J. Gordon Wright

Director of News & Special Events. ...Jon Rice
Manager Studio Operations.Charles Theodore

Film Director............... Lelond G. Muller
Director of Remotes............... John Silva
Chiet Engineer ............. Raymond Moore

KTTV

LOS ANGELES—1949—DuM
Channel: 11....AP: 16.6 Kw.....VP: 30.9 Kw.

Owned-Oper, By................. KTTV, Inc.
Business Address.......... 5746 Sunset Blvd.
Phone Number............... HUdson 2-7111
Tronsmitter Location ............. Mt. Wilson
Air Time................. 76% hours weekly
News Service ........coiiiiiniennnnnnn. AP
Representative ............... Blair-TV, Inec.
President ................. Norman Chandler
General Manager.......... Richard A. Moore
Commercial Manager.......... Frank G. King
Operations Director........... Robert Purcell
Prom., Pub. Dir................. John BR. Vrba
Dir. of Production............... Bob Breckner
Film Director................. Tom Corradine
Chiel Engineer.............. Edward Benham
Consulting Engineer...... Caven, Lohnes and

Culver, Washington. D. C.

KFMB-TV

SAN DIEGO—1949—ABC-CBS-NBC

DUMONT
Channel: 8..... AP: 12.7 Kw..... VP: 27 Kw.
Owned-Oper. By......... Kennedy Bestg. Co.
Business Address............. 1405 Fifth Ave,

Phone Number ................... Main 2114
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More national spot advertisers
buy xTTV than any other

Los Angeles TV station.

For complete details
on the market and xrTv,
ask your Blaiv-TV man.

KTTV

Los Angeles Times Television
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Transmitter Location.......... Mount Soledad
Air Time................... 95 hours weekly
Representative .................... Branham
News Service .......................... AP
Membership .................... . ... NARTB

Chairman of Board. .. ....... John A. Kennedy
General Manager....... Howard L. Chernoft

Commercial Manager........ William Edholm
Prom., Pub, Rel.......... Lisle F. Shoemaker
Program Manager. .. ................ Bill Fox

Chief Engineer........ ...... Thornton Chew

KGO-TV

SAN FRANCISCO--1949—ABC

Channel: 7..... AP: 13 Kw...... VP: 27 Kw
Owned-Oper. By......... American Bestg. Co.
Business Address........ 155 Montgomery St.
Phone Number............... Exbrook 26544

Transmitter Location..Mt, Sutro, ABC TV Citr.

Air Time................... 85 hours weekly
Representative. ... ......... ABC Spot Sales
President (ABC)............ Robert E. Kintner
Gen.. Sta. Mgr............... Gayle V. Grubb
Commercial Manager........ Vincent Francis
Program Director.............. Bloyce Wright
Promotion Director...... .... Gordon Grannis

Dir. of News and Spe. Evenis
Production Manager..........

Film Director. ................ Phyllis Towner
Director of Remotes.......... Bill Holienbeck
Chief Engineer..... ........... A. E, Evans

Consulling Engineer

KPIX

SAN FRANCISCO—1948—CBS

DUMONT
Channel: 5....AP: 16.2 Kw.....VP: 30.5 Kw.
Owned-Oper.By................... KPIX, Inc.
Bus. Studio Address...... Mark Hopking Hotel
Phone Number. ... ........... PRospect 6-6200
Trans. Location..... Roof, Mark Hopkins Hotel
Air Time................... 85 hours weekly
News Service.........coevemnnvuan. iNSs, UP
Representative .............ccicuniunnn Katz
Membership .................. ..., NARTB
President.......... ........ Wesley I. Dumm
Sta., Gen. Mgr. .. .. ... ... .. Philip G. Lasky
Commercial Manager............. Lou Simon
Program Director........... Sanford Spillman
Production Manager. ...... George Mathiesen
Promotion Dir.................. Kay Mulvihilt

Film Director
Dir. of Engineering .
Consulting Engineer Universal Research Labs

KRON-TYV

SAN FRANCISCO—1949--NBC
Channel: 4..... AP: 7.7 Kw...... VP: 14.5 Kw.
Owned-Oper. By...... The Chronicle Pub. Co.

William Ray
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Business Studio Address...... 901 Mission St.
Fhone Number........... ..., GA-field 1-1112
Transmitier Location..TV Peak, San Bruno Mt

Air Time......... ......... 70 hours weekly
News Service..............ccciiiivnnnn. AP
Representative.............. Free and Peters
General Manager............ Charles Thieriot
Director of Television.......... Harold P. See
Commercial Manager........ Norman Louvau
Program Director. .. ........... A, H. Constant
Chief Engineer.................. R. A, Isberg

L, EC))_NNECTICUT*
WNHC-TV

NEW HAVEN—1948
ABC-CBS-NBC-DuM
Channel: 6....AP: 7.5 Kw.....VP: 151 Kw.
Owned-Oper. By....The Elm City Bcstg. Corp.

Rusiness-Studio Address...... 1110 Chapel St
Phone Number ....................... 6-9826
Transmitter Location............. Gaylord Mt
Air Time.................. 100 hours weekly
News Service...................... AP, INS
Representative ........................ Katz
Membership ........................ NARTB
President................... Patrick ]J. Goode
Sec..Treas. ............... Aldo De Dominicis
General Manager. . ........... James T. Milne
Commercial Manager..... Vincent ]. Callanan

Production Manager David K. Harris

Dir. of News &
Special Events

Publicity Director

Chief Engineer

......... W. BRockwell Clark
William Dukeshire
Vincent DeLaurentis

T e e ——

; DELAWARE

WDEL-TV

WILMINGTON—1949—NBC-DuM

Channel: 7..... AP: .5 Kw......VP: 1 Kw.
Owned-Oper. By................. WDEL, Inc.
Business-Studio Address. ..... 10th & King Sta.
Air Time................... 85 hours weekly
Phone Number .................... ... 7288
Transmitter Location...... New Castle County
News Service .........cciiiivinnnnnnenn UP
Representative ..................... Meekeor
Membership ........................ NARTB
Station Executive........ Clair R. McCollough
Station Manager........... J. Gorman Walsh
National Sales Manager. .. ... J. Robert Gulick
Program Director............ James Adshead
Technical Director.............. J. E. Mathiot
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Owned and Operated by Allen B 1w

1|

of the people
by the people
Sfor the /)m/)lc‘

from Old Abe
s alreads
dudicated to

IV borrowed a fow phvises

to tlustrate winl Wl
know . .. that WT'G v a stalwm
the service of our commituits.

For six years, Wushington's firt h lL ivion station
has carticd more localls produced prozrams than
any other station in this arca.

Six years of outstanding local procrms, outstand-
ing local personalitics, creative progean abihity
and prodaction knowdiny,

1f vou've an cve for Washingtan busmess—place
vonr sales ncssage on WTG, Washington's
frst and most locallv-ninded Tolevision b‘lll(\l\

WTTG

CHANNEL 5 IN WASHINGTON
Tt T aboratories. Inc.
Represented by
Harnngton. Righter & Parsone,
New York @ Chicagn
Richiard Ratlton Coniguiny
San Irancisco

IN OUR &TH YEAR Il

Inc.

NOW
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DISTRICT OF
COLUMBIA |

|
_

WNBW

WASHINGTON—1947—NBC

Channel: 4....AP: 10.5 Xw.....VP: 20.5 Kw.
Owned-Oper. By..... National Bestg. Co.. Inc.
Business-Studio Address....... Translux Bldg.,
14th & N. Y. Ave. NW.
Phone Number................ REpublic 4000
Transmitter Location....Wardman Park Hotel
AirTime. .. .............. 91Y2 Hours Weekly
News Service.................. AP, INS, UP
Representative. .. .. NBC Television Spot Sales
Membke:ship .................. NARTB. TBA
Wash. VicePres.............. Francis Russell
General Manager. ............. Eugene Juster
Business Manager......... George Sandefer
Commercial Manager. ... .. Charles de Lozier
Program Director.............. Ralph Burgin
Promotion Director.......... John E. Ghilain
Dir, News & Spe., Events....Julian Goodman
Production Manager.......... George Dorsey
Chief Engineer............ Charles Colledge

WMAL-TYV

WASHINGTON, D. C.—1947—ABC

Channel: 7.... AP: 12 Kw,..... VP: 22 Kw
Owned-Oper. By The Evening Star Bestg. Co.
Business Address.......... 724 14th St., N.W.
Phone Number................ Nalional 5400
Transmitter. . ....... Campus American Univ.
ARir Time.............c.. .. 65 hours weekly
Newspaper Affiliation...... The Evening Star
Membership ........... .....cc0cocun. NARTB
News Service.............vounn AP, INS, UP
President .................. S. H. Kauifmann
VP.&Gen. Mgr............... K. H. Berkeley
Commercial Manager....... Ben B. Baylor, Jr.
Program Director. . ............. Charles Kelly
Director of News & Spec. Events Bryson Rash
Publicity Director........ Mary Pauline Perry
Film Director............. Charles Bloomquist

WTOP-TV

WASHINGTON—1943—-CBS
Channel: 9....AP: 14.4 Xw.....VP: 27.3 Kw.

OwnedOper. By. ................ WTOP, Inc.
Business Address............ Warner Building
Phone Number............... e Me. 3200
Transmitter Location. .. .40th and Brandywine

St., N.W.
Air Time........coveevnnnn 100 hours weekly
Newspaper Affiliation....... Washington Post
News Service. ................. AP, INS, UP
Membership .........ciiiiiriennn.. NARTB
Pres.,, Gen. Mgr. ................. John Hayes
Commercial Manager........ George Hartiord
Prod. Manager.................. E. 1. Halberi
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Pub. & Prom. Director........ Cody Pfanstiehl
Film Director..........cveiuevennn C. D. Dyatt
Chief Engineer.................. Clyde Hunt

WTTG

WASHINGTON—1947—DuM
Channel: 5....AP: 10.5 Kw.....VP: 17.5 Kw.
Owned-Oper, By..Allen B. DuMont Labs., Inc.

Business-Studio Address........ Hotel Raleigh
Phone Number................ STerling 5300
Transmitter. ..... 5217 1%th Rd., N.; Arlington
Air Time.................. 100 hours weekly
News Service ............ ... ........v.. 143
Representative. . .Harrington, Righter, Parsons
President............... Dr. Allen B, DuMont
General Manager........... Walter Compton '’
Commercial Manager......... Perry Walders
Program Director. .............. Roger Coelos
Film Director.....oovvvernnennns Jules Huber"
Chief Engineer.......... Malcolm M. Burleson

FLORIDA |

WMBR-TV

JACKSONVILLE—1948
ABC-CBS-NBC
Channel: 4..... AP: 74 Kw...... VP: 14.8 Kw.
Owned-Operated By........ Florida Bestg. Co.
Business Address............. B. O. Box 5187
Phone Number ....................... 9-4475
Transmitter Location...... Southampton & Vine
Air Time................... 95 hours weekly
News Service ...................... ... INS
Representative ............... Avery-Knodel
General Manager......... Glenn Marshall, Jr.
Pgm., Prom. Director........... Bernie Adams
News Dir.,, Prod. Mgr.............. Bill Terry
Chiet Engineer............ Ernest Vordermark
Consulling Engineer............ Andrew Ring

WTV)J

MIAMI—1949—ABC-CBS-NBC-DuM
Channel: 4.... AP: 8.25 Kw.... . VP: 16.5 Kw.

Owned-Oper. By.......... Wometco Theatres
Business-Studio Address...... 17 3rd St.. N.W.
Transmitter Location........ Everglades Hotel
Air Time.................. 105 hours weekly
News Service....coeecueesecsosensssannsn up
Representative................ Free & Peters
President.................. Miichell Wolison
Vice-Pres., Gen, Mgr............ Lee Ruwitch
Business & Sales Mgr. .......... John S. Allen
Program Director................ Lee Phillips
Pub. & Prom. Director............Burt Toppan
Film Director................... Labe B Mell
National Sales Mgr........... Arthur L. Gray
Dir. of News & Special Events. ..Ralph Renick
Program Coordinator........ ...John A. Shay
Chief Engineer........ eves....Earl W, Lewis

W
N
B

W

REPRESENTED BY NBC SPOT SALES ™ :

IN BW

i

your best TV buy

IN WASHINGTON

The WNBW coveroge area includes the

District of Columbia, nine Virginia coun-;
ties, six in Maryland and one in- West |
Virginia—an area with o population of

1,717,200 and an effective buying - u\-
come 8f $2,588,621,000.

WNBW IS IN ITS FIFTH YEAR- OF!
. QPERATION IN THE NATION'S CAP-'
ITAL.

WNBW has such outstanding news com-

x.m/.a‘:_k-‘_,

mentotors as Morgon Beotty ond Leif:
Eid, such unique women’s shows ast
“Inga’s Angle’’—ond originotes suchi®
distinguished network programs as ”But'}(
tle Report,” ‘’Americon Forum,” "MeeU
the Press” and “Richard Harkness and:
the News.”

Mi—m

WNBW IS FIRST IN 178 OUT OF 363’
QUARTER-HQUR PERIODS ON THE
AIR, WITH THE REMAINING 185 DI
VIDED AMONG THREE OTHER LOCAL
TV STATIONS.

e Al o b i

Out of 70 quarter-hour segments’ be-
tween 3:30 and 7 p.m., Monduy through"
Fridoy, WNBW is first in 57.
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CHILDREN'S PROGRAMS, SPORTS AND;
SPECIAL EVENTS!

{Rafings~Amorican Resworch Bureau, Nov. 1.8, 1951}

PUBRSUOR, IO AL L 2P ey -

(Muv)kel data—Saler Manogement Survey of Buring Power,
1951

NBW

chcnnel 4
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THE FACTS ABOUT
JACKSONVILLE

fé It's a One-Station-Marke? Lﬁ;‘ You ¢can reach this audience for
only 72¢ per thousand

@ WMBR-VY is Florida’s enly
interconnected station

@ 1t has 52,000 TV families

% This means 43.3% penetration

The station beams 162 live network
@ WMBR-TV has 100% share of audience shows and 32 live local shows each week.

WMBR-TV CIRCULATION
JANUARY 1, 1952

62,900 TV Sets In Total Coverage Area
52,000 TV Sets In 0.1 MV/m (60 mi. Radius)
43.3% TV Penetration Q %)
43,472 TV Sets In Duval County
S067% PR sbctration CURRENT AVAILABILITIES
COUNTIES FAMILIES® TV SE¥S** “ -
FLORIDA Baker 1,600 202 Come Inte the Kitchen” Mondoy thru Friday
Bradford 3,000 638 Conducted by Nell Smith who has
Clay 4,800 900 20 years experience lecturing on and
Duval 85,900 43,472 demonstrating foods and appliances.
Nassau 3,700 1,315 She speaks with authority to
Putnam 7,900 2,250 the women of Jacksonville as an expert on
St. Johns 7,900 1,920 food and food products.
Union 2,200 58
GEORGIA Camden 1,900 695 “Money Talks” Monday thru Friday
Charlion 1,200 550 A telephone quiz with accumulative
TOTALS 120,100 52,000 jack-pot. Musical films, a charcoal
*Sales Managemem—1951  **RTMA and Dealers Estimates Zr},le: [a}:édclr:;.:; \:lci:weprrs()];:émcr;nc(l
and asked to identify the song.

Live, Film or Slide copy actopted

1066
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GEORGIA

ILLINOIS

WAGA-TYV
ATLANTA—1948—CBS-DuM
Channel: 5--..AP: 13.5 Kw.... . VP: 26,5 Kw.

Owned-Operated By.........Fort Industry Co.
Bus.-Studio Address.1018 W. Peachtree, N.W.
Phone Number...... hesasaaas Emerson 2541
Trans, Location...... 1018 W. Peachiree, N.W.
Air Time.................. 105 hours weekly
News Service ................... veeses AP
Representative ..... Ceeeeereateaans ....Kaiz
President................... George B. Storer
Commercial Manager...... John W. Collins, Jr.
News Director. .................. Dale Clark
Chief Engineer.............. George B. Smith
Consulting Engineer.......A. Earl Cullum, Ir.

WLTYV

ATLANTA—1951—ABC

Channel: 8 AP: 12.5 Kw VP: 23.8 Kw.
Owned-Oper. By Broadcasting Inc,

Address................ 15 Forsyth St. S.W.
Phone Number..,............... CYpress 6676
Transmitter Location....1601 W. Peachtree St.
Air Time............... ... .t Varies
News Service .......................... AP

Representative. . Harrington. Righter & Parsons
President.............. Walter C. Sturdivant
Vice-Pres. & Gen. Mqr........ William T. Lane
Commercial Manager George P. Moore
Program Director Roger O. Van Duzer
Technical Director Harvey J. Aderhold
Traffic Manager Ann Hutcheson

Film Director.................... John Barry
WSB-TV
ATLANTA—1948—NBC
Channel: 2..... AP:25 Kw...... VP: 50 Kw
Owned-Oper. By....The Atlanta Newspapers
Address ................. 1801 W. Peachiree
Phone Number................. Atwood 3827
Air Time. .................. 98 hours weekly
Newspaper Affiliations. .Atlonta Newsp., Inc.
Nows Service......... Ceerssaseireseaans Up
Representaiive ........ Cedeeeiiaraenn Petry
Membership ...............c0vvvenn. NARTB
Managing Director......... J. Leonard Reinsch
General Manager.......... John M. Oultler, Jr.
Commercial Manager.......... Frank Gaither
Program Director..... «eeees..Marcus Bartlett
Promotion Director............. Vincent Piano
Dir. of News & Spec. Events. .. .. James Bridges
Production Manager........... Mark Toalson
Publicity Director......... ..Wayne Anderson
Film Director................... Jean Hendrix
Chief Engineer......... +....C. F. Daugherty

1067

WBKB

CHICAGO—1941—CBS
Channel: 4 AP: 12.7 Kw VP: 25.4 Kw.
Owned-Operated By....Balaban & Katz Corp.
Bus.-Studio Address 175 North State St.

Phone Number............. RAndolph 6-8210
Tromsmitter Location. . ... 33 North LaSalle St,
Air Time.................. 110 hours weekly
News Service............ e UP, INS
Representative ............co00euun ...Weed
Membership ........ ..ccciiiiriinn ...TBA
Gen., Sta. Manager. .. ....... John H. Mitchell
Comptroller............ Mathew E. Vieracker
Program Manager............. S. C. Quinlan
Dir. of News & Spec. Events..... Ulmer Tumer
Publicity Director............... Lee Salberg
Production Manager........... William Ryan
Film Director................... Carl Russell
Chief Engineer............ William P. Kusack
WENR-TV
CHICAGO—1948—ABC

Channel: 7 AP: 14.0 Kw VP: 28.3 Kw.
Owned-Operated By..... American Bestg., Co.
Business-Studio Address....20 N. Wacker Dr.
Phone Number ANdover 3-0800

Transmitter Location........ Atop Opera Bldg.
Air Time................. 9412 hours weekly
News Service. ...................... AP, INS
VP.inChg................ John H. Norton, Jr.

Roy McLaughlin
James S. Pollak

Program Director

Promotion Director............ Dean D. Linger
Dir. of News & Spec. Events .Cornelius O'Dea
Publicity Director............... Elliott Henry
Film Director................ Polly Thompson
Chlef Engineer.......... Edward C. Horstman

WNB

CHICAGO—1949—NBC
Channel: 5...AP: 12.29 Kw....CP: 23.25 Kw.

Owned-Operated By...... National Bestg., Co.
Business-Studo Address....Merchandise Mart
Phone Number.............. SUperior 7.8300
Transmitter Location....... Civic Opera Bldg.
Rir Time................... 94 hours weekly
News Service........ heeereanns AP, INS, UP
Representative............... NBC Spot Sales
Membership ..............ccieieennn NARTB
President of NBC........... Joseph McConnell
VP.&Gen.Mgr.................. Harry Kopi
TV Manager............... Jules Herbuveaux
Commercial Manager....... John J. McPartlin
Program Director........ George Heinemann
Promotion Director................ John Keys
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... HERE'S TV COVERAGE

... A WGN-TV advertiser made an
introductory offer on his first program...a
one minute announcement at 11:45 p. m.
Sunday night. Within 24 hours, more than

2300 cards were received from

® 91 Cities in lllinois
e 25 (Cities in Indiana
® 3 (Cities in Wisconsin

® 2 Cities in Michigan

Early or late ... if you want results . ..

call your WGN-TV representative for availabilities

The Chirago Tribune Telehision Station

www americanradiohistorv com
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Dir. of News & Spec. Events. .. William B. Ray

Publicity Director................. Jack Ryan
Film Procurement............. Isabel Cooney
Chief Engineer........... Howard C. Lutigens

WGN-TV

CHICAGO—1948—DuM
Channel: 9..... AP: 14.5 Ew..... VP: 29.0 Kw.

Owned-Operated By.............. WGN. Inc.
Business Address.. .... 441 N. Michigan Ave
Phone Number .............. SUperior 7-0100
Transmitter Location.......... Tribune Tower
Bir Time............... 95-100 hours weekly
Newspaper Affiliation....... Chicago Tribune
News Service................... AP, UP, AP
Representative. .. ..... George P. Hollingbery
Pregident........... Col. Robert B. McCormick
Station Manager.......... Frank P. Schreiber
Commercial Manager. . William A. McGuineas
TV Sales Manager............... Ted Weber
Program Director............ Jay E. Faraghan
Newsreel Director. .. ........... Spencer Allen
Operations Director. . ... .. George E. Petterson
Promotion Director......... Charles A. Wilson
Publicity Director............. James Hanlon
Film Director................. Elizabeth Bain
Director of Remotes............. Donald Cook
Chief Engineer................ Carl ]. Meyers

WHBF-TV

ROCK ISLAND—1950—ABC-CBS

DuM
Channel: 4..... AP;: 11.7 Kw..... VP: 23.5 Kw.
Owned-Oper. By....... Rock Island Besig. Co.
Bus.-Trans. Address...Telco Bldg., 231 18th St.
Phone Number.................. R. L 6-5441
Air Time................... 80 hours weekly
News Service .......ce viriennnnnenannn INS
Representative ........... Avery-Knodel, Inc,
Membership .......cvvviiinvninnenn, NARTB
President............... .ol Ben H. Potter
Gen., Sta. Mgr............. Leslie C. Johnson
Commercial Manager........ Maurice Corken
Program Director.. ......... Forest W. Cooke
Promotion Director........ (Miss) Fern Hawks
Prod., News, Spe. Ev, Dir..Charles F. Harrison
Publicity Director......... {Miss) Fern Hawks
Chief Engineer.............. Robert ]. Sinnett
Consulling Engineer.............. E. C. Page
INDIANA
BLOOMINGTON—1949
ABC-CBS-NBC-DuM
Channel: 10....AP: 17.5 Kw....VP: 35 Kw.
Owned-Oper. By......... Sarkes Tarzian, Inc.
Address......co0nnnnenn ...535 S. Walnut St.

1069

Phone Number ................ resane 2-3368
Bir Time................... 80 hours weekly
News Service .....c.ceuvviceencnnencrsas AP
Representative......... Robert Meeker Assoc.
General Manager,.......... Glenn Van Horn
Sta., Comm. Mgr.............. Robert Lemon
Program Director............ Robert Petranoff
Promotion Director.............. Jim Raiclilfe
Film Director.............c.iuen.. Al Fiscus
Dir. of Spec. Events......... Maurice Latimer
Chief Engineer............. Morton L. Weigel
Consulting Engineer......... Kear & Kennedy
WFBM-TV
INDIANAPOLIS—1949
ABC-CBS-NBC-DuM
Channel: 6.. ... AP: 181 Kw..... VP: 30.8 Kw.
Owned-Operated By............. WFBM, Inc.
Bus.-Studic Address...... 1330 N. Meridian St.
Phone Number................. Lincoln 8506

Transmitter Location. .. . Merchanls Bank Bldg.

Ajr Time.................. 105 hours weekly
News Service .......cvciiiiennnne. AP..INS
Representative .................00uuien Katz
Membership ........................ NARTB
Pres., Gen., Sta. Mgr...... Harry M. Bitner, Ir.
Comm. Manager........... William F. Kiley
Program Director............... Hugh Kibbey
Promotion Director.......... David F. Milligen
Dir. of News.................. Gilbert Forbes
Film Director................... Earl Johnson
Chiet Engineer............ Harold S. Holland

WHY IS AP

THE BEST?

BECAUSE-—Ap is more experi-

enced than any other

news service . . . more
than 100 years col-
lecting and distribut-

ing news.
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I
educational
television

Telecasting . . .

Bringing to Central Jowa's quarter-million television viewers the vast
resources of the lowa State College in homemaking, agricultural and cul-
tural information, plus selected programming from 2all four television
netwarks,

Teaching . ..
The nation’s only fully-licensed television station to be owned and
operated by an educational institution offers specialized professional training
for selected students in TV engineering, program and production. Facili-

ties include related college departments together with the Television
Theatre and workshop.

Program Development ...
Research and experimental work in cooperation with the United States
Department of Agriculture, the Fund for Adult Education, an Independent

organization established by the Ford Foundation, and the Commission on
Christian Education and Iowa Interchurch Council.

Wol - TV
IOWA STATE COLLEGE
AMES, IOWA

NBC-TY CBS-TY ABC-TY DuMont-TY
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WOI-TV

AMES——-1950
Channel: 4..... AP: 8 Kw..... VP: 156 Kw.
Owned-Operated By....... lIowa State A & M
Bus.-Studio Address..Service Bldg., lowa State
College
Phene Number............ 2500 Extension 570
Transmitter Location................... Ames
Membership ........................ NARTB
President................... Charles E. Friley
General Manager. .. ... --...Richard B. Hull
Sta., Comm. Manager......... Robert Mulhall
Program Director. . ......... Edward Wegener
Production Manager........ Edward Wegener
Film Director............... J. Wilson Dunlop
Chief Engineer................... L. L. Lewis

WOC-TV

DAVENPORT—1949—NBC
Channel: §....AP: 12.5 Kw.....VP: 22.9 Kw.

Owned-Oper. By........ .. Central Bestg, Co.
Business Address.............. 805 Brady St.
Phone Number ...................... 3-3661
Transmitter Location ............. Bettendorf
Air Time................. 8514 hours weekly
News Service .... ..................... UP
Representalive............ Free & Peters, Inc.
Membership ...................... . .NARTB
President.................. Col. B. ]. Palmer
Vice-Pres. & Treas.............. D. D. Palmer
Exec. Vice-Pres................ Ralph Evans
Secretary................ William D. Wagner
Vice-President .................. Paul Loyet
Resident Manager............ Ernest Sanders
Resident Sales Mgr.......... Mark Wodlinger
Program Director............ Charles Freburg
Promotion Director................ Fred Reed
Director of News................. Bob Frank
Publicity Director.................. Paul lves
Film Director................... Ken Wagner
Chief Engineer............ .. Paul Arvidson
Consulting Engineer........ A. D. Ring & Co.

[ - KENTUCKY
WAVE-TV
LOUISVILLE—1948—ABC-NBC-DuM
Chanpel: 5..... AP: 12.1 Kw..... VP: 24.1 Kw.

Owned-Operated By............ WAVE, Inc.
Address................. 334 East Broadway
Phone Number................ Wabash 2201
Air Time................... 89 hours weekly
News Service...................... AP, INS
Membership ................ccovun.. NARTB

Representative. ............... Free & Peters
President.............. George W. Norton, Jr.
Gen., Sta. Manager. . ............ Nathan Lord
Commercial Manager......... Ralph Jackson
Program Director........... George Patterson
Director of Television............. John Boyle
Prom., Pub. Dir............... Cyrus D. Crites
Director of News............... Hugh Sutton
Production Manager.......... Burt Blackwell
Film Director. . ................. Irving Lively
Dir, of Remotes......... Walter K. Witherbee
Chief Engineer............... Wilbur Hudson
Consulting Engineer............ Ring & Clark
WHAS-TV
LOUISVILLE—1850—CBS
Channel: 9..... AP: 50 Kw..... VP: 25 Kw,
Owned-Oper. By................ WHAS, Inc.
Address ................... 6th & Broadway
Phone ......... . .......... .. Wabash 2211
Representative. . . . Harrington, Righter, Parsons
News Service ................... .. AP, UP
President .................... Barry Bingham
Vice-Pres., Director.......... Victor A. Sholis
Sales Director. ................. Neil D, Cline
Chief Engineer.............. Orrin W. Towner

LOUISIANA J
WDSU-TV

NEW ORLEANS—1948
ABC—CBS—NBC—DuM

Channel: 6....AP: 15.0 Kw.....VP: 31.0 Kw,
Owned-Operated By....WDSU Bcsig. Services

Business-Studio Address......... 520 Royal St.
Phone Number.................. TUlane 4371
Transmitter Location. .. .Hibernla Bank Bldg.
Air Time.................. 112 hours weekly
Noews Service............ccvvevunnen AP, UP
Representative ........................ Blalr
Membership ................... NARTB. BAB
President................ Edgar B. Stern, Jr.
Fxec. V.P., Gen. Mgr........ Robert D. Swezey
Commerciai Manager....... ...A. Louis Read
Program Director................. John Muller
Prom., Pub, Dir........... Marion Annenberg
Dir. of News & Spec. Events....... Mel Leavitt
Film Director.............c.ov0n Rose Waetzel
Chiet Engineer............... Lindsey Riddle
Consulting Engineer.............. E. C. Page

L MARYLAND

WAAM-TYV

BALTIMORE—1948—ABC-DuM
Channel: 13... .AP: 13.8 Kw....VP: 26.]1 Kw.
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WOC-TV Sells!

In fact, WOC.TV's reputation as a Selling Medinm ix growing so rapidly that this

station ia approaching the SOLD) OUT stage. There are a few good program and an-
nouncement availahilities left, so you'd BETTER ACT NOW.

Better act now . . . if you want to reach WOCTVs 23 county good viewing area.
Better act now . .. and get on the station with the “know how™ 10 stimulate the buying
urge of people in the Quint-City arca . . . people with a per capita effective bu e

30.2% above the national per capita average (Sales Management 1951 “Suevey of Buy-
ing Power™).

Let us or your nearest I & P office hear from youw . . . and shortly you’ll hear from
a vast TV audience that responds to sales messages carried hy WOCTV ., . the station

that SELLS!

WOC-TVY, Channel 5 Free & Peters, Inc.

Davenport, lowa Exclusive National Representatives

(;ﬁim CITIES WQMC'TV

Col. B. J. Palmer, President
Ernest C. Sanders, Resident Manager
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Owned-Operated By....WAAM, Incorporated

Business Address.......... 3725 Malden Ave,
Phone Number............... MOhawk 7600
Transmitter Location....... 3725 Malden Ave.
Air Time................... 95 hours weekly
News Service .............. oot AP
Representative....... Harrington, Righter and
Parsons, Inc.
President ............... ... ... Ben Cohen
Exec. Vice-Pres................ Norman C. Kal
General Manager............ Kenneth Carter
Asst. Gen. Mgr.—Sales........ Armand Grant
Prog., Film Dir............... Herbert Cahan
Pgm. Operations Supr......... Harriet George
Dir. of News and Pub......... Joel Chaseman
Production Manager............... Paul Kane
Director of Engineering...... Benjamin Wolle
Chief Engineer............... Glenn Lahman
Consulting Engineer....... Kear and Kennedy
WBAL-TYV
BALTIMORE—1948-—NBC
Channel: 11..... VP: 13 Kw..... AP: 27 Kw.
Owned-Operated By........ Hearst Radio, Inc.
Business-Studio Address...... 2610 N. Charles
Phone Number..... hrerreeaens Hopkins 3000
Transmitter Location. .Violet and Cottage Ave.
Air Time.................. 103 hours weekly
News Service................... INS, UP. AP
Representative ,............... Edward Petry
Membership ........................ NARTB
President................. Charles B. McCabe
Vice-Pres. & Gen. Mgr........... D. L. Provost
Vice-Pres. (Engineering)....... John T. Wilner
Station Manager.......... Leslie H. Peard, Ir.
Dir. Public Affairs & Education. . Arnold Wilkes
Program Director.......... Victor F. Campbell
Program Manager............... Jerre Wyatt
Sales Manager............. Willis K. Freiert
News & Publicity Mgr.....Thomas J. White, Jr.
Film Buyer................. John Frankenfield
Dir. Women’s Programs........ Mollie Martin
Chief Engineer........... William C. Bareham
WMAR-TV
BALTIMORE—1947—CBS
Channel: 2..... AP: 8 Kw..... VP: 16 Kw.
Owned-Operated By...... The A. S. Abell Co.
Bus.-Studio Address. .Baltimore & Charles Sts.
Phone Number............... MUlberry 5670
Transmitter Location......... Mathieson Bldg.
Air Time.................. 105 hours weekly
NewsService .................. ... ..., AP
Representative ..................... ...Katz
President................. William F. Schmick
V.P.. Dir. of Radio............... Ewell K. Joit
Commercial Manager......... Ernest A, Lang
Program Director...... ... .. Robert B. Cochran
Promotion Director............ Ralph T. Braun
Film Director.............. David V. R. Stickle
Chief Engineer............ Carlton G. Nopper
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| MASSACHUSETTS
WBZ-TV

BOSTON—1948—NBC
Channel: 4....AP: 7.70 Kw....VP: 15.61 Kw.
Owned-Oper. By....Westinghouse Radio Sta-

tions, Inc.

Address.............. 1170 Soldiers Field Rd.
Phone Number............ ALgonquin 4-5670
News Service ...................cvo... INS
Representative............... NBC Spot Sales
President ...........c..ueinn Woalter Evans
Sa'es Manager. . ........... C. Herbert Masse
Station Manager............. W. C. Swartley
Program Manager.......... W. Gordon Swan
Film Librarian.................. Carl Lawton
Chief Engineer................. W. H. Hauser

WNAC-TV

BOSTON—1948—ABC-CBS-DuM
Channel: 7....AP: 13.3 Kw.....VP: 26.6 Kw.
Owned-Oper. By..Thomas S. Lee Enterprises

Inc.

Business-Studic Address....21 Brookline Ave.

Phone Number........ COmmonwealth 6-0800
Transmitter Location..........co00uue. Mediord
Ajir Time. ................. 105 hours weekly
Noews Service ....vvveiiieneircnanannens oP
Representative. ............... H-R Reps. Inc.
President ....... Ceeee e William O‘Neil
Exec. V.P. & Gen. Mgr.......... Linus Travers
VP inchg. TV........oeientn George Steffy
Publicity Director. ................ Paul Keyes
Film Direclor.........cevvvennen.. James Pike
Technical Director......... Harry Whittemore

MICHIGAN

—

i

WIBK-TV

DETROIT—1948—CBS-DUMONT

Channel: 2..... AP: 8.3 Kw..... VP: 16.5 Kw.
Owned-Operated By......... Fort Industiry Co.
Business-Studio Address.......... 500 Temple
Phone Number................ Temple 3-7900
Transmitter Location............ 8009 Lyndon
Air Time.................. 110 hours weekly
News Service. ...................... INS, UP
Membership ............. e, NARTB
Representative ......... eresenaranns . .Katz
President...........c000ennn. George B. Storer
V.P., Managing Dir.......... Gayle V. Grubb
General Manager........... Richard E. Jones
Production Manager........... ...Lanny Pike
Prom. Mgr., Pub. Dir....... Joyce M. Chapman

Dir. of News & Special Events. .Larry Ruppel
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Film Director.................... Bob Striker
Director of Bemotes........... ...Ted Beimel
Chief Engineer................. Paul Frincke
Consulting Engineer............. Earl Cullum
WWI-TV
DETROIT—1947—NBC

Channel: 4....AP: 10.25 Kw... VP: 20.5 Kw.
Owned-Operated By....Evening News Assoc.
Business-Studio Address. .. .815 W. Latayette

Phone Number............ WOodward 2-2000
Transmitter Loc. ... . ... Eight Mile & Myers Rd.
Newspaper Affiliation....... The Detroit News
News Service....................... UP. AP
Representative .................. Hollingbery
Membership ... ... ..... ... .. ... ..... NARTB
Sta. Mar.. ..o Willard E. Walbridge
Program Director..,...... Melvin C. Wissman
Promotion Director............... Jake Albert
News Producer. .. ................ Tom Sutton
Production Manager............ Walter Koste
Publicity Director. . ............... Fran Harris
Film Director................ Douglas Wright
Chief Engineer. . ............... Edgar J. Love
Consulting Engineer. ... ... ... William L. Foss

WXYZ-TV

DETROIT—1948—ABC
Channel: 7....AP: 13.9 Kw.....VP: 27.9 Kw.

Owned-Operated By.............. WXYZ, Inc.
Business Address.......... 1700 Mutual Bldg.
Phone Number............ WOodward 3-8321
Studio-Transmitter Location, . .Maccabees Bldg.
Air Time.................. 126 hours weekly
News Service........................ AP, UP
Representative. . ............ ABC Spo! Sales
President. . ... ... ........ .. James G. Riddell
Commercial Manager.. ... ... Harold Christian
Station Manager.................. John Pival
Promotion Director......... .. William Morgan
Dir. of Spec, Events & News. .Richard Femmel
Film Director.........c.coivnenennn Ken Simms
Chief Engineer............... Charles Kocher

WOOD-TYV

GRAND RAPIDS—1951

ABC-CBS-NBC-DuM
Channel: 7..... AP: 10 Kw..... VP: 20 Kw.
Owned-Oper. By....... Grardwood Bestg. Co.
Address. ...... Grand Rapids Nat’l Bank Bldg.
Phone Number ... ... ... ... ... ..... 9-4211
Air Time................. .. 84 hours weekly
News Service .......... ... ... ....iain. AP
Representalive . ....................... Katz
Membership ... ... ... .. ........... NARTB
President. ... ... . ..... ... Harry M. Bitner, Sr.
General Manager......... Willard Schroeder
Program Director.......... ... Franklin Sisson
Promotion Director............ Howard Silbar
Dir. News & Spe. Events. . . ..... .. Bob Runyon
Production Manager... ... ...... Hal Kaufman
Film Director. ... ........ .. ... .. Clark Grant
Chief Engineer.......... ...... Rcbert Wilson
Consulting Engineer. ... ... Harold M. Holland
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WKZO-TYV WTCN-TV
KALAMAZOO—1950 MINNEAPOLIS—1949

ABC-CBS-DuM
ABC-CBS-NBC-DuM Channel: 4....AP: 92 Kw.....VP: 17.9 Kw.
Channel: 3....AP: 8.0 Kw.....VP: 16.0 Kw. Bus.-Studio Address. .Radio City—50 S. 9th St.
Owned-Operated By........ Fetzer Bcestg, Co. Phone Number. ... .. SAPRES RRERRE Lm.coln 0552
Address. ............. 124 W. Michigan Ave. Owned-Oper. By..Mid-Continent Radio-TV Inc.
Phone Number ...................... 3-1223 Transmitter Location.......... Foshay Tower

Transmiiter Location. .Mr. Nr. Plainwell, Mich.

Air Time................... 89 hours weekly
Representative .. .......... Avery-Knodel, Inc.
Membership ................. e NARTB
Pres.., Gen.. Sta. Mgr.......... John E. Fetzer

Commercial Manager. . .Donald W. DeSmit, Jr.
Pgm., Prom., Film Dir Harry E. Travis
Pub. Affairs Adviser....Dr. Willis F. Dunbar
Chief Engineer.................
Consulting Engineer

WJIM-TV

LANSING—1950—ABC-CBS-DuM

NBC
Channel: 6....AP: 20.6 Kw....VP: 10.3 Kw.
Owned-Oper. By.................. WIJIM, Inc.
Address............... Bank of Lansing Bldg.
News Service ..........cccovviiivnnnnn.. INS
Phone ........ceiiviiiriiniiinnnnnn. 2-1333
Representative. . . ... .. .. H-R Representatives

Harold F. Gross
Howard K. Finch
Roger S. Underhill
Emil Popke

Pres.. Gen. Mgr.............
Station Manager
Commercial Manager. .....
Film Director

[ MINNESOTA |

|

TKSTP-TV

ST. PAUL-MINNEAPOLIS—1948
NBC

Channel: 5....AP: 17.3 Kw.....VP: 24.7 Kw.
Owned-Operated By..............
Bus., Trans. Lo...3415 University Ave., St. Paul

Phone Number ................... Prior 2717
Rir Time......... ..... 101%2 hours weekly
News Service ..............coviiunn. AP, UP
Representative ........... .... Edward Petry
Membership ........................ NARTB
Pres., Gen. Mgr.......... Stanley E. Hubbard
V.P., Treas.. Asst. Magr......... K. M. Hance

V.P. in Chg. Sales
Program Director

Del Franklin

Promotion Director............ Joseph C. Cook
Chief Engineer............ .. John McMahon
Consulting Engineer......... Andrew D. Ring

1075

Air Time.................. 112 hours weekly
News Service................... AP, UP, INS
BRepresentative. ............... Free & Peters
President..................... W. J. McNally
General Manager....... F. Van Konynenburg

Sales Manager............ Robert N, Ekstrum
Prom., Sales Director. . ........ Robert N. Wold
Film Director Harry C. Jones
Sherman Headley
John M. Sherman

 MISSOURl |

 WDAF-TV

KANSAS CITY—1949

ABC-CBS-NBC-DuM
Channel: 4.... .. AP: 11 Kw....... VP: 22 Kw
Owned-Oper. By........ Kansas City Star Co.
Business Address......... 1729 Grand Ave.
Phone Number............... Harrison 1200
Studio-Trans. Lecation....31st & Summit Sts

85 hours weekly
Newspaper Affiliation. .The Kansas City Star
News Service .............c..cvivevn...
Representative . .Harrington, Righter, & Parsons

President.................... Ray A. Roberts
Managing Director............... Dean Fizer
Commercial Manager........... E. M. Russo
Station Manager.................. Bill Bates

Chief Engineer.............. Joseph Flaherty

KSD-TV

ST. LOUIS—1947
ABC-CBS-NBC-DuM

Channel: 5....AP: 8.0 Kw.--..VP: 16.0 Kw.
Owned-Oper. By...The Pulitzer Publishing Co.
Address..................... 1111 Olive St.
Phone Numker.................. MAin 1111
Air Time. . ................ 110 hours weekly

Newspaper Affiliation. .St. Louis Post-Dispatch

News Service...................... AP, INS
Representative. . .............. Free & Peters
Membership ............. .. ... .. .... NARTB
President ................... Joseph Pulitzer
Gen., Sta. Mgr........... George M. Burbach
Program Director............. Harold Grams
Chief Engineer...... .............. J. E. Risk

Sales Manager...............
Promotion Director

Guy E. Yeldell
David Pasternak

www americanradiohistorv com


www.americanradiohistory.com

Al

OF FILM

have recorded the
Maryland Scene for
Television’s Pioneer Newsreel

Translated into feet, this is staggering newsreel film
footage of 1,980,000 on The Sunpapers Television News
since its inception. But even this does not tell the complete
story. It's a story of the recording of some 7000 separate
news events; the story of a newsreel, oppearing twice daily,
which has never missed an edition; the stary of Marylanders
sitting in front of more than 350,000 television seis in the
Baltimore community watching local news events almost as
soon os they happen.

And still the story is not all told. The full sense of it
cannot be appreciated without some knowledge of the im-
portance of the community service rendered. For longer than
four years, the Sunpapers Television News has done a job
dedicated to public service, accuracy and integrity.

Spot availibilities
7 days a week

WwmAR-TV

SUNPAPERS TELEVISION

CHANNEL 2
BALTIMORE 3 MARYLAND

Represented by THE KATZ AGENCY, INC.
MEW YORK e DETROIT @ KANSAS CITY @ B5AN FRANCISCO @ CHICAGO @ ATLANTA @
DALLAS @ LOS ANGELES e TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM

AR-TV

o

TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM
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Program Director............. George Green
NEBBASKA Film Director................ Robert Paskow
Vice-President............... Frank V. Bremer
KMTYV NEW MEXICO
OMAHA—1949 ABC-CBS-DuM
Channel: 3....AP: 84 Kw.....VP: 16.7 Kw.
Owned-Oper. By, ............ May Bestg. Co. K o B - T v
Bus.-Trans. Address..TV Citr., 2615 Farnam St.
Phone Number................. WEbster 9800 ALBUQUERQUE_1948
Bir Time................... 93 hours weekly ABC-CBS-NBC-DuM
News Service .......ccovvvnevannn ve...UP Channel: 4..... AP: 2.5 Kw...... VP: 5 Kw
Representative ................. Katz Agency Owned-Oper. By..... Albuquerque Bestg., Co.
President.................. Edward W. May Bus.-Studio Address............... 234 So. 5th
V.P.. Gen. Sta. Mgr............ Owen Saddler Phone Number .............cc.cvuenn 3-4411
Commercial Manager....... Howard Peterson Transmitter......... 905 So. Buena Vista Blvd.
Program Director............... Glenn Harris Bir Time...........c.cv.... 45 hours weekly
Promotion Director................. Joe Baker News Service .............ccicvninen.. AP
Dir. of News and Spe. Events. .. .. Floyd Kalber Pres., Gen, Mgr............. T. M. Pepperday
Production Director.............. Lew Jeffrey Sta. Mgr., Chief Engineer..George S. Johnson
Film Director................ . ont. Bill Witt Program Director........... Dorothy B. Smith
Chief Engineer............... R. ]. Schroeder Program Manager.......... Dorothy B. Smith
Consulting Engineer............. Wm. L. Foss

WOW-TV

OMAHA —1949—NBC
AP: 9.0 Kw..... VP: 17.2 Kw.
Owned-Oper. By....Radio Station WOW, Inc.

Business Address............ 3509 Farnam St.
Phone Number............... WEbster 3400
Studio-Transmitter Location..3509 Farnham St.
Alr Time......cocvevuennnn. 98 hours weekly
News Service.....cocovvviivennnnenn. AP, UP
Representative .................... Blair TV
Membership .....ccovvviiniieniinnnn. NARTB
President................. E. T. Meredith, Jr.
General Manager........ Frank P. Fogarty
National Sales Mgr........ Robert M. Dooley
Program Director............... Lyle DeMoss
Promotion, Publicity Director. .. .Bill Wiseman
Dir. of News & Spec. Events..... Ray Clark
Production Manager......... Soren Munkhof
Chief Engineer............... Wm. J. Kotera

[ NEW JERSEY
WATV

NEWARK—-1948
Channel: 13... AP: 15.3 Kw....VP: 30.5 Kw.
Owned-Oper. By........ Bremer Bcstg, Corp.
Business-Studio Address........ 1020 Broad St.
Phone Number................ Mitchell 2-6400
Transmitter Location. ...... West Orange, N. J.
Air Time............ccu.. 100 hours weekly
Representative ...................... Weed
Pres.. Gen. Mgr......... Irving B. Rosenhaus

Vice-Preaident.,.....,.....Edward §, Lennon
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| NEW YORK
WNBF-TV

BINGHAMTON—1949
ABC-CBS-NBC-DuM
Channel: 12....AP: 11.7 Kw.....VP: 23.5 Kw.
Owned-Oper. By Clark Associates, Inc.

Business Address.......... P. O. Box No. 48
Phone Number ...................... 2-3461
Transmitter Location.......... Ingraham Hill
Air Time................... 85 hours weekly
News Service ......ovvvineaiennrnneesnnn 143
Representative ..................... Bolling
President.................... John C. Clark
General Manager.............. C. D. Mastin
Station Manager................ L. L. Rogers
Commercial Manager...... Stanley N. Heslap
Radio, Pgm, Dir................ E. M. Scala
Promoton Director......... E. R. McCloskey
Chief Engineer.................. L. H. Stantz

Consulting Engineer Jansky & Bailey

WBEN-TV

BUFFALO—1948—ABC-CBS-NBC

DuM
Channel: 4....AP: 10.2 Kkw.....VP: 16.2 Kw.
Owned-Oper. By................ WBEN, Inc
Phone Number................ MOhawk 0930
Studio, Transmitter Location...... Hotel Statler
Bir Time.............cvuues 82 hours weekly
News Service........ceeeuveeeeesen AP, INS
Representative. ..., .. ..Harrington, Righter &

Parsons, Inc,
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President................. Edward H, Butler
Vice-President. ........... Alfred H. Kirchofer
General Manager....... C. Robert Thompson
Sales Manager............ Nicholas J. Malter
Program Director.......... George R. Torge
Promoton Director....... Joseph A. Haeffner

News and Spec. Events, Asst. Pgm, Dir.
Edward ]. Wegman

Film Director............. Quintin P. Renner
Executive Producer........ Frederick A. Keller
Technical Director.......... Ralph J. Kingsley
Asst. Technical Dir...... R. Glenn Beerbower

WABD

NEW YORK—1944—DuM

Channel: 5.. ... AP: 8.4 Kw...... VP: 16.7 Kw.
Owned-Oper. By........... Allen B. Du Mont
Laboratories, Inc.

Business Address 515 Madison Ave.

Phone Number............ MUrray Hill 8-2600
Air Time................... 64 hours weekly
Transmitier Location. .. .. . Empire State Bldg.
News Service ..............oviiinennnn INS
Membership ............. .. ... ..... NARTB
President. .. ............ Dr. Allen B. DuMont
General Manager............ Chris ], Witting
Director of Sales............ .. Ted Bergmann
Pgm., Prod. Dir........... James L. Caddigan
Engineering Director........ Rodney D. Chipp
Director of News............... Marian Glick
Pub. Rela. & Pub. Dir.......... Gerald Lyons
Film Dept. Mgr...... ... ... Donald A, Stewart

WCBS-TV

NEW YORK--1941—-CBS

Channel: 2..... AP: 8.7 Kw. ... VP: 17.3 Kw.
Owned-Oper. By..... Columbia Bestg. System
Business Address.......... 485 Madison Ave.
Phone Number................. Plaza 5-2000
Transmitter Location...... Empire State Bldg.
Air Time. .................. 85 hours weekly
News Service ................ .AP. INS, UP
Representative........... CBS TV Spot Sales
President (CBS TV)....... J. L. Van Volkenburg
President (CBS Inc.). .. ... ... .. Frank Stanton
General Manager. .. .. .. ... .. Craig Lawrence
Asst. to Gen, Mgr.. ......... Clarence Worden
Sales Manager.............. George Dunham
Program Director. .............. Richard Doan
Promotion Manager.......... Robert G. Patt
Chiei Engineer.......... Robert G. Thompson

WJZ-TV

NEW YORK—1948—ABC

Chamnel: 7..... AP: 8.15 Kw... .VP: 16.3 Kw.
Owned-Oper. By..American Broadcasting Co.
Business Address....... ....... 7 W. 66th St.
Phone Number......... SUsquehanna 7-5000
Transmitter Location. ... .. Empire State Bldg.
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Air Time................... 94 hours weekly
News Service .. .......... ... ............ UP
Representative. ... ... ... ABC TV Spot Sales
President (ABC)........... Robert E. Kintner
General Manager. ....... ... . Trevor Adams
Program Director......... .. ...... Hal Hough
Promotion Director............ Phil Bernstein
Dir. News & Spec. Events. .. ... John Madigan
Production Manager.........Anthony Hennig
Film Director.................... Nat Fowler

William Trevarthen
Kear & Kennedy

Chief Engineer...........
Consulting Engineer.......

WNBT

NEW YORK-—1941—NBC

Channel: 4..... AP: 4.27 Kw...... VP: 5.2 Kw.
Owned-Oper. By......... National Bcestg. Co.
Business Address....... 30 Rockefeller Plaza
Phone Number................. Clrcle 7-8300
Transmitter Location....... Empire State Bldg.
Air Time.................. 115 hours weekly
News Service.................. AP, INS, UP
Representative......... NBC Spot Sales Dept.
President............... Joseph H. McConnell
General Manager.................. Ted Cott
Commercial Manager.......... John H. Reber

Program Director. . ................ Dick Pack
TV Prod. Supervisor.............. Ivan Rainer
Film Director.................. Beulah Jarvis
Chief Engineer. ... ........ ... . F. A. Wankel

WOR-TV

NEW YORK--1943—MBS

Channel: 8. .. .. AP: 110 Kw..... VP: 22.0 Kw.
Owned-Oper. By..... General Teleradio, Inc.
Business Address............ 1440 Broadway
Phone Number........ ... .. LOngacre 4-8000
Transmitter Location....... N. Bergen, N. ].
Air Time.................. 100 hours weekly

News Service
Station Representative..... ....
Keenan & Eckelberg

Membership .......... .. . ... ... ..., NARTB
President.............. Theodore C. Streibert
V.P. Chg. of Sales............. R. C. Maddux
TV Operations Mgr...... .. Eugene S. Thomas
V.P., Pgm. Dir........ Julius F. Seebach, IJr.
P-omotion Director.......... Joseph Creamer
Dir. of News & Special Events. . .Dave Driscoll
TV Program Manager....... Harvey Marlowe
Publicity Director.............. Robert Blake
Film Director........... ..... Melvin Fenster
Chief Engineer............... J. R. Poppele
Consu'ting Engineer......... George C. Davis

WPIX
NEW YORK—1948

Channel: 11... AP: 10.4 Kw.... . VP: 21.7 Kw.
Owned-Oper.
Address...........
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Phone Numker................... MU 2-1234 w S Y R T v
Transmitier Location... .. Empire State Bldg. -
Air Time. . ............... 87-90 hours weekly SYRACUSE—1950—NBC
News Service...................... .AP. UP Channel: 5....AP: 12.5 Kw....VP: 260 Kw.
Newspaper Alfiliation....N. Y. Daily News Owned-Oper. By....Central N. Y. Bcstg. Corp.
Station Re.presentcmve ......... Free & Petlers Business Address..... Syracuse Kemper Bldg.
Membership ... NARTB Phone Number .................... .37
President....................... F. M. Flynn Transmitter Location......... Sentinel Heights
V.P.. Gen. Mgr........... G. Eennett Larson Air Time. .. ...\ 90 hours weekly
Comm. Manager................. John Noone News Service ... ... .ommorr e UP
Program Manager............. Louis B. Ames Representative. . .Headley-Reed, Kettell-Carter
Publicity Director......... L. A. Hollingsworth Membership . ....ooovesrraeernnnnnns NARTB
Promotion Director............ Adrien Rodner President. . ... .. .. .. ... ...~ H. C. Wilder
Chietf Engineer........ ....... Tom Howard V.P. Gen. Mgr........... E. R. Vadeboncoeur
Film Director................... Tony Azzato Commercial Manager. ....... W. R. Aliord, Jr.
Program Director........ William V. Rothrum
w H A M - T v Prom., Pub. Director......... Caley Augustine
Production Manager........... Ed Donaldson

ROCHESTER—1949

ABC-CBS-NBC-DuM
Channel: 6. . ... AP: 8.65 Kw..... VP: 21.3 Kw.
Owned-Oper. By...... Stromberg Carlson Co.
Business Address.......... 201 Humboldt St.
Phone Number................. Culver 7240
Transmitter Location. . Pinnacle Hill, Brighton
AirThme................. 90.95 hours weekly
News Service .................. ... UP
Representative ................. Hollingbery
Membership ........................ NARTB
Vice-Pres., Gen. Mgr............ William Fay
Commercial Manager. .. .John W. Kennedy. Ir.
Program Director........ Carles W, Siverson
Promotion Pub. Director... .. Armin N. Bender
Director of News........... David E. Kessler
Production Manager............ John Crosby
Film Director................ David Manning
Director of Remotes.......... George Driscoll
Chief Engineer............ Kenneth Gardner

WRGB

SCHENECTADY—1942

ABC-CBS-NBC-DuM
Channel: 4... AP: 8.16 Kw.....VP: 18.32 Kw.
Owned-Oper. By........ General Electric Co.
Business-Studio Address.60 Washington Ave.
Phone Number........... Schenectady 7-2261
Transmitter Location........... New Scotland
Air Time.................. 103 hours weekly
News Service........ Telenews. AP, UP, INS
Representative. . . ........... NBC Spot Sales
Membership ........................ NARTB
V.P., Asst. Mgr, of Bestg. . ... Bartlett J. Rowan
Station Manager........... R. B. Hanna, Ir.
Supervisor of Sales......... Robert F. Reid
Program Director. ............. Albert G Zink
Asst. Station Manager......... R. W. Welpott

Dir. of News & Spec. Events. . Wm. T. Meenam
Production Managers.T. A, Baughn, Ted Beebe
Dir, of Prom. & Pub.......... George L. Peck
Chief Engineer............ Willard J. Purcell

V.P. & Chief Engineer...Armand G. Belle Isle
Consulting Engr.. . .Crown, Lohnes and Culver

~ why s AP

THE BEST?

| BECAUSE— Ap has more news
correspondents, more
news bureaus, more
miles of news wire

| than any other news
! service.
\
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THE GREAT SYRACUSE MARKET
CONTINUES TO GROW MORE AND
MORE DESIRABLE WITH AREA IN-
DUSTRY AND BUYING POWER AT

NEW HIGHS!

TELEVISION

CONTINUES TO RANK FIRST
IN THE SYRACUSE MARKET

WHE

® Central New York's ® The Empire State’s ® Tops in local pro-

only TV station with only BASIC CBS-TY grams.
complete studio and Network Station.*
remote facilities. TNY.C excluded
® Now in its Fourth year ® Also airing top TV pro- @ First in Public Service.
of continuous service. grams from ABC and
DUMONT.

Represented by
THE KATZ AGENCY

S&LLM . S&MN

SYRACUSE SYRACUSE

A MEREDITH TV STATION

1080
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SYRACUSE—1948—ABC-CBS-DuM

Channel: 8..... AP: 13 Kw...... VP: 27 Kw
Owned-Oper. By.Meredith Syracuse TV Corp.
Address..............u.ciiinn. 101 Court St.
Phone Number...................... 3-1128
Air Time.................. 102 hours weekly
News Service ...........ccoiuniinnennnn. UP
Representative ....................... Katz
Membership ........................ NARTB
President................ E. T. Meredith, Jr.
VP.Gen. Mgr.................. Paul Adanti
Commercial Mgr................. W. H. Bell
Promotion Director................ E. F. Ryan
Program Director......... Gordon J. Alderman
Production Manager............. Albert Rein
Chief Engineer.................. H. E. Crow

WKTV
UTICA—1949—ABC-CBS-NBC-DuM

Channel: 13 AP: 12.5 Kw..... VP: 25 Kw.
Owned-Oper. By....Copper City Bcstg, Corp.

Business Address.............. P. O. Box 386
Phone Number .................c.... 3-0404
Transmitter Location ............... Deerfield
Air Time. .................. 93 hours weekly
News Service ...........c.cvvivuinennn. AP
Representative. ........... Donald Cooke, Inc.
President................... Myron J. Kallet
Gen., Sta. Manager. ....... Michael C. Fusco
Comm., Prom. Mgr.......... John ]. MacDavitt
Program Director............. Jack Fredericks
Production Manager......... Edwin Whittaker
Film Director............... Joseph Casaletta

Chief Engineer........
Consulting Engineer

DeForest T. Layton, Jr.
George P. Adair

lFORTH CAROLINA
WBTYV

CHARLOTTE—1949
ABC-CBS-NBC-DuM

Channel: 3....AP: 8.2 Kw.....VP: 16.3 Kw.
Owned-Oper. By. .Jefferson Standard Bestg. Co.
Business-Studio Address Wilder Bldg.
Phone Number 3-8833
Transmitter Location. .. .Spencer Mi., Gastonig

Air Time................... 85 hours weekly
News Service........ INS, UP, AP, Transradio
Representative................ TV Spot Sales
Membership ........................ NARTB
President.................. Joseph M. Bryan
General Manager. .. .. Charles H. Crulchfield
Station Manager.............. Charles E. Bell
Commercial Manager. .. Wallace J. Jorgenson
Promotion Director.......... J. R. Covington
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Publicity Director

Film Director................ William Quinn
Chief Engineer................. M. J. Minor
Consulting Engineer............. A. D. Ring

WFMY-TV

GREENSBORO—1948

Channel: 2..... AP: .84 Kw..... VP: 16.72 Kw.
Owned-Operated By....Greensboro News Co.
Address.........ccoveiunn. 212 N. Davie St.
Phone Number ..................... 3-8611
Air Time................... 78 hours weekly
News Service..........cvvviiiinennnnnn. UpP

Representative . . Harrington, Righter & Parsons
Membership ............ ... .. .. NARTB
President...................... E. B. Jeffress
General Manager Gaines Kelley
Commercial Manager......... Virgil V. Evans
Program Director Gomer R. Lesch

Chief Engineer.............. William E. Neill

Consulting Engineer...... Craven., Lohnes, &
Calver

| oHIO |

| J
CINCINNATI—1949—ABC-DuM

Channel: 7..... AP: 24 Kw..... VP: 12 Kw.

Owned-Oper. By..Scripps-Howard Radio. Inc.
Business Address 2345 Symmes St.

Phone Number................ CApital 0777
Studio-Transmitter Location. ..2345 Symmes St.
Air Time.................. 127 hours weekly
News Service ............. ... oo, 1004
Representative............. The Branham Co.
President................... Jack R. Howard
VP, Gen. Mgr................ M. C. Watters
Station Manager.............. Harry LeBrun
Commercial Manager............ J. P. Smith
Pgm. Prod. Dir,................. Ed Weston
Prom., Pub. Dir.............. Jack Sebastian
Dir. of News & Spec. Events...... Bob Otto
Film Director.............. Dolores Jennings
Director of Remotes.............. M. Bowden
Chief Engineer................. Paul Adams

WKRC-TV
CINCINNATI—1949—CBS
Channel: I11....AP: 12.3 Kw....VP: 245 Kw.

Owned-Oper. By....... Radio Cincinnatl, Inc.
Business Address........... Times-Star Bldg.
Phone Number................. Garfield 1331

Trans. Location. . Highland & Dorchester Aves.

Air Time................ 117Y2 hours weekly
News Service ........viiviiinnnvennan. AP
Representative..,...... The Katz Agency, Inc.
Membership .....ciiiviiiveneniennns NARTB
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4

“THERE'S MORE
ON FOUR”

YES~=and MORE
VIEWERS = too!

Here’s looking at
YOU =

For looking at
us

WNB e

NBC TELEVISION
IN CLEVELAND

I
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i\ Chief Enginser..............
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. Exec. Vice-Pres.............. Hulbert Taft, Jr.
| General Manawer..............
' Local Comm. Mgr.

U. A. Latham
............. Don L. Chapin
Program Manager........... Lloyd Smithson
Promotion Director.......... William B. Hines
Director of News............ David L. Nichols
Production Manager.............. Bob Huber
Film Director - .. ..Waren F. Warner
Director of Remotes Paul Wagner
Chief Engineer............. George A. Wilson

WLW-T
CINCINNATI—1948—NBC

Channel: 4. ... AP: 19.5 Kw.....VP: 23.5 Kw.
Own=d-Operated By....Crosley Bcstg., Corp.

Address.. . ................ 140 W. Ninth St.
Phone Numker................. Cherry 1822
Air Time............... 115-130 hours weekly
News Service........... ... ... .......... UP
Represeatative. .. ............... WLW Sales
Chairman cf the Boaxd..... James D. Shouse
President.................... R. E. Dunville
Dir. of TV Oper. & V.P.. .. ... .. John T. Murphy
Adm. Asst, to V.P..... .. William ], McCluskey
Program Director. ................ Lin Mason
Sales Manager............... George Moore
Gen, Sa'es Mgr. .......... David E. Patridge

Howard Lepple

Consulting Engineer Weldon & Carr

WEWS

CLEVELAND--1947—ABC-CBS

Channe': 5 AP: 8.15 Kw VP: 16.0 Kw.
Owned.Oper. By...Scripps-Howard Radio. Inc.
Business-Studio Address 1816 E. 13th St

Phone Number................ TOwer 1-5454
Transmitter. . .. .... 7080 State Rd., Parma, O
Air Time...........c...... 106 hours weekly
News Service ......... .. .. .ciiiinen.. up
Rep-esentative ................... Branham
President.................. Jack R. Howard
Vice-Pres.. Gen. Mar.... . James C. Hanrahan
Stalion Director.......... ]. Harrison Hartley

Advertising Manager. ... . Floyd E. Weidman
Dir. of News & Spec. Events,

Publicity Director......... Donald L. Perris
Director of Remotes...... .. Ernest E. Sindelar
Technical Director........ Joseph B. Epperson

WNBK

CLEVELAND—1948—NBC

Channel: 4...AP: 20.26 Kw....VP: 39.22 Kw.
Owned-Oper. By....... National Bestg. Co.
Business-Studio Address....815 Superior Ave.
Phone Number................ CHerry 1-0942

Transmitter Location.......... Brecksville, O.
Air Time............... .. 9112 hours weekly
News Service...................... AP, UP
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Representa’ive
Membership ..........covvivinennnnn
President (NBC)......... Joseph H. McConne'l
General Manager........... John McCormick
Comm. Manager......... Harold L. Gallagher
Program Manager........ Philip L. Worcesler
Di.. ol News & Spec. Events Edward k.

Wallace
Fromotion Director Albe:t M. Henderson
Film Director Albe:t L. Odeai
Engineer-in-Charge............ S. E. Leonard
Oper. Sup........ Andrew L. Hammerschmidt

WXEL

CLEVELAND—1949

ABC-CBS-DuM
Channel: 9..... AP: 130 Kw..... VP: 25 Kw.
Owned-Oper. By........ Empire Coil Co., Inc.

Address...... Pleasant Valley & State Rds
Phone Numter............... Victory 3-840C
Air Time.................. 100 hours weekly
News Service....................... UP, AP
Represeniative ....................... Katz
President .................... Herbert Mayer

Sta.. Gen. Mar Franklin C. Snyder
Publicity Direcior Barbara Snyder
Asst. Comm. Mgr R. C. Wright
Dir, of News & Spcc. Events. .Robert Rowley
Film Director................. Nicholas Boris
............... Clap Dopp
Thomas Friedman

WBNS-TV
COLUMBUS—1949—CBS

Channel: 10...AP: 12.15 Kw....VP: 24.3 Kw.
Cwned By Dispatch Printing Co.
33 N. High St
Fietcher 2611
495 Oleniangy Blvd.

Air Time.................. 100 hours weekly
Newspaper Affiliation....Columbus Dispatch
News Service .......................... AP
Station Representative ................ Blair
Membership ........................ NARTB
Dir. of Television............ Richard A. Borel
Sta. Mgr., Film Dir...... Edward H. B:onson

Sales Director............ Robert D. Thomas

Program Director........... Jerome R. Reeves

Dir. of News and Spec. Events...Chester S.
Long

Chlef Engineer............

Consulting Engineer

Leste: H. Nalfzger
Jansky & Bailey

WLW-C
COLUMBUS—1949—NBC

Channel: 3..... AP: 7.6 Kw VP: 15.2 Kw.
Owned-Operated By Crosley Bestg. Corp.

WHY WISE BUYERS CHOOSE WTVN

Drumming up sales
for WTVYN advertisers
in Central Ohio

1. Because of programming the desires of

the qudience:
—-WTVN SELLS!

2. Because of unique and clever promotion:
~WTVN SELLS!
3. Because of superior merchandising:
~-WTVYN SELLS!
4. Because of technically perfect production:
-WTVN SELLS!
5. Because it has the newest, most modern

TELEVISION CENTER in the country:
-WTVYN SELLS!

Affilioted with ABC and DuMont

WTVN

Channel 6 . . . COLUMBUS, OHIO

Closely associated with Televiston Station WICU, Erte, Pa;
Radio Stations WTOD, Toledo, Ohio, and WHOO, Orlando, Fla.;
and The Erie Dispatch, Erie, Pa.

Represented by Headley-Resd Company
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Business Address...3165 Olentangy River Rd.
Phone Number................ Jellerson 5441
Trans. Location. .. ..
Air Time..................

Station Representative.... WLW Sales Olifices

President................. Rober! E. Dunville
Gen., Sta. Mgr............... James Leonard
Commercial Mgr........ C. George Henderson
Promotion Director......... .. Juamita Wilcox
Production Manager....... Waller 8. Jacobs
Publicity Director.......... .. Juanita Wilcox
Film Director.............. Nicholas Luppino

Charles Sloan

WTVN

COLUMBUS—1949—ABC-DuM

Chiet Engineer..............

Channel: 6.....AP: 10.0 Kw.. .. CP: 18.7 Kw.
Owned-Oper. By......... Picture Waves, Inc.
Address................... 50 W. Broad St.
Phone Number.............. FLetcher 1529
Trans. Location....... LeVeque-Lincoln Tower

Air Time...................

Eyes and

Ask National Representative
George P. Hollingbery Co. for

Data, Details and Availabilities

Eyes and i&

.
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Represeniative ............... Headley-Reed
President .................... Edward Lamb
Gen., Station Manager.......... John Rossiter
ZTommercial Manager....... Roger ]. LaBReau
Director of News & Special

Events ................ Wallace Schneider
Production Director......... William Wagner
Film Director............. R. L. Dickendasher
Chief Engineer....... e Joseph Gill
Consulting Engineer. .. .. Maclntosh & Ingalls

WHIO-TV
DAYTON—1943—ABC-CBS-DuM

13..... AP: 13 Kw..... VP: 24 Kw.
Business Address........ .. 45 S. Ludlow St.
Owned-Oper. By...Miami Valley Bestg. Corp.

Channel:

Phone Number.................. ADams 2261
Transmitfer Location. ... 1414 Wilmingion Ave.
Air Time........... ....... 110 hours weekly
News Service....................... INS, AP
President. .. ........... .. James M. Cox, Jr.
Managing Director. .. ... .. ]. Leonard Reinsch
General Manager......... . Robert H. Moody
Commercial Manager........ Harry Young, Ir.

Ears of a
GOOD CITIZEN

Ears of a
LIVE SALESMAN
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Pgm., Film Dir................. Don R. Lyons Phone Number................. Britton 2161
Chief Engineer..--......... Emest L. Adams Studio Address............. 500 E. Britton Rd.
Consulting Engineer........ McIntosh & Inglis Air Time. .. ..o, 95 hours weekly
News Service....................... AP, UP
w L w - D Representative ........................ Katz
Pres., Gen. Mgr................ E. K. Gaylord
DAYTON—1949—NBC VP Sta. Mar....o..ooe i P. A. Sugg
Channel: 5..... AP: 8 Kw...... VP: 16 Kw. Asst. Manager.................. Hoyt Andres
Owned-Oper. By........ Crosley Bestg. Corp. Program Director.............. Robert Olson
Business-Studio Address. .. .Television Squarz, Promotion Director.............. Ray Scales
1595 S. Dixie Highway Adm. Assistant............ Eugene B. Dodson
Phone Number................. Walnut 2107 Film Director................. Kieth Mathers
Transmitter. .. . W, Carrollton & Frytown Rd. Chief Engineer................. H. J. Lovell
Ajr Time.................. 117 hours weekly
News Service ............oviiiveiann.n. UP
Representative. .. . WLW Offices, New York. K 0 T v
Chicago. Hollywood
Membership ................ i i NARTB TULSA—1949
Station Manager............. . Peter Lasker
Commercial Manager..... Wm. ]J. Williamson ABC-CBS-NBC
Program Manager............. Neal Van Ells . . )
Prom. Pub. Dir........... Dorothy A. Sanders ghannel. B... .AP: 85 Kw.....VE: .1-8'6 K.
. s wned-Oper. By....Cameron Television, Inc.
Dir. of News & Spec. Events...Omar Williams Busi Kfort S
Film Director.................. John Spofford usiness Address......... 302 5. Framkfort St.
Production Manager........... Robert Head Phone Number ...................... 29233
Chief Engineer................ Lester Sturgill Trt;x;;miﬂer Location. . .National Bank of Tulsa
g.
w S P D - T v Air Time...........ccvennn. 98 hours weekly
News Service ........... ... iviiinn... UP
TOLEDO-—1948 Station Representative ................ Petry
President............. George E. Cameron, jr.
ABC-CBS-MBS-NBC-DuM General Manager....... Maria Helen Alvarez
Channel: 13... AP: 144 Kw.....VP: 27.4 Kw. Commercial Manager............ John B. Hill
Owned-Oper. By....... The Fort Indusiry Co. Program Director. . ......... G. Don Thompson
Rusiness-Studio Address........ 136 Huron St. Di { Publicit Robert Freeland
Phone Number................. Adams 3175 - o Fubl Yoo ° R .
Transmitter Location.......... 26 Superior St Flh_n Duecfor """"""""""" Bill Dicks
Air Time.......ovvnvenn... 82 hours weekly Chief Engineer............... George Jacobs
News Service.................. AP, INS, UP
Representative ....................... Ratz —_— = -
Membership ............00vunnn TBA, NARTB
President.................. George B. Storer PENNSYLVANIA
{New Cenire Bldg., Detroit, Mich.) |
Gen.. Sta., Comm. Mgr........ Allen L. Haid —
Program Director............. Robert B. Evans
Premotion-Publicity Dir......... Rick Gowrley w l c U
Dir. of News & Spe. Events. .James Uebelhart
Film Director................. Elaine Phillips ERIE—1949_ABC-CBS-NBC-DuM
Chief Engineer.......... William Stringfellow

OKLAHOMA CITY—1949
ABC-CBS-NBC-DuM

Channel: 4... AP: 6.2 Kw.....VP: 12.1 Kw.
Owned-Oper, By.......WKY Radlophone Co.
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Channel: 12.. ... AP: 1.75 Kw..... VP: 3.4 Kw.
Owned-Oper. By........ Dispaich Incorporaied
Bus.-Trans, Address............ 3515 State St.
Phone Number ................. ... ... 4-6371
Air Time.................. 120 hours weekly
News Service ...........civiiieeirnnes AP
Bepresentative ............... Headley-Reed
President ................. ...Edward Lamb
General Manager.......... Herbert S. Stewart
Program Director................... Don Leik
Film Director................. John W. Cook
Chief Engineer................ Michael Csop

Consulting Engineer.......Macntosh & Inglis
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WJAC-TV

JOHNSTOWN—1949
ABC-CBS-NBC-DuM

Channel: 13..... AP: 4.7 Kw.. ... VP: 9.3 Kw.
Owned-Operated By.......... ..WJAC, Inc.
Business Address........... .. .329 Main St.
Fhecne Number .......... ... .. ..... 9-1965
Transmitier Location. .. .. Laurel Hill Mountain
Air Time................... 92 hours weekly
Newspaper Allilia’ion. .The Johnslown Tribune
News Service ... ........... .......... AP
Representative ... ... ... . ... .. . ...... Katz
Membership ........................ NARTB
President................. Walter W. Krebs
Station Manage:....... ..... Alvin D. Schrott
Program Director......... Frank P. Cummins
Chiel Engineer...... ... .. Theodore Campbell
Consulting Engineer .......... .. .... McNary
WGAL-TV
LANCASTER—1949
ABC-CBS-NBC-DuM
Channel: 4..... AP: 1 Kw... ..VP: 1 Kw.
Owned-Operated By.... ...... ..WGAL, Inc.

BUY] . GET3

A Spol Buy on WJAC-TV

Will Put Your Story in

JOHNSTOWN - PITTSBURGH - ALTOONA

| Check the KATZ Agency NOW

- WIAC-TV — (hannel 13

The Johnstown Tribunz

Publishing Co. Stalion

1086

Business-Transmitter Address...... 8 King St.
Phone Number ........................ 5246
Studio Address.............. 24 S. Queen Si.
Air Time.................. 106 hours weekly
News Service ............ ... .. c.ouns up
Representativie  .................... Meeker
Membership ... ......civiiiiiinen., NARTB
Fresident............... Clair R. McCollough
Station Manoger............ Harold E. Miller
Gen. Sales Mgr............. ]. Robert Gulick
Program Director........ .. Paul Rodenhauser
Technlcal Director.............. J. E. Mathiat

WCAU-TYV

PHILADELPHIA—1948—CBS

Channel: 10..... AP: 14 Kw...... VP: 25 Kw.
Owned-Operated By............ WCAU, Inc.
Business-Studio Address....1622 Chestnut St.
Phone Number............... LOcust 7-7700
Transmitter Location........... 12 S. 12th St
Newspaper Affiliation. .The Evening Bulletin
News Service....................... AP, UP
Representative. . ........ CBS TV Spot Sales
President............. Donald W. Thornburgh
Asst. General Manager. .. .. Joseph L. Tinney
V.P. & TV Director............ Charles Vanda
Film Director........ Thomas Freebairn-Smith
V.P. & Prom. & Pub. Dir......Robert N. Pryor
Director of News............ Alired T. Ringler

V.P. & Technical Diector..... John G. Leitch

WPTZ

PHILADELPHIA—1941--NBC

Channel: 3... .AP: 8.0 Kw...... VP: 16.0 Kw.
Owned-Oper. By.Philco Television Bcstg. Corp.
Business Address 1600 Architects Bldg.

Phone Number................ LOcust 4-2244
Transmitter Location...1390 E. Mermaid Lane.
Wyndmoor
Air Time.................. 115 hours weekly
News Service ........... ... c.ciiveenens UP
Station Representative....... NBC Spot Sales
Vice-Pres., Gen. Magr.... Ernest B. Loveman
Asst, Gen, Mgr............. Rolland V. Tooke
Comm. Mgr.. ..Alexander W. Dannenbaum, Jr.
Mgr. of Pgm. Operations... .. Preston Stover
Pub., Prom, Dir................. John J. Kelly
Chief Engineer.......... Raymond J. Bowley
Consulting Engineer.. ... ... George C. Davis
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WFIL-TV
PHILADELPHIA—1947—ABC-DuM

Channel: 6..... AP: 135 Kw...... VP: 27 Kw.
Owned-Oper. By..Philadelphia Inquirer Div.
of Triangle Publications, Inc.

Business Address......... 46th & Market Sts.
Phone Number............. EVergreen 2-4700
Transmitter Location ............ Roxborough
Air Time.................. 110 hours weekly
Newspaper Affiliation...... The Philadelphia
Inquirer
News Service ............c.ccviiiienenn. AP
Station BRepresentative ................. Kaiz
Membership. . TBA, NARTB, TV Assn. of Phila.
General Manager.......... Robert W. Clipp

Cper. Asst. to Gen. Mgr.. .John D. Scheuer, Jr.
Admin. Asst. to Gen. Mgr.. . .Donald W. Kellett

TV Sales Mgr.......... Kenneth W. Stowman
Program Director................. Jack Steck
Promotion Director....... George A. Koehler
Director of News............ Charles J. Keys
Magr. of Operations.............. Felix Meyer
Publicity Director......... Joseph E. Dooley
Film Director................ Walter Tillmarn
Chief Engineer............ Louis E. Littlejonn
Consulilng Engineer........ Millard Garrison

WDTYV

PITTSBURGH—1949

ABC-CBS-NBC-DuM
Channel: 3..... AP: 8.3 Kw.... .. VP: 16.6 Kw.
Owned-Operated By....... Allen B. Du Mont
Loboratories, Inc.
Business Address..... Chamber of Commerce
Bldg.
Phone Number........ Express 1-1071 to 1078
Transmitter Location......... 4101 Grizella St.
Air Time................ 108%2 hours weekly
News Service ..............vveveiennnn. up
Representative ............ DuMont Netwo k
Membership ........ ... ..o i, TBA
President............ Dr. Allen B. Du Ment
Gen.. Sta. Mgr............... Harold C. Lund
Sales Director................... Larry Israel
Film Manager.............. Richard Dreyiuss
Chief Engineer............ Raymond Rodgers
‘rf, - —
| RHODE ISLAND |
WJAR-TV
PROVIDENCE—1949
ABC-NBC-CBS-DuM
Channel: 11..... AP: 15 Kw...... VP: 30 Kw.
Owned-Operated By.......... The Oullet Co.

Dusiness-Studio Address....176 Weybosset St.

Phone Number................. Gaspee 7000
Transmitter Lozalion......... Rehoboth, Mass.
Air Time................... 99 hours weekly
News Service .......... ... ... ... .. .. up
Representative ....................... Weed
Transcription Service ................ SESAC
VP. &Treas............... George O. Griffith
General Manager.............. John ]. Boyle

Sales & Program Dir.......Norman Gittleson
Production Manager......... Lewis 1. Shwartz
Chief Engineer........... Thomas C. J. Prior

—
. TENNESSEE

WMCT

MEMPHIS—1948

ABC-CBS-NBC-DuM
Channel: 4....AP: 7.12 Kw.....VP: 13,6 Kw.
Owned-Operated. . . .. Memphis Publishing Co.
Business-Studio Address. ...Goodwyn Institute

Bldg., P. O. Box 311
Phone Number ...................... 8-7464
Transmitter Location............. Thomas Rd.
Air Time................... 24 hours weekly
News Service........coiiiniiiennann INS, UP
R:precentative . ................... Branham
Membership ..........c...0iitvenivnnn NARTB
President ..................... Enoch Brown
Gen. Station Mgr.............. H. W. Slavick
Ccmmercial Manager......... Earl Moreland
Program Director.............. Wilson Mount
Prom., Pub. Dir.. ............ Walter E. Frase
Dir. of News & Spec. Events. .. .. Edwin White
Production Manager. . .............. Jay Scott
Ii'm Director.......... Charles Caldwell, Jr.
Dire-tor of Remotes............ Wilson Mount
Chief Engineer............... E. C. Frase, Jr.
WSM-TV

NASHVILLE—1950

ABC-CBS-DuM-NBC
Channel: 4..... AP: 119 Kw..... VP: 23.8 Kw.
Owned-Oper. By....... Natl. Life & Accident

Ins. Co.

Business Address.............. 301 7th Ave.
Phone Number ...................... 6-7181

Transmitter Location. . 14th Ave., S.. & Compton
Ave.

Air Time................... 76 hours weekly
News Service................... AP, INS, UP
Representative ............... Edward Petry
Membership .. ........ ..ot NARTB
President................. John H. DeWitt, Jr,
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America’s newest
television

you

market

the I"Ch R‘O

Anterica’s newest television station . .

. XELD-

TV, Brownsville, Texas, anil Matamoras, Mexico,

has crecated a new television market of unusual
imporlanec to advertiners.

XELD-TV’s 2.8 kilowats will cover the entire
Rio Grande Vaulley, where television is cagerly
awaited by 310,400 Unitedl States citizens and,
below the border, by 200,000 Mexican citizens
who buy United States products.  This market,
the third largest in Texus, is actually larger
than Rochester, Memphis or Dayton.  Its wealth
produced more than S217.707.000 in relail

sales during 1950.

XELD-TV

Brownsville, Texas, and Maiamoras, Mexico

CRBS Affiliate
2.8 Kilowatts ERP
Sales Office: 1111 S, E. Lever St.. Brownsville

NEW YORK « CHICACO o ST.LOUILS
DETROIT « SAN FRANCISCO o LOS ANGELES o DALLAS » JACKSONVILLE L.

MONTE KLEBAN, General Manager

Nationally Represented by

A CBS afliliate represented hy Blair-TV,
XELD-TV is managed and staffed by veterans
in Southwest advertising.

Spot clients are assurcd saluralion of this
productive market through use of both Spanish
and English on local programming. Currently
there are 11,100 TV sets, with hundreds more
being installed daily throughout the rich, home-
loving Rio Grande Valley.

Advertisers who cstablish their franchises
now will profit most from this unusually heavy
interest in television among people with money
to apend. Call Blair-TV today!

1088

www americanradiohistorv com


www.americanradiohistory.com

NS NN NN NN NN
e o« U. S. TV STATIONS . & l

R e e e e Y N e eV NV VN Ve e

Commercial Manager.......... Irving Waugh ‘
Program Director................. Jack Stapp
Pub., Publ. Relns., Prom. Dir,

William R. McDaniel

News & Spec. Events Dir....... Harold Baker ‘
Production Manager......... Shelton Weaver
Film Director............... Elmer Cartwright
Chief Engineer............... Aaron Shelton

TEXAS MOST
POWERFUL

XELD-TV

BROWNSVILLE—1951

ABC-NBC-CBS-DuM
Channel: 7..... AP: 1.4 Kw..... VP: 2.8 Kw.
Owned-Opera‘ed By...... Romulo O'Farril Sr.
Address................. 1111 S. E. Levee St. |
Phone Number........... Brownsville 2-6953
Transmitter Location....... Matamoros, Tams
Air Time................... 60 hours weekly |
News Service .............. ... ........ INS TA
Representative ................. Blair-TV Inc, !
President ............... Romulo O'Farril Sr. VIDEQ 27,300 watts —AUDIO 13,600 waits
Ceneral Manager............... Bert Harris
Program Manager............... Bert Metcalf | Exclusive DALLAS - FT. WORTH outlet
Commercial Manager........... Jack Bathbun ! for CBS TELEVISION PROGRAMS!
Traffic Manager.................. Betty Pitt
Chieif Engineer................... Bill Sloat

Southwest s
S\,px\ 9 w\ﬂan market. .

KRLD-TV

DALLAS—1949-—CBS | \\% More thon a Millien Urban Dwellers

within the 50 mile radius. More than

Channel: 4,. ... AP: 136 Kw..... VP: 27.3 Kw. TWO million populotion within the

|

Owned-Operated By...... KRLD Radio Corp. ‘ 100-mile orea.
Business Address............. Herald Square B
Phone Number............... RAndolph 6811 | Z m“i}éﬁgﬂ\
Transmitter Location.......... Herald Square %" This is why
Air Time................. 94)2 hours weekly | 4
Newspaper Affiliation. ..Dallas Times Herald d KRI.D'TV
News Service................... AP, INS, UP | X : 7
Representative .................... Branham | 4 "{‘; Is your best buy &
Membership ........................ NARTB ;
President..................... J. W. Runyon = .
Gen., Sta. Mgr............. Clyde W. Rembert )
Commercial Manager. . ... William A. Roberts | | Jors W. Ruvon, President
Program Director............. Roy S. George w}m“cmmmmm
Promotion Director.............. A. ]. Putman i LT
Dir. of News and Spec. Events. . Wilson Shelley X o
Production Manager. ................ Ves Box ’ | |CBg—
Film Director.................. Nick Mueller H TR The Branham Compan
Chief Engineer................ Roy M. Flynn B Exclusive Rep,,,,n':my.
Consulting Engineer. . ... Craven, Lohnes and

Culver =
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HOUSTON —

the fastest growing market

in the Great Southwest

INCREASED ITS POPULATION 8.3%

IN A SINGLE YEAR . ..

The Houston Chamber of Commerce Research and
Statistics Committee release of January 1, 1952 shows
43,837 people increased the City of Houston’s pop-
ulation to an estimated total of 640,000 living within
the city’s incorporated orea. METROPOLITAN HOUS-
TON added 67,299 people ta its populotion, for a
total of 874,000 people living in Harris County.

KPRC-TV—.

the fastest growing television station
in the Great Southwest

INCREASED TV SET OWNERS 96.6%

IN A SINGLE YEAR . ..

KPRC-TV has NEARLY DOUBLED its number of TV Set
owners in 1951,  As of January 1, 1952, KPRC-TV
has been reaching aver 116,000 families in METRO-
POLITAN HOUSTON. Each day that passes brings
increased totals in both population ond TV Sets. NO
MARKET offers greoter possibilities — NO STATION
offers greater factual percentoges to prove it's FIRST
in the SOUTH’S FIRST MARKET !

JACK HARRIS

General Manager

Nationally Represented by
EDWARD PETRY & CO.

FIRST in Radio and Television 001, L10 B, (o 1153 =171 PPTON SET OWNERS
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WFAA-TYV

DALLAS--1949—ABC-NBC-DuM

Channel: 8..... AP: 13 Kw...... VP: 27.1 Kw.
Owned-Operated By........ A. H. Belo Corp.
Business Address........... 1122 Jackson St
Phone Number ............... Rlverside 3316
Transmitter Location........ 3000 Hines Blvd.
Air Time................... 90 hours weekly
Newspaper Afiliation. . ... The Dallas Mornine
News
News Service....................... upP, AP
Representative ....................... Petry
President................ E. M. (Ted) Dealey
Sup. of Radio & TV....... Martin B. Campbell
Manager. ............... Ralph W. Nimmons
Program Director........ Lawrence E. DuPont
Sales Prom. Dir...... Mrs, Wynona Portwood
Production Manager........ E. Ashley Dawes
Publicity Director...... Harry L. Koenigsberg
Film Director.............. Howard Anderson
Chief Engineer............... William C. Ellis
Technical Supervisor............ Carlos Dodd

Consulling Engineer.......... A. Earl Cullum

WBAP-TV

FORT WORTH—1948—ABC-NBC

Channel 5:. . ... AP: 16.4 Kw...... VP: 8.2 Kw.
Owned-Operated By..Carter Publications, Inc.
Address.................... 3900 Barnett St.
Phone Number.............. LOckwood 1981
Air Time................... 95 hours weekly
News Service .......................... AP
Newspaper Affiliation....... Fort Worth Star-
Telegram
Representative. .. ............. Free & Peters
Membership ................coui.... NARTB
President ..................... Amon Carter
Director ..................... Harold Hough
General Manager........... George Cranston
Commercial Manager............. Roy Bacus
Program Director................. Bob Gould
Prom., Pub. Dir................. Thaine Engle
Dir. of News & Spec. Events...James A. Byron
Production Manager....... Tommy Thompson
Film Director................. Lynn Trammell
Director of Remotes................ Sid Smith
Chief Engineer................. R. C. Stinson
Consulting Engineer.............. A, D. Ring

KPRC-TV

HOUSTON—1949—-ABC.CBS
NBC-DuM

Channel: 2..... AP: 7.5 Kw,..... VP: 15 Kw.

Owned-Oper. By........... Houston Post Co.
Address .............cc0ienn.n Lamar Hotel
Air Time.................. 100 hours weekly
Representative ....................... Pelry
President...................... W. P. Hobby
Commercial Manager........... Jack McGrew
Program Director............... Bert Mitchell
Chief Engineer............... Paul Huhndorf
General Manager. .. ............. Jack Harris
Promotion Director.......... Marsh Callaway
Dir. of News & Spec. Events..... Pat Flaherty
Publicity Director.......... Fredora Alexander
Film Director............... Mathalu Brooks
Consulling Engineer....... Maclntosh & Inglis

KEYL

SAN ANTONIO—1950

ABC-CBS-DuM
Channel: 5..... AP: 9.0 Kw...... VP: 17.9 Kw.
Owned-Oper. By...San Antonio TV Company
Business Address............. Transit Tower
Phone Number................ Garfield 8151
Transmitter Location........... Transit Tower
Air Time.......... Approx. 55 hours weekly
News Service ............ ... .ot up
Representative ................ Blair-TV Inc.
President.................. George B. Storer
Commercial Manager............ W. E. Kelley
Exec. Vice-Pres............... Lee B. Wailes
Managing Director. .. .. .. George B. Storer Jr.

WOAI-TYV

SAN ANTONIO--1943—NBC

Channel: 4....AP: 10.8 Kw.....VP: 2.6 Kw.
Owned-Oper. By....Southland Industries. Inc.

Address................... 1031 Navarro St.
Phone Number................ Garfield 4221
Air Time................... 52 hours weekly
News Service.................. AP, INS, UP
Representative . ...................... Petry
President........... ... .. ... Hugh A. L. Halif
Gen., Sta. Mgr............ Arden X. Pangborn
Prom. Mgr, .................. Dallas Wyant
Program Manager........... W. Perry Dickey
Film. Prod. Mgr........... Edward D. Hymon
Dir. of News & Spec. Events. . Austin Willioms
Publicity Director........... Imogene Stanley
Director of Remotes............... Ed Hyman
Director of Engineering.......... C. L. Jefters
Consulting Engineer........ eeans A, D. Ring
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UTAH
KDYL-TV

SALT LAKE CITY—1848—NBC

Channel: 4....... AP: 4 Kw........ VP: 2 Kw

Owned-Oper. By..Intermountain Bestg. & TV
Corp.

Business Address.............. 143 S. Main

Phone Number ...................... 5-2991

Studio Address...TV Playhouse, 68 Regent St.
Transmitter Location. ... ... 2nd South & Main

Air Time................... 84 hours weekly
Station Representative .............. Blair-TV
Membership ................ ....... NARTB
Pres., Gen., Sta. Mgr. .. ........ ..... S. S. Fox
Director of TV................. John Baldwin
Commercial Manager...... George A. Proval
Program Director............. .. Dan Rainger
Promotion Director............... Del Leeson
Film Director................. C. W. Eckhardt
Director of Remotes......... Wal Lambourne

Alan Gunderson

KSL-TV

SALT LARE CITY—-1949
ABC-CBS-DuM
Channel: 5..... AP: 9.6 Kw...... VP: 184 Kw.
Owned-Oper. By..Radio Service Corp. of Utah
Business Address............ 145 Motor Ave.

Chief Engineer.............

Phone Number ...................... 5-4641
Transmitter Location....... Union Pacific Bldg.
Air Time.................. 157 hours weekly
News Service ........... ... 0o outn AP, UP
Representative............ CBS TV Spot Sales
Membership ...............icvinnn. NARTB
President................ ]. Reuben Clark, Jr.
General Manager.......... C. Richard Evans
Station Manager.......... D. Lennox Murdoch
Program Director........... Wayne Richards
Promotion Director...... A. Richard Robertson
Director of News........... Paul Alexander
Production Manager......... Scott R. Clawson
Publicity Director....... A. Richard Robertson
Film Director.............. Richard V. Thiriat
Director of Remotes......... Wayne Richards
Chief Engineer.............. Vincent Clayton
Consulting Engineer................ A. BRing

VIRGINIA

WTAR-TYV

NORFOLK-—-1950

ABC-CBS-NBC-DuM
Channel: 4.. . AP: 12.124 Kw. .. VP: 24.248 Kw,

1092

Owned-Operated By...... WTAR Radio Corp.
Business Address............. 720 Boush St.
Phone Number ...................... 56711
Air Time................... 90 hours weekly

Transmitter Location...720 Boush St.. Norfolk

Newspaper Affiliation. . Norfolk Newspapers,
Inc.
News Service ............c..cvuennennen. AP
Representative ....................... Petry
Membership ................... NARTB, BAB
Pres.. Gen. Mgr............ Campbell Arnoux
Gen. Sales Mgr............. Robert M. Lambe
Prod., Pgm. Dir................ Winston Hope
Pub., Prom. Dir................... Fred Lowe
Director of News............. Gilbert McLeod
Film Director.............. Harry L. Nicholas
Chief Engineer................. Dick Lindell
Consulling Engineer......... Jansky & Bailey
RICHMOND—1846—NBC
Channel: 6..... AP: 10 Kw..... VP: 20 Kw
Owned-Oper. By....... Havens & Martin, Inc.

Address....3301 W. Broad St.. P. O. Box 5229
Phone Number

......... Staples Mill Rd.

Air Time................... 90 hours weekly
News Service ................... Transradio
Station Representative.............. Blair TV
Pres., Gen., Sta. Mgr...... Wilbur M. Havens
Comm. Mgr., Prom. Dir.. . Walter A. Bowry, Jr.
Program Director....... Conrad Rianhard, JIr.
Dir. of News & Spec. Events...... John Shand
Chief Engineer. .................. James Kyle
Consulting Engineer. .. .. McNary & Wrathall

WASHINGTON

KING-TV

SEATTLE—1948
ABC-CBS-NBC-DuM
Channel: §5...... AP: 3 Kw....... VP: § Kw.
Owned-Operated By......... King Bestg., Co.
Business Address............... Smith Tower
Phone Number................. MUtual 1030
Transmitter Location.............. 301 Galer
Air Time................... 92 hours weekly
News Service. .. ................ AP. UP, INS
Representative .................... Blair-TV
President............... Mrs. A. Scott Bullitt
V.P.. Gen. Mgr................ Otto P. Brandi
Commercial Manager............. Al Hunter
Program Director. ............. Lee Schulman
Director of Remotes. . ... .John ]J. Shawcroft

Dir. of Engineering. .. .. James L. Middlebrooks
Consulting Engineer............ William Fass
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WSAZ-TV

HUNTINGTON—1949
ABC-CBS-NBC-DuM

Channel: 5..... AP: 8.4 Kw..... VP: 16.8 Kw.
Owned-Operated By..... WSAZ, Incorporated

Bddress.................. W. Virginia Bldg.
Phone Number ...................... 3-9441
Transmitter Location....... Eighth Sireet Road
Air Time................... 90 hours weekly

Newspaper Affiliation. .Huntington Advertiser
News Service
Station Representative
President.................... Col. J. H. Long
Gen., Comm., Sta. Mgr. .Lawrence H. Rogers II
Program Director......... James H. Ferguson
Promotion Director Harold W. Shriber
Dir. of News and Spec. Events. .. .. Nick Basso
Film Director................. Ned R. Brooke
Iraffic Director............. Elizabeth Conaty
Director of Remotes John P. Clay
Chief Engineer........... Leroy E. Kilpatrick
Consulting Engineer......... William L. Foss

WTMIJ-TV

MILWAUKEE—1947—ABC-CBS
NBC-DuM
Channel: 3....AP: 10.2 Kw.....VP: 16.1 Kw.
Owned-Oper. By............. The Journal Co.
Business-Trans. Address..720 E. Capitol Drive
Phone Number............. MArquette 8-6000
News Service .........cccoveiinrniennns, AP
Alr Time.................. 105 hours weekly
Representative......... Harringion. Righler &
Parsons, Inc,
Membership .......... ... ... NARTB

V.P.. Gen. Mgr. of Radio. The Journal Co.
Walter J. Damm
Asst. Gen. Mgr................ L. W. Herzog
Station Manager............... R. G. Winnie
Sales Manager. . ............. Neale V. Bakke
Asst. to the Manager.......... George Comte
Asst. to the Mgr.............. George Nicoud
Program Manager........... James Robertson
Mgr. Radio & TV Engng........ Phillip Laeser
News Editor................... Jack Krueger

WSAZ-TV

Delivers an EXCLUSIVE 63 County Market area of Over:

“Survey of Buying Power” 1951

National Representative:
THE KATZ AGENCY

2,418,300 ...

in VA, — W. VA, — KY. — OHIO

BUYING INCOME: $2,203,252,000
RETAIL SALES: $1,412,323,000
FAMILIES: 609,600

“ All figures courtesy Sales Management

ABC — CBS — NBC — DTN

WSAZ-TV

CHANNEL 5
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' THE TELEVISION CODE |
OF THE NARTB

PREAMBLE

ELEVISION is seen and heard in every type of American kome. These

homes tnclude childven and adults of all ages, embrace all races and

all varieties of religions faith, and reach those of every educational back-

ground. It is the responsibility of television to bear constantly in wmind

that the audience is primarily a home audience, and consequently that tele-
vision’s relationship to the viewers is that between guest and host.

HE REVENUES from advertising support the free, competitive & meri-
T can system of telecasting, and make available to the ejes and ears of
the American people the finest programs of information, education, culture
and entertainment. By law the television broadceaster is responsible for
the programming of his station. He, however, is obligated to bring his
posttive responsibility for excellence and good taste tn programming to
bear upon all who have a hand in the production of programs, including
networks, sponsors, produecers of film and of lve programs, advertising
agencies, and talent ugencies.

HE AMERICAN businesses which utilize television for conveying their
T advertising messayes to the home by pictures with sound, seen free-
of-charge on the home screen, are reminded that their responsil ilities aie
not limited to the sale of goods and the creation of a favorable attitude
toward the sponsor by the presentation of entertainment. They tnelude, as
well, responsibility for utilizing television to bring the best programs, re-
gardless of kind, into American homes,

ELEVISION, and «ll who participate tn it are jointly accountable to
the American public for respect for the special needs of children, for
community responsibility, for advancement of education and culture, for
the acceptability of the program materials chosen, for decency wund
decorum in production. and for propriety in advertising. This responsi-
bility cannot be discharged by any given group of programs, but can be
discharged only through the highest standards of respect for the American
Lome, applied to every moment of every program presented by television.

N ORDER that television programming may best serve the public iiterest,
I viewers should be encouraged to make their critictsms and positive sug-
gestions known to the television broadeasters. Parents in particular should
be urged to see to it thal out of the richness of television fare, the best pro-
grams are brought to the attention of their children.

* * *
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ADVANCEMENT OF EDUCATION AND CULTURE

1. Commercial television provides a valuable means of augmenting
the educational and cultural influences of schools, institutions of higher
learning, the home, the church, museums, foundations, and other institu-
tions devoted to education and culture,

2. It is the responsibility of a television broadcaster to call upon such
institutions for counsel and co-operation and to work with them on the
best methods of presenting educational and cultural materials by television.
It is further the responsibility of stations, networks, advertising agencies
and sponsors consciously to seek opportunities for introducing into telecasts
factual materials which will aid in the enlightenment of the American
public.

3. Education via television may be taken to mean that process by which
the individual is brought toward informed adjustment to his society. Tele-
vision is also responsible for the presentation of overtly instructional and
cultural programs, scheduled so as to reach the viewers who are naturally
drawn to such programs, and produced so as to attract the largest possible
audience.

4. In furthering this realization, the television broadcaster:

a) Should be thoroughly conversant with the educational and
cultural needs and desires of the community served.

b) Should affirmatively seek out responsible and accountable educa-
tional and cultural institutions of the community with a view toward
providing opportunities for the instruction and enlightenment of the
viewers,

¢) Should provide for reasonable experimentation in the develop-
ment of programs specifically directed to the advancement of the com-
munity’s culture and education.

ACCEPTABILITY OF PROGRAM MATERIAL
Program materials should enlarge the horizons of the viewer, provide
him with wholesome entertainment, afford helpful stimulation, and remind
him of the responsibilities which the citizen has toward his society.
Furthermore:

a) (i) Profanity, obscenity, smut and vulgarity are forbidden, even
when likely to be understood only by part of the audience. From time
to time, words which have been acceptable, acquire undesirable mean-
ings, and telecasters should be alert to eliminate such words.

(ii) The Television Code Review Board (see V, Section 3, page 25)
shall maintain and issue to subscribers, from time to time, a continuing
list of specific words and phrases, the use of which should not be
used in keeping with this subsection. This list, however, shall not be
considered as all-inclusive.

b) (i) Attacks on religion and religious faiths are not allowed.

(ii) Reverence is to mark any mention of the name of God, His
attributes and powers.

(iii) When religious rites are included in other than religious pro-
grams, the rites are accurately presented, and the ministers, priests
and rabbis portrayed in their callings are vested with the dignity
of their office and under no circumstances are to be held up to ridicule.

c¢) (i) Contests may not constitute a lottery.

e et Y v P v
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(ii) Any telecasting designed to “buy” the television audience by
requiring it to listen and/or view in hope of reward, rather than for
the quality of the program, should be avoided. (Reference, Contests,
page 18.)

d) Respect is maintained for the sanctity of marriage and the value
of the home. Divorce is not treated casually nor justified as a solu-
tion for marital problems.

e) Hlicit sex relations are not treated as commendable.

f) Sex crimes and abnormalities are generally unacceptable as pro-
gram material.

g) Drunkenness and narcotic addiction are never presented as de-
sirable or prevalent.

h) The administration of illegal drugs will not be displayed.

i) The use of liquor in program content shall be de-emphasized. The
consumption of liquor in American life, when not required by the plot
or for proper characterization, shall not be shown.

j) The use of gambling devices or scenes necessary to the develop-
ment of plot or as appropriate background is acceptable only when
presented with discretion and in moderation, and in a manner which
would not excite interest in, or foster, betting nor be instructional in
nature. Telecasts of actual sport programs at which on-the-scene bet-
ting is permitted by law should be presented in a manner in keeping
with Federal, state and local laws, and should concentrate on the sub-
ject as a public sporting event.

k) In reference to physical or mental afflictions and deformities,
special precautions must be taken to avoid ridiculing sufferers from
similar ailments and offending them or members of their families.

1) Exhibitions of fortune-telling, astrology, phrenology, palm-read-
ing, and numerology are acceptable only when required by a plot or
the theme of a program, and then the presentation should be developed
in a manner designed not to foster superstition or excite interest or
belief in these subjects.

m) Television drama shall not stimulate news or special events in
such a way as to mislead or alarm. Reference is made to the section of
the Code on News.

n) Legal, medical and other professional advice, diagnosis and treat-
ment will be permitted only in conformity with law and recognized
ethical and professional standards.

0) The presentation of cruelty, greed and selfishness as worthy
motivations is to be avoided.

p) Unfair exploitation of others for personal gain shall not be pre-
sented as praiseworthy.

q) Criminality shall be presented as undesirable and unsympathetic.
The condoning of crime and the treatment of the commission of crime
in a frivolous, eynical or callous manner is unacceptable.

r) The presentation of techniques of crime in such detail as to invite
imitation shall be avoided.

s) The use of horror for its own sake will be eliminated; the use of
visual or aural effects which would shock or alarm the viewer, and
the detailed presentation of brutality or physical agony by sight or
by sound are not permissible.

e e A Gt s e e e e
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t) Law enforcement shall be upheld, and the officers of the law are
to be portrayed with respect and dignity.

u) The presentation of murder or revenge as a motive for murder
shall not be presented as justifiable.

v) Suicide as an acceptable solution for human problems is
prohibited.

w) The expositon of sex crimes will be avoided.

x) The appearances or dramatizaion of persons featured in actual
crime news will be permitted only in such light as to aid law enforce-
ment or to report the news event.

RESPONSIBILITY TOWARD CHILDREN

1. The education of children involves giving them a sense of the world
at large. Crime, violence and sex are a part of the world they will be called
upon to meet, and a certain amount of proper presentation of such is help-
ful in orienting the child to his social surroundings. However, violence and
illicit sex shall not be presented in an attractive manner, nor to an extent
such as will lead a child to believe that they play a greater part in life than
they do. They should not be presented without indications of the resultant
refribution and punishment.

2. It is not enough that only those programs which are intended for
viewing by children shall be suitable to the young and immature. (Atten-
tion is called to the general items listed under “Acceptability of Program
Materials.”) Television is responsible for insuring that programs of all
sorts which occur during the times of day when children may normally
be expected to have the opportunity of viewing television shall exercise
care in the following regards:

a) In affording opportunities for cultural growth as well as for
wholesome entertainment.

b) In developing programs to foster and promote the commonly
accepted moral, social and ethical ideals characteristic of American
life.

¢) In reflecting respect for parents, for honorable behavior, and
for the constituted authorities of the American community.

d) In eliminating reference to kidnapping of children or threats of
kidnapping.

¢) In avoiding material which is excessively violent or would create
morbid suspense, or other undesirable reactions in children.

f) In exercising particular restraint and care in crime or mystery
episodes involving children or minors.

DECENCY AND DECORUM IN PRODUCTION

1. The costuming of all performers shall be within the bounds of
propriety, and shall avoid such exposure or such emphasis on anatomical
detail as would embarras or offend home viewers.

2. The movements of dancers, actors, or other performers shall be
kept within the bounds of decency, and lewdness and impropriety shall not
be suggested in the positions assumbed by performers.

3. Camera angles shall avoid such views of performers as to emphasize
anatomical details indecently.

T e i b i i i i e e
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4. Racial or nationality types shall not be shown in television in such
a manner as to ridicule the race or nationality.

5. The use of locations closely associated with sexual life or with
sexual sin must be governed by good taste and delicacy.

COMMUNITY RESPONSIBILITY

A television broadcaster and his staff occupy a position of respon-
sibility in the community and should conscientiously endeavor to be
acquainted fully with its needs and characteristics in order better to serve
the welfare of its citizens.

TREATMENT OF NEWS AND PUBLIC EVENTS
News

1. A television station’s news schedule should be adequate and well-
balanced.

2. News reporting should be factual, fair and without bias.

3. Commentary and analysis should be clearly identified as such

4. Good taste should prevail in the selection handling of news:

Morbid, sensational or alarming details not essential to the factual
report, especially in connection with stories of crime or sex, should be
avoided. News should be telecast in such a manner as to avoid panic and
unnecessary alarm.

5. At all times, pictorial and verbal material for both news and com-
ment should conform to other sections of these standards, wherever such
sections are reasonably applicable,

6. Pictorial material should be chosen with care and not presented in
a misleading manner,

7. A television broadcaster should exercise due care in his super-
vision of content format, and presentation of newscasts originated by his
station; and in his selection of newscasters, commentators, and analysts.

8. A television broadcaster should exercise particular diserimination in
the acceptance, placement and presentation of advertising in news pro-
grams so that such advertising should be clearly distinguishable from the
news content.

9. A television broadcaster should not present fictional events or other
non-news material as authentiec news telecasts or announcements nor
should he permit dramatizations in any program which would give the
false impression that the dramatized material constitutes news. Expletives,
(presented aurally or pictorially) such as “flash” or “bulletin” and state-
ments such as “we interrupt this program to bring you . . .” should be
reserved specifically for news room use. However, a television broadcaster
may properly exercise discretion in the use in non-news programs of words
or phrases which do not necessarily imply that the material following is a
news release.

Public Events
1. A television broadeaster has an affirmative responsibility at all
times to be informed of publie events, and to provide coverage consonant
with the ends of an informed and enlightened citizenry.

2. Because of the nature of events open to publie, the treatment of
WWMM’M\WW
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such events by a television broadcaster should be effected in a manner to
provide for adequate and informed coverage as well as good taste in
presentation.
Controversial Public Issues

1. Television provides a valuable forum for the expression of respon-
sible views on public issues of a controversial nature, In keeping therewith
the television broadcaster should seek out and develop with accountable
individuals, groups and organizations, programs relating to controversial
public issues of import to its fellow citizens; and to give fair representa-
tion to opposing sides of issues which materially affect the life or welfare
of a substantial segment of the public.

2. The provision of time for this purpose should be guided by the
following principles:

a) Requests of individuals, groups or organizations for time to
discuss their views on controversial public issues, should be considered
on the basis of their individual merits, and in the light of the con-
tribution which the use requested would make to the public interest,
and to a well-balanced program structure.

b. Programs, devoted to the discussion of controversial public issues
should be identified as such, and should not be presenfed in a manner
which would mislead listeners or viewers to believe that the program is
of entertainment, news or any other character.

Political Telecasts
Political telecasts should be clearly identified as such, and should
not be presented by a television broadcaster in a manner which would
mislead listeners or views to believe that the program is of any other
character.
Religious Programs
1. It is the responsibility of a television broadcaster to make available
to the community as part of a well-balanced program schedule adequate
opportunity for religious presentations.
2. The following principles should be followed in the treatment of
such programs:

a) Telecasting which reaches men of all creeds simultaneously
should avoid attacks upon religion.

b) Religious programs should be presented respectfully and accurate-
ly and without prejudice or ridicule.

¢) Religious programs should be presented by responsible individ-
uals, groups, and organizations.

d) Religious programs should place emphasis on broad religious
truths, excluding the presentation of controversial or partisan views
not directly or necessarily related to religion or morality.

3. In the allocation of time for telecasts of religious programs it is
recommended that the television station use its best efforts to apportion
such time fairly among the representative faith groups of its community.

PRESENTATION OF ADVERTISING
1. Ever mindful of the role of television as a guest in the home, a
television broadeaster should exercise unceasing care to supervise the form
in which advertising material is presented over his facilities, Since tele-
N A N N N N N N S NS N NN NS NI NG NN N NN NN
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vision is a developing medium, involving methods and techniques distinct
from those of radio, it may be desirable, from time to time, to review and
revise the presently suggested practices.

(a) Advertising messages should be presented with courtesy and
good taste; disturbing or annoying material should be avoided; every
effort should be made to keep the advertising message in harmony with
the content and general tone of the program in which it appears.

b) A sponsor’s advertising messages should be confined within the
framework of the sponsor’s program structure. A television broad-
caster should seek to avoid the use of commercial announcements
which are divorced from the program either by preceding the intro-
duction of the program (as in the case of so-called “cow-catcher’” an-
nouncements) or by following the apparent sign-off of the program
(as in the case of so-called “trailer” announcements). To this end,
the program itself should be annonuced and clearly identified before
the sponsor’s advertising material is first used, and should be signed
off after the sponsor’s advertising material is last used.

¢) Advertising copy should contain no claims intended to disparage
competitors, competing products, or other industries, professions or
institutions.

d) Since advertising by television is a dynamic technique, a tele-
vision broadcaster should keep under surveillance new advertising
devices so that the spirit and purpose of these standards are fulfilled.

e) Television broadcasters should exercise the utmost care and dis-
crimination with regard to advertising material, including content,
placement and presentation, near or adjacent to programs designed
for children. No considerations of expediency should be permitted to
impinge upon the vital responsibility towards children and adoles-
cents, which is inherent in television, and which must be recognized
and accepted by all advertisers employing television.

f) Television advertisers should be encouraged to devote portions
of their allotted advertising messages and program time to the sup-
port of worthy causes in the public interest in keeping with the
highest ideals of the free competitive system.

g) A charge for television time to churches and religious bodies
is not recommended.

ACCEPTABILITY OF ADVERTISERS AND PRODUCTS
General

1. A commercial television broadcaster makes his facilities available
for the advertising of products and services and accepts commercial pres-
entations for such advertising. However, a television broadcaster should,
in recognition of his responsibility to the public, refuse the facilities of his
station to an advertiser where he has good reason to doubt the integrity
of the advertiser, the truth of the advertising representations, or the com-
pliance of the advertiser with the spirit and purpose of all applicable legal
requirements. Moreover, in consideration of the laws and customs of the
communities served, each television broadcaster should refuse his facilities
to the advertisement of products and services, or the use of advertising
scripts, which the station has good reason to believe would be objectionable
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